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Top of the Hill

Sometimes it's a
struggle.
Sometimes the
weeks drag on and
the days never
seem to end. And
when you leave,
you know you
have more waiting
for you to do the
next morning. But
there are those that
stand out, that al-
ways give their
best and seem to
come ()ut on top.
Turn the page to
see who reached

= . . the top of the hill.
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Treadmills ¢+ Stairsteppers * Bicycles » Nordic Tracks
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* Low Impact to Advanced "
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1onist & Weight Loss Prod
* Plush Locker Roo

To the right, the Maysville Ledger Indepen-
dent won first place in the Professional

Services category in the Daily Class | compe-
tition.
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EEKLY CrAss 1

WEEKLY CLASS 1

Category 1 - DEPARTMENT/DISCOUNT/JEWELRY STORES

First Place - CUMBERLAND TRI-CITY NEWS — Delores Jackson/Sandy Hodges
Clean, well-defined layout.

Second Place - FULTON LEADER — Becky Wadlington

Very neat layout. Clean.

Third Place - TRI-CITY NEWS — Delores Jackson/Sandy Hodges

Good use of artwork, but a little too busy.

Category 2 - AUTOMOTIVE

First Place - EDDYVILLE HERALD LEDGER — Camilla Box

Clean, well defined. Creative idea. Well presented.

Second Place - TRI-CITY NEWS — Delores Jackson/Sandy Hodges

Well defined. Appealing ad. Balanced.

Third Place - MCLEAN COUNTY NEWS — Teresa Revlett/Stacy Maddox
Informative. The numbers are eye-catching

Category 3 - HARDWARE/APPLIANCE STORES

First Place - KENTON COUNTY RECORDER — Sandra Cupps

Well defined and creative use of artwork (snowflakes).

Second Place - MCLEAN COUNTY NEWS — Jan Young/Stacy Maddox

Nice use of artwork. A lot of information packed in this ad

Third Place - FULTON LEADER — Leigh Ann Moore

Nice headline. Ad definitely sells features and benefits. Good photo. Very eye-

appealing.

Category 4 - INANCIAL

First Place - FULTON LEADER — Leigh Ann Moore

Good use of photos. Very easy to read. Good balance.

Second Place - FULTON LEADER — Leigh Ann Moore

Grabs attention. Easy to read. Message is to the point. Artwork simple but delivers
message.

Third Place - FULTON LEADER — Becky Wadlington

Nice headline. Reader friendly and very well balanced.

Category 5 - PROFESSIONAL SERVICES

First Place - MCLEAN COUNTY NEWS - Teresa Revlett/Stacy Maddox

By far the best!! Great headline, super artwork. Message clear and to the point
Second Place - FULTON LEADER —Leigh Ann Moore

Good idea! Neatly and clearly presented. Interesting ad.

Third Place - FULTON LEADER — Becky Wadlington

Reader friendly. Clear message.

Category 6 - FOOD/DRUG/ALCOHOL

First Place - MCLEAN COUNTY NEWS — Teresa Revlett/Stacy Maddox

Clean layout. Very consistent. Easy to read. good use of screens.

Second Place - TIE - FULTON LEADER — Becky Wadlington

Very eye appealing. Balanced.

Second Place - TIE - MCLEAN COUNTY NEWS — Teresa Revlett/Stacy Maddox
Neat, well defined. Large prices draw attention

Third Place - BREATHITT COUNTY VOICE — Delores Chandler/Elesha Richardson
Neat layout. Good use of lots of information that has been made easy to read. Good
use of reverses.

Category 7 - FURNITURE

First Place - BREATHITT COUNTY VOICE - Elesha Richardson

Good use of background makes information stand out. Good artwork
Second Place - BREATHITT COUNTY VOICE — Delores Chandler/Elesha
Richardson

Excellent use of coupons. Very eye appealing

Third Place - BREATHITT COUNTY VOICE - Delores Chandler

Well balanced ad. Good use of artwork .

Category 8 - REAL ESTATE
CERTIFICATE OF MERIT - FULTON LEADER — Becky Wadlington

Category 9 - CLOTHING STORES

First Place - BREATHITT COUNTY VOICE — Delores Chandler/Elesha Richardson
Balanced ad. Good use of artwork. Line on sig too heavy

Second Place - TRI CITY NEWS — Delores Jackson/Sandy Hodges

Clean ad. Artwork simple but jumps of page at reader

Third Place - MCLEAN COUNTY NEWS — Stacy Maddox

Artwork very appealing. Nice ad

Category 10 - MULTIPLE ADVERTISER/”SIG” PAGE

First Place - EDDYVILLE HERALD LEDGER — Brenda Hollingsworth

Good use of large photos. Very eye-catching. Super way to promote band!!
Second Place - FULTON LEADER — Leigh Ann Moore/Becky Wadlington

Lots of information, but good use of it. Perhaps line around schedule would help
Third Place - KENTON COUNTY RECORDER — Brenda Mathis

Artwork very appealing. Entire theme of page flows well.

Honorable Mention - THE LAKE NEWS, CALVERT CITY — Loyd Ford/Dora
Lummus

Cute idea. Neat layout. Very eye appealing. Good use of artwork.

Category 11 - CREATIVE USE OF THE NEWSPAPER

First Place - TRI CITY NEWS — Paul Wilder

Well proportioned. Very eye appealing. Super looking ad.

Second Place - MCLEAN COUNTY NEWS — Staff

Very neat and well balanced. Good clean photos. Super way to promote the
newspaper’s excellence.

Third Place - EDDYVILLE HERALD LEDGER — Staff

Cute artwork. Nice display of information. Easy to read.

Category 12 - ENTERTAINMENT/DINING

First Place - TRIMBLE BANNER — Mabel Richmond

Neat ad. Use of screens very appealing. Good use of small space.

Second Place - EDDYVILLE HERALD LEDGER — Brenda Hollingsworth

User of artwork very good! Perhaps breakup information more with out screens and
boxes or bold type

Third Place - MCLEAN COUNTY NEWS — Jan Young/Stacy Maddox

Cleverly done. Clearly defined and good use of artwork

Honorable Mention - TRIMBLE BANNER — Mabel Richmond

Good use of information but shadows on typeface distract from ad

Category 13 - SPECIAL SECTIONS

First Place - TIE - MCLEAN COUNTY NEWS — Staff

Unity through section. Creative use of artwork. Clarity of ads well defined.
First Place - TIE - THE LAKE NEWS —Loyd Ford/Dora Lummus

Super clean ads! Good use of artwork

Second Place - TIE - THE LAKE NEWS — Loyd Ford/Dora Lummus
Good clean ads. Creative section

Second Place - TIE - KENTON COUNTY RECORDER — Staff

Super fun looking section. Great idea! Must have high readership

Category 14 - GROUP PROMOTIONS

First Place - MCLEAN COUNTY NEWS — Jan Young/Stacy Maddox

Nice clean layout. Ads flow well together

Second Place - TRIMBLE BANNER — Mabel Richmond

Screen and artwork are appealing. Just a little busy, but still well balanced.
Third Place - EDDYVILLE HERALD LEDGER — Brenda Hollingsworth
Good use of white space. Headline words with type seems to fight each other

Category 15 - HOLIDAY GREETING ADS

First Place - FULTON LEADER — Becky Wadlington

Very balanced. Photos well defined. Good, neat ad.

Second Place - BREATHITT COUNTY VOICE — Delores Chandler/Elesha
Richardson

Good use of lots of photos. Nice layout. Well defined photos. Clean. Good headline
Third Place - MCLEAN COUNTY NEWS — Teresa Revlett/Stacy Maddox

Very creative idea. Clean layout

Honorable Mention - FULTON LEADER — Leigh Ann Moore

Very eye appealing. Good use of screens. Clean ad

Category 16 - AGRICULTURE/LAWN AND GARDEN

First Place - EDDYVILLE HERALD LEDGER — Brenda Hollingsworth
Very clean. Good use of artwork and white space. Very reader friendly
Second Place - FULTON LEADER — Becky Wadlington

Good ad, but print not real clear to read. Nice artwork

Third Place - FULTON LEADER — Becky Wadlington

Good use of artwork. Information flows well

Category 17 - CLASSIFIED SECTION/PAGE

First Place - MCLEAN COUNTY NEWS — Jeanette Sutherlin/Stacy Maddox
Clearly defined and good flow of ads. Gives reader needed information to purchase
ad. Nice banner across top of page. Nice layout

Category 18 - SPECIAL PUBLICATIONS
CERTIFICATE OF MERIT - BREATHITT COUNTY VOICE — David Strong

Category 19 - BEST USE OF COLOR

First Place - MCLEAN COUNTY NEWS — Staff

Appealing. Color makes the ad. Super press work. Perfect register!
Second Place - MCLEAN COUNTY NEWS — Jan Young/Stacy Maddox
Very well done. Great press work!

Third Place - TRI-CITY NEWS — Delores Jackson/Sandy Hodges

Neat idea. Very appealing. Ad wouldn’t be the same without it
Honorable Mention - FULTON LEADER — Becky Wadlington

Nice use of color. Shading is very effective. Color makes ad jump off page

Category 20 - BEST AD SERIES
NO ENTRIES

Category 21 - GENERAL/MISCELLANEOUS

First Place - EDDYVILLE HERALD LEDGER — Brenda Hollingsworth

By far the best. Very clean ad. Super artwork

Second Place - FULTON LEADER — Becky Wadlington |
Use of screens makes the ad. Good use of artwork. Good rhythm in ad

Third Place - TRI CITY NEWS — Delores Jackson

Clean layout. Good use of boxes and screens. Well balanced

Honorable Mention - HICKMAN COURIER - John O’Neal Jones

Super idea! What a keepsake!!
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Top left, the Kenton County Recorder won first place in the Hardware/
Appliance Stores category, while, to the left, the Eddyville Herald Ledger
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Top left, the McLean County News won first place in the Group Promotions
category, while, top right, the Fulton Leader won first place in the Holiday
Greeting Ads category. To the right, the Tri-City News won first place in the
Creative Use of the Newspaper category.
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You get 52 issues of your
local newspaper packed
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about the people around you plus
a FREE summertime cooler,
all for only $14.50.
Sign me up now!
Offer good to local residents only for a

limited time. For mail orders, subscriber is
responsible for picking up cooler at




MAY 1935

1995 KPA Advertising Contest Tab, Page 5

WEEKLY

LASS 11

WEEKLY CLASS 2

Category 1 - DEPARTMENT/DISCOUNT/JEWELRY STORES

First Place - UNION COUNTY ADVOCATE — Barbara Starkey/Lisa Turner
Dominant artwork. Very eye-catching. Good use of white space.

Second Place - RUSSELL SPRINGS TIMES JOURNAL — Jenny Jones

Ad balances. Bold prices.

Third Place - UNION COUNTY ADVOCATE — Barbara Starkey/Lisa Turner
Screen background and large SALE draws attention.

Category 2 - AUTOMOTIVE

First Place - UNION COUNTY ADVOCATE — Lisa Turner

Dominant artwork! Bold prices!

Second Place - CADIZ RECORD — Jan Witty

Great use of white space.

Third Place - HENRY COUNTY LOCAL — Dave Eldridge

Reverse portion of prices makes ad stand out. Good proportion of type size

Category 3- HARDWARE/APPLIANCE STORES

First Place - ADAIR PROGRESS — Donna Crowe/ Lisa Robbins

Great artwork!!

Second Place - UNION COUNTY ADVOCATE — Barbara Starkey/Lisa Turner
Very close to first place. Attention- getting header.

Third Place - IRVINE CITIZEN VOICE & TIMES — Jenny Ervin/Tina McMullin
A lot of info well distributed.

Category 4 - FINANCIAL

First Place - LARUE COUNTY HERALD NEWS — Sean P. Reding
Clever copy and artwork, clean looking ad

Second Place - FALMOUTH OUTLOOK — Debbie Dennie

Good use of white space. Large type looks great. Good use of graphics
Third Place - TOMPKINSVILLE NEWS — Sharon Fister

Good introduction ad. Reverse is good attention-getter

Category 5 - PROFESSIONAL SERVICES

First Place - ADAIR PROGRESS — Rita Murrell/Lisa Robbins
Dominant ad!!

Second Place - SPRINGFIELD SUN — Shorty Lassiter/Kim Hupman
Cute header!

Third Place - TOMPKINSVILLE NEWS — Sharon Fister

Outline of ad draws attention.

Category 6 - FOOD/DRUG/ALCOHOL

First Place - UNION COUNTY ADVOCATE — Lisa Turner

Overall good layout. Good graphics.

Second Place - CITIZEN VOICE & TIMES — Jenny Ervin/Tina McMullin
Good balance. Great looking ad!

Third Place - ADAIR PROGRESS — Rita Murrell/ Donna McKinley

Good composition. Large prices attract attention.

Category 7 - FURNITURE

First Place - CADIZ RECORD — Rebecca Boggess

Cute ad. Eye-catching border.

Second Place - ADAIR PROGRESS — Rita Murrell/ Donna McKinley
Good clean ad.

Third Place - CADIZ RECORD — Jan Witty

Clean ad, to the point. Logo could have been more dominant.

Category 8 - REAL ESTATE

First Place - HENRY COUNTY LOCAL — Tiffany M. Clark
Lots of info.

Second Place - ADAIR PROGRESS — Donna Crowe
Balanced layout. Photos could have been more informative
Third Place - CADIZ RECORD — Jan Witty

Needs more information (prices, etc.).

Category 9 - CLOTHING STORES

First Place - RUSSELL SPRINGS TIMES JOURNAL — Kathy Haynes-Ellis

Like big logo. Clean ad.

Second Place - GARRARD COUNTY NEWS — Debbie Rhodus/Karen Penchoff
Concise!

Third Place - CENTRAL RECORD, LANCASTER — Staff

Informative!

Category 10 - MULTIPLE ADVERTISER/”SIG” PAGE

First Place - UNION COUNTY ADVOCATE — Staff

Great idea!!

Second Place - SPRINGFIELD SUN — Shorty Lassiter/Kim Hupman
Like uniformed space

Third Place - CADIZ RECORD — Jan Witty

Good clean layout.

Category 11 - CREATIVE USE OF THE NEWSPAPER
First Place - CADIZ RECORD — Staff
Dominant artwork.

Second Place - ADAIR PROGRESS — Lisa Robbins/Jon Coomer
Draws readership for a whole month.

Third Place - ADAIR PROGRESS — Lisa Robbins

Good use of white space.

Category 12 - ENTERTAINMENT/DINING

First Place - GARRARD COUNTY NEWS — Karen Penchoff/Debbie Rhodus
Great artwork. Goes well with theme. Good layout.

Second Place - UNION COUNTY ADVOCATE — Lisa Turner

Good use of white space

Third Place - UNION COUNTY ADVOCATE — Barbara Starkey/Lisa Turner
Cute!

Category 13 - SPECIAL SECTIONS

First Place - CADIZ RECORD — Jan Witty /Rebecca Boggess
Great looking cover

Second Place - UNION COUNTY ADVOCATE — Staff
Good title

Third Place - HENRY COUNTY LOCAL — Dave Eldridge
Money maker! Good clean ads

Category 14 - GROUP PROMOTIONS

First Place - CENTRAL RECORD — Staff

Dominant artwork

Second Place - CADIZ RECORD — Rebecca Boggess

Good balance

Third Place - TOMPKINSVILLE NEWS — Gina Kinslow/Sharon Fister
Good use of screen and individuality

Category 15 - HOLIDAY GREETING ADS
First Place - ADAIR PROGRESS — Rita Murrell/Lisa Robbins
Large photo, spacy
Second Place - UNION COUNTY ADVOCATE — Staff
Lots of names, well organized
hird Place - BIG SANDY NEWS, LOUISA — Olivia Ray/Rose Mills
Dominant graphics

Category 16 - AGRICULTURE/LAWN AND GARDEN

First Place - TOMPKINSVILLE NEWS — Sharon Fister

Good border

Second Place - ADAIR PROGRESS — Rita Murrell/ Donna McKinley
Informative, good border

Third Place - UNION COUNTY ADVOCATE — Margo Sprague/Lisa Robbins
Very informative. Good selection of type sizes

Category 17 - CLASSIFIED SECTION/PAGE

First Place - UNION COUNTY ADVOCATE — Staff

An easy winner. Bold, informative banner.

Second Place - CRITTENDEN PRESS, MARION — Pat Nielson
Neat, well organized.

Third Place - LARUE COUNTY HERALD NEWS — Staff
Good banner, somewhat cluttered.

Category 18 - SPECIAL PUBLICATIONS

First Place - CADIZ RECORD — Jan Witty /Rebecca Boggess
Good cover.

Second Place - CENTRAL RECORD — Staff

Good information. Close first, needs better cover

Category 19 - BEST USE OF COLOR

First Place - LARUE COUNTY HERALD NEWS — Sean P. Reding
Good pinpoints.

Second Place - SPRINGFIELD SUN — Shorty Lassiter/Kim Hupman
Border ties well with processed photos

Third Place - LARUE COUNTY HERALD NEWS — Sean P. Reding
I like that yellow!

Category 20 - BEST AD SERIES

First Place - LARUE COUNTY HERALD NEWS — Sean P. Reding
Follows theme

Second Place - UNION COUNTY ADVOCATE — Staff

Good idea!

Third Place - CRITTENDEN PRESS — Marty Kares

good awareness promotion!

Category 21 - GENERAL/MISCELLANEOUS

First Place - SPRINGFIELD SUN — Shorty Lassiter/Kim Hupman

Great background!!

Second Place - CADIZ RECORD — Rebecca Boggess

Good artwork

Third Place - UNION COUNTY ADVOCATE — Barbara Starkey/Lisa Turner
Good balance, cute!

H
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WEEKLY CLASS 2

WE CAN
POINT YOU
TO THE BEST
SHORT TERM
CD RATES IN
B\ THE AREA.

ed & Farm Supply
TOMPKINSVILLE
rday, 74 - PH 4876111

Monroe Fe
2ND & SPRUCE STREET
* HOURS. Monday - Friday, 7-5: Satu

1.18% | 4.25%

APY

0N BANK Magnolia 75
OF 3314-322?I B
H nvi
MAGNOLIA “3se311 2 avesrevie |

Top left, first place in the Agriculture/Lawn &
Garden category went to the Tompkinsville News,
while, bottom left, the Garrard County News won
first place in the Entertainment/Dining category.
Top right, the Larue County Herald-News won first
place in the Best Ad Series category.
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1994 Tobacco Festiv

Friday And Saturday September 9th & 10t

fie

1994 Tobacco Festival Grand Marsha
Edward Montgomery
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3:30 PM.  Kentucky Westem Country Line And Two Step

600 PM. Scottie Day & Country Knights

AsAFollow Up To The Tobacco Festival,
On Sunday, September 18th At 2:00
PM. The Tobacco Festival Wil Help
Sponsor Anthony Burger, An
L Arromolished Pianist, In Concert At

Top left, the Lancaster Central Record won first place in
the Group Promotions category. Top right, the Union
County Advocate won first place in the Classified Page
category, while, to the right, the Springfield Sun won first
place in the General/Miscellaneous category.
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WEEKLY CLASS 3

Category 1 - DEPARTMENT/DISCOUNT/JEWELRY STORES

First Place - CYNTHIANA DEMOCRAT — Lucy Vanhook/Debra Hignite
Good layout.

Second Place - BENTON TRIBUNE COURIER — Patty Stockhaus
Eye-catching border

Third Place - CYNTHIANA DEMOCRAT — Rosemary Whitaker/Michelle
Cunningham

Good theme ad

Category 2 - AUTOMOTIVE

First Place - HARRODSBURG HERALD — Chris Freeman

Good use of copy and art

Second Place - BOONE COUNTY RECORDER — Kelly Robinson
Eye-catching

Third Place - BOONE COUNTY RECORDER — Kelly Robinson
Good sue of graphics for small space

Honorable Mention - MT. STERLING ADVOCATE — JoAnn Halsey
Art work is great leader into ad

Category 3- HARDWARE/APPLIANCE STORES

First Place - LEBANON ENTERPRISE — Eva Jo Nugent/Mary May

Good theme, good graphics.

Second Place - CYNTHIANA DEMOCRAT — Rosemary Whitaker /Debra Hignite
Eye-catching. Could have used more white space

Third Place - LEBANON ENTERPRISE — Mary Ann Blair/Mary May

Great border, descriptions may have looked better smaller

Category 4 - FINANCIAL

First Place - LEBANON ENTERPRISE — Mary Ann Blair/Sue Brown
Precise message.

Second Place - MEADE COUNTY MESSENGER — Linda Heibert

Good use of white space. Good art. Simple message

Third Place - CYNTHIANA DEMOCRAT — Rosemary Whitaker/Michelle
Cunningham

Stands out on page.

Honorable Mention - CYNTHIANA DEMOCRAT — Rosemary Whitaker/Michelle
Cunningham

Easy to identify customer.

Category 5 - PROFESSIONAL SERVICES

First Place - HARRODSBURG HERALD — Sharon Perkins

Nice play on words, good use of photo.

Second Place - BENTON TRIBUNE COURIER — Terri Dunnigan

Makes the point. Photo a plus.

Third Place - OLDHAM ERA — Victor Giancola

Easy to identify. Clean and concise

Honorable Mention - CYNTHIANA DEMOCRAT — Rosemary Whitaker/Michelle
Cunningham

Simple, yet identifies business

Category 6 - FOOD/DRUG/ALCOHOL

First Place - HARRODSBURG HERALD — Bill Mudd

Good layout

Second Place - LEBANON ENTERPRISE — Mary Anne Blair/Mary May

Catchy, but could use more white space

Third Place - MEADE COUNTY MESSENGER — Lisha Duke

Neat, gets your attention!

Honorable Mention - CYNTHIANA DEMOCRAT — Rosemary Whitaker /Michelle
Cunningham

Looks like a picnic. Good tie-in with theme

Category 7 - FURNITURE

First Place - OLDHAM ERA — Victor Giancola

Good, clean appealing. Nice up-to-date cuts

Second Place - OLDHAM ERA — Victor Giancola

Screens attract attention. Good use of white space

Third Place - CYNTHIANA DEMOCRAT — Beverly Linville/Michelle Cunningham
Reverse, neat

Category 8 - REAL ESTATE

First Place - HARRODSBURG HERALD — Bill Mudd
Distinct border, appealing!

Second Place - OLDHAM ERA — Peachie Armstrong

Photo says it all!

Third Place - HARRODSBURG HERALD — Bill Mudd
Good use of map and photo

Honorable Mention - OLDHAM ERA — Peachie Armstrong
Clever idea!!

Cang’olry 9 - CLOTHING STORES

First Place - HARRODSBURG HERALD — Sharon Perkins
Great to work with. Good use of photo

Second Place - MT. STERLING ADVOCATE — Lisa McNay
Theme identifies business. Be more consistent on print sizes

Third Place - HARRODSBURG HERALD — Bill Mudd
Very neat and well balanced.

Category 10 - MULTIPLE ADVERTISER/”SIG” PAGE

First Place - BOONE COUNTY RECORDER — Staff

Second Place - LEBANON ENTERPRISE — Mary Anne Blair/Mary May

Dominant border makes ad

Third Place - CYNTHIANA DEMOCRAT — Staff

Football helmet borders offer a good variety. Using business logos is better than same
type for all

Honorable Mention - WAYNE COUNTY OUTLOOK — Staff

Good community service. Great idea! Layout and design could be improved

Category 11 - CREATIVE USE OF THE NEWSPAPER

First Place - CYNTHIANA DEMOCRAT — Linda Wright/Michelle Cunningham
Eye-catching. Artwork relates to special promotion

Second Place - HARRODSBURG HERALD — Bill Mudd

Attention-getter!!

Third Place - WAYNE COUNTY OUTLOOK — Staff

Informative

Honorable Mention - CYNTHIANA DEMOCRAT — Staff

Good play with the 13th

Category 12 - ENTERTAINMENT/DINING

First Place - MT. STERLING ADVOCATE — JoAnne Halsey

Good cuts, clean ad. No doubt of what ad is for.

Second Place - LEBANON ENTERPRISE — Mary Anne Blair/Mary May
Art work coincides with name of restaurant

Third Place - MEADE COUNTY MESSENGER — Linda Heibert

Good use of small space

Category 13 - SPECIAL SECTIONS

First Place - OLDHAM ERA — Staff

Immaculate edition!! Newspaper and community should be overjoyed with this
roduct

gecond Place - HARRODSBURG HERALD — Staff

Great. Captures splendor of special time

Third Place - GREENVILLE LEADER NEWS — Wayne Thompson /Marsha Green-

wood/Vanessa Anderson

another great example of how to do a Bridal Edition

Honorable Mention - CYNTHIANA DEMOCRAT — Staff

Unique idea packaged very well

Category 14 - GROUP PROMOTIONS

First Place - LEBANON ENTERPRISE — Mary Anne Blair/Mary May
Good use of space. Lots of information, not too crowded

Second Place - OLDHAM ERA — Victor Giancola

Well balanced. Variety of logos adds to page

Category 15 - HOLIDAY GREETING ADS

First Place - OLDHAM ERA — Gina Bennett

Good use of color

Second Place - CREENVILLE LEADER NEWS — Staff

Children art produces good visual effect with relation to season
Third Place - CYNTHIANA DEMOCRAT — Staff

Different color sigs adds to page

Honorable Mention - HARRODSBURG HERALD — Jackie Larkins
Informative, personal. Personalized character add uniqueness

Category 16 - AGRICULTURE/LAWN AND GARDEN

First Place - HARRODSBURG HERALD — Bill Mudd

Excellent ad!! Great art and good use of color

Second Place - WAYNE COUNTY OUTLOOK — Melinda Jones/Lois Crocker
Loved border and use of color

Third Place - CYNTHIANA DEMOCRAT — Rosemary Whitaker/Michelle
Cunningham

Neat ad, good art

Category 17 - CLASSIFIED SECTION/PAGE

First Place - OLDHAM ERA — Cecile Ferrell and Ad Staft
Attractive, clean, organized

Second Place - CYNTHIANA DEMOCRAT — Debra Hignite
Good info at top. Like headers

Third Place - MT STERLING ADVOCATE — Lisa Weaver
Good ad base. Work on appearance

Category 18 - SPECIAL PUBLICATIONS

First Place - MEADE COUNTY MESSENGER — Elaine Clapper/Lisha Duke/Linda
Heibert

Beautiful color front

Second Place - MEADE COUNTY MESSENGER — Allan Clhifford

Class

Th|rdyl’1.|n> -MEADE COUNTY MESSENGER — Elaine Clapper

Nice photos

Continued on Next Page
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WEEKLY CLASS 3

Category 19 - BEST USE OF COLOR

First Place - WAYNE COUNTY OUTLOOK — Melinda Jones/Lois Crocker
Color definitely appeals to reader. Very appropriate to ad. fits ad well.

Second Place - HARRODSBURG HERALD — Bill Mudd

Very good use of color. Attractive ad.

Third Place - TIE - MT. STERLING ADVOCATE — Lisa McNay

Color delivers message of ad well. Simplicity delivers message well

Third Place - TIE - CYNTHIANA DEMOCRAT — Rosemary Whitaker/Michelle
Cunningham

Color adds character to ad. Very eye-catching.

Honorable Mention - TIE - GREENVILLE LEADER NEWS — Staff

Pretty, clean ad. Eye appealing.

Honorable Mention - TIE - CYNTHIANA DEMOCRAT — Rosemary Whitaker/

Michelle Cunningham
Appropriate shading. Used color in the right places. Only used one color, but used it

well.

Category 20 - BEST AD SERIES
First Place - HARRODSBURG HERALD — Staff

Distinctive, eye-catching, good use of art and color.

Second Place - CYNTHIANA DEMOCRAT — Staff

Good idea. Liked school calendar.

Third Place - MEADE COUNTY MESSENGER — Allan Clifford
Consistent promotion of interesting contest.

Category 21 - GENERAL/MISCELLANEOUS

First Place - MEADE COUNTY MESSENGER — Linda Heibert

Good clean ad. Easy to read.

Second Place - CYNTHIANA DEMOCRAT — Lucy Vanhook/Debra Hignite
Concise information. Eye-catching.

Third Place - CYNTHIANA DEMOCRAT — Rosemary Whitaker/Michelle
Cunningham

Original concept for birthday ad.

Honorable Mention - CYNTHIANA DEMOCRAT — Rosemary Whitaker/Michelle
Cunningham

Good use of small space.

DTS ER
<7771

To the right, the Harrodsburg Herald won first place in the Automotive
category, while, below, the Lebanon Enterprise won first place in the

Store gory.

STEPPING STONES
8" x 167 Red 99

16" Round Aggregate ¢4 9¢9 ’
12 Hexagon Textured 2 .49
12 Weathereg York 2.99
18" Square Brickface 4:99

Brick Chips 2, 69

Pea Gla‘h'l 2.59 Peat M()S 1089
S

Marble Chlps 3.5 g Pottlng SOII

Red volcalilc

Rock 4.19

Top soil

1.69

KEITH
HARDWARE ¢,

222 N. Depot g3
-2021 Leba
HOURS: 8 8.m.-5:30 p.m, Mon. -
8am.-3 p.m. Sat.
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Top left, the Harrodsburg Herald won first place in the Professional Services category.
Top right, the Cynthiana Democrat won first place in the Creative Use of the Newspaper
category. Above, the Oldham Era won first place in the Furniture category, while, to the
right, the Boone County Recorder won first place in the Multiple Advertiser/"Sig" Page

category.
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ULTI-WEEKLY

MULTI-WEEKLY

Category 1 - DEPARTMENT/DISCOUNT/JEWELRY STORES

First Place - CENTRAL KENTUCKY NEWS JOURNAL, CAMPBELLSVILLE — Vickie
Finn

Good headline, easy to read, theme carried throughout ad

Second Place - KENTUCKY STANDARD, BARDSTOWN — Madeline Downs/Donna
Wilhite

Good theme, good use of artwork

Third Place - CENTRAL KENTUCKY NEWS JOURNAL — Melinda Cash

Effective use of photo, good use of white space

Category 2 - AUTOMOTIVE

First Place - KENTUCKY STANDARD — Madeline Downs/Debbie Hutchins
Excellent layout, effective use of artwork.

Second Place - CENTRAL KENTUCKY NEWS JOURNAL — Vickie Finn
Interesting artwork. Well designed

Third Place - PRINCETON TIMES LEADER — Vickie Hughes

Unusual artwork, grabs attention

Category 3 - HARDWARE/APPLIANCE STORES

First Place - APPALACHIAN NEWS EXPRESS, PIKEVILLE — Debi Mullins/Mac k
Ramey

Attractive design of a lot of information. Good head, center grabs your attentior.
Second Place - SHELBYVILLE SENTINEL NEWS — Pam Bryant/Patti Gaston
Love the artwork, nice way to bring out the unusual service of a hardware store (at
least in our neck of the woods).

Third Place - KENTUCKY STANDARD — Madeline Downs/Debbie Hutchins

Too busy but solid headline and art. Like the map.

Category 4 - FINANCIAL

First Place - PRINCETON TIMES LEADER — Ellen Fortner
Clean, nice art, good use of spot color. Our team’s easy pick.
Second Place - PRINCETON TIMES LEADER — Vickie Hughes
Super border and art! Catchy head. Good use of small space
Third Place - SHELBYVILLE SENTINEL NEWS — Pam Bryant
Super border! Too wordy.

Category 5 - PROFESSIONAL SERVICES

First Place - APPALACHIAN NEWS EXPRESS — Sallie McAnallen
Clever. No one would miss the ad or the point!

Second Place - PRINCETON TIMES LEADER — Ellen Fortner
Compelling border. Expresses message of advertisement

Third Place - PRINCETON TIMES LEADER — Vickie Hughes

Effective use of small space.

Honorable Mention - APPALACHIAN NEWS EXPRESS — Debi Mullins
Good way to show location and services.

Category 6 - FOOD/DRUG/ALCOHOL

First Place - KENTUCKY STANDARD — Madeline Downs/Debbie Hutchins
Eye-catching. Great headline and art. Promotes action by reader

Second Place - APPALACHIAN NEWS EXPRESS — Debi Mullins/Mack Ramey
Very eye-catching. No one will miss this ad if they look at the page

Third Place - APPALACHIAN NEWS EXPRESS — Teresa Branham

Category 7 - FURNITURE

First Place - SHELBYVILLE SENTINEL NEWS — Sandy Montgomery/Patti Gaston
Interesting artwork, a little cluttered but an effective ad

Second Place - PRINCETON TIMES LEADER — Vickie Hughes

Clever. Good art

Third Place - APPALACHIAN NEWS EXPRESS - Sallie McAnallen

Good photo, grabs attention

Category 8 - REAL ESTATE

First Place - SHELBYVILLE SENTINEL NEWS — Judy James/Patti Gaston
Good theme. Excellent artwork! Good use of white space

Second Place - SHELBYVILLE SENTINEL NEWS — Judy James/Patti Gaston
Good layout, nice holiday theme

Third Place - APPALACHIAN NEWS EXPRESS — Teresa Branham
Eye-catching artwork

Category 9 - CLOTHING STORES

First Place - APPALACHIAN NEWS EXPRESS — Teresa Branham/Mack Ramey
Artwork coordinates well with theme. It would be hard to miss this ad

Second Place - APPALACHIAN NEWS EXPRESS — Debi Mullins

Nice artwork, but somewhat hard to read

Third Place - SHELBYVILLE SENTINEL NEWS — Victoria Schreiner/Patti Gaston
Checkerboard theme is carried through the ad

Category 10 - MULTIPLE ADVERTISER/"SIG” PAGE

First Place - APPALACHIAN NEWS EXPRESS — Teresa Branham/Debi Mullins/
Emma Spears

Like the idea of child involvement. A pretty ad

Second Place - PRINCETON TIMES LEADER — Ellen Fortner/Vickie Hughes
Original idea. A little cluttered but a good page

Third Place - SHELBYVILLE SENTINEL NEWS — Pam Bryant/Patti Gaston
Good artwork. A different approach for Halloween “sigs”

f

Category 11 - CREATIVE USE OF THE NEWSPAPER
First Place - PRINCETON TIMES LEADER — Ellen Fortner/Vickie Hughes
Unique way to say thank-you. Nice layout

Second Place - SHELBYVILLE SENTINEL NEWS — Patti Gaston

Like the fair theme throughout the ad

Third Place - SHELBYVILLE SENTINEL NEWS — Patti Gaston

Good promotion of subscription savings. Like the peanut artwork

Category 12 - ENTERTAINMENT/DINING
First Place - SHELBY VILLE SENTINEL NEWS
Excellent small space ad

Second Place - PRINCETON TIMES LEADER — Ellen Fortner

Like the shape of the ad. Good artwork, not cluttered

Third Place - APPALACHIAN NEWS EXPRESS — Sallie McAnallen

Like history theme

Honorable Mention - APPALACHIAN NEWS EXPRESS — Sallie McAnallen/Mack
Ramey

Eye-catching

Victoria Schreiner

Category 13 - SPECIAL SECTIONS

First Place - KENTUCKY STANDARD — Staff

Neat, clean, good color carries theme throughout

Second Place - CENTRAL KENTUCKY NEWS JOURNAL — Staff
Love the cover. Good local copy featuring local veterans

Third Place - APPALACHIAN NEWS EXPRESS — Staff

Great sales effort. Good section covers

Category 14 - GROUP PROMOTIONS

First Place - PRINCETON TIMES LEADER — Ellen Fortner

Artwork expresses theme of contest

Second Place - SHELBYVILLE SENTINEL NEWS — Angela Crossan/Patti Gaston
Creative layout, good use of color

Third Place - KENTUCKY STANDARD — Rachel Downs/Donna Wilhite

Good Christmas promotion, but too cluttered.

Category 15 - HOLIDAY GREETING ADS

First Place - APPALACHIAN NEWS EXPRESS — Shonie Justice/ Emma Spears
Very attractive ad, good use of color.

Second Place - SHELBYVILLE SENTINEL NEWS — Tracey Keplinger/Patti Gaston
Like artwork and layout.

Third Place - PRINCETON TIMES LEADER — Ellen Fortner

Nice layout, but photo could be more effective.

Category 16 - AGRICULTURE/LAWN AND GARDEN

First Place - PRINCETON TIMES LEADER — Ellen Fortner

Love the border!! Nice neat ad

Second Place - PRINCETON TIMES LEADER — Ellen Fortner

Very good small space ad

Third Place - CENTRAL KENTUCKY NEWS JOURNAL — Melissa T. Cash
Effective use of advertiser’s logo

Category 17 - CLASSIFIED SECTION/PAGE

First Place - SHELBYVILLE SENTINEL NEWS — Judy James/Staff

Good reader information. Like use of color. Consistent quality

Second Place - KENTUCKY STANDARD — Carol Mudd

Easy to read, well organized

Third Place - CENTRAL KENTUCKY NEWS JOURNAL — Susan Greene/Wilma
Clark

Good banner, well organized

Category 18 - SPECIAL PUBLICATIONS

First Place - KENTUCKY STANDARD — Staff

an easy choice!! Classy production!

Second Place - PRINCETON TIMES LEADER — Ellen Fortner/Vickie Hughes
Good promotion for community and paper, good content

Third Place - CENTRAL KENTUCKY NEWS JOURNAL — Staff

Loved the maps. Good features

Category 19 - BEST USE OF COLOR

First Place - PRINCETON TIMES LEADER — Ellen Fortner

Good combination of colors. Stands out. Is your press foreman for hire?

Second Place - SHELBYVILLE SENTINEL NEWS — Angela Crosson/Patti Gaston
Bright, unusual and eye-catching

Third Place - PRINCETON TIMES LEADER — Ellen Fortner

Great border!

Category 20 - BEST AD SERIES

First Place - KENTUCKY STANDARD — Madeline Downs/Debbie Hutchins
Easy winner!! Good color. Keeps reader in suspense

Second Place - SHELBYVILLE SENTINEL NEWS — Roberta Young/Patti Gaston
Clever art

Third Place - SHEPHERDSVILLE PIONEER NEWS — Nancy Gray

Good idea

Continued on Next Page
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MULTI-WEEKLY

Category 21 - GENERAL/MISCELLANEOUS

First Place - APPALACHIAN NEWS EXPRESS — Sallie McAnallen/Mack Ramey

Like background. Communicates message effectively. Eye-catching.

Second Place - APPALACHIAN NEWS EXPRESS — Debi Mullins

Grabs attention. Difficult to read toward bottom

Third Place - CENTRAL KENTUCKY NEWS JOURNAL — Richard RoBards

Good use of logo.
BEST WEEKLY TMC PRODUCT

First Place - SPRINGFIELD SUN — Shorty Lassiter/Sandy Mattingly/Kim Hupman

Good use of color. Like banner. Consistently good layout.
Second Place - CYNTHIANA DEMOCRAT — Staff
Good sales effort.

Third Place - OLDHAM ERA — Staff

“Free ‘Til Sold” interesting concept.

WHAT’S ON TAP
For This Weekend:

Back by Popular Demand From Derby Weekend
Jam With Byron, Leo, Clyde &eB:uge

Playing Blues, Rock, Motown, Etc
inthe Bar 8 - Midnight Friday & Saturday

Shols of W Watch The
rmelsver UofL-Uofk

535 Main Street » Shelbyville, Ky
33-4147

MON.-THURS. 11 -9 « FRI. & SAT 11- 10« SUN 11 2

Free D‘Lv'/w Availatte

Football Game
With Us

SZS and W Saturday

NOW OPEN

Hwy. 62 West, Princeton, KY
(next to Jewell’'s BBQ)
365-6381

See Us For All Your ll I(ml I\h e (ﬂ

Bulet Of Easter

s Trees
e Shrubs
* Vegetables
« Bedding Plants

o Concrete
Figurines

* Ferns

HOURS:
Daily 8 a.m. - 6 p.m.
Saturday 8 a.m. - 6 p.m.

Top right, the Shelbyville Sentinel News won first place in
the Entertainment/Dining category. Above, the Princeton
Times Leader won first place in the Agriculture/Lawn &
Garden category, while, to the right, the Appalachian News

. Page category.

Fi
Express won first place in the Multiple Advertiser/"Sig” “t'e",','.‘;"'é“ .

Worth $50.001
ad all contest entries to:
News-Express
Coloring Contest
P.0. Box 802,
Pikeville, Ky,
41502

Happy Easter From
Your Friends At

Weddington Brach Ra
Pikeville
432-6177

So. Maye Tranl
No. Maye Trail

Pikeville

ational &VVOTSOO']'S
GREAT Branps
GREAT Prices

V9'°C"Y Morke'

So. Mayo Tran
Betsy Layne
Sunrise Plasza
Weddington Plasa Belfry
Zebulon, Ky
Elkhora City
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SPRING/SUMMER 1995
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Above, The Kentucky Standard won first place in the Special Publications category,
while, to the right, the Princeton Times Leader won first place in the Creative Use of

the Newspaper category. . F
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DALY Crass 1

DAILY CLASS 1

Category 1 - DEPARTMENT/DISCOUNT/JEWELRY STORES
First Place - HENDERSON GLEANER — Nancy Hamilton

Art and caption work well to capture attention and encourage shopping hometown.

Nice use of color.

Second Place - MADISONVILLE MESSENGER — John Gajda

Eye appealing with good entry form and shaded overburn. Clean design

Third Place - DANVILLE ADVOCATE MESSENGER — Mary H. Lee/Jenny Upton
Detailed listing of merchandise and prices very effective. Good flow of copy

Category 2 - AUTOMOTIVE

First Place - HENDERSON GLEANER — Bill Rice/Rob Wilkerson

Very creative. Excellent pairing of display and line ads!

Second Place - WINCHESTER SUN — Bonnie Ball

Eye-catching design, with good use of prices and special. Logo could have been
cleaner.

Third Place - HENDERSON GLEANER — Mary June Goodley

Ad really makes you want to buy that car.

Category 3 - HARDWARE/APPLIANCE STORES
First Place - MAYSVILLE LEDGER INDEPENDENT — Angela Hughes/Dionne

Laycock

Very classy layout. Nice explanation of process. Nice color helps.

Second Place - HENDERSON GLEA! — Shannon Royster/Kathy Martyn
Superb layout and lead grabber. Clean layout of products.

Third Place - HENDERSON GLEANER — Shannon Royster/Kathy Martyn
Excellent idea for y ad. Lead grabber should have been more exciting.

Category 4 - FINANCIAL

First Place - MIDDLESBORO DAILY NEWS — Bill Moore
Definitive act that sends clear message bank is ready to help.
Second Place - MIDDLESBORO DAILY NEWS - Pat Cheek
Nice layout and photo. Underscores stability of the institution.
Third Place - MIDDLESBORO DAILY NEWS — Bill Moore
Cute idea and artwork.

Category 5 - PROFESSIONAL SERVICES
First - MAYSVILLE LEDGER INDEPENDENT — Marlene Lykins/Shelly

Hargett
Wonderful ad with appaling style. Nice header.

Second Place - MIDDLESBORO DAILY NEWS — Bill Moore

Drives home ::[nEponml message.

Third Place - HENDERSON GLEANER — Kim Mullican/Kathy Martyn/Jerald
Winstead

Clean ad with good photo. Captures a tender moment.

Category 6 - FOOD/DRUG/ALCOHOL

First Place - HENDERSON GLEANER — Jerald Winstead

Excellent push for product. Good price too.

Second Place - MADISONVILLE MESSENGER — Debbie Littlepage
Appealing holiday ad with pleasant color.

Third Place - HENDERSON GLEANER — Jerald Winstead
Definitive layout, but separations for products weak in spots

Category 7 - FURNITURE

First Place - WINCHESTER SUN — Bonnie Ball/Jerry Turner

Outstanding caricatures and ad layout. Business should be very proud of campaign
Second Place - MADISONVILLE MESSENGER — Debbie Littlepage

Clean layout. Cute artwork. Nice sales campaign

Third Place - MAYSVILLE LEDGER INDEPENDENT — Beth Hall/Karen Schmidt
Great double truck with eye-catching flair

Category 8 - REAL ESTATE

First Place - DANVILLE ADVOCATE MESSENGER — Paul Powell/Debbie Morris
Outstanding design and use of photographs with color. Ad brimming with class
Second Place - WINCHESTER SUN — Bonnie Ball

Headline superb with nice applause to employees

Third Place - WINCHESTER SUN — Bonnie Ball

Excellent ad hindered only by logo

Category ¥ - CLOTHING STORES
First Place - MURRAY LEDGER & TIMES — Stuart Alexander

Wonderful photograph and idea for caption, but please clean up client’s sig
Second Place - MURRAY LEDGER & TIMES — Stuart Alexander

Good photo and comprehensive copy

Third Place - MURRAY LEDGER & TIMES — Mary Ann Orr

Touching ad with cute copy

ategory MULTIPLE ADVERTISER/”SIG” PAGE

First Plac VINCHESTER SUN — Staff
sreat composition and contest, plus a neat banner for the game
Second Place - MADISONVILLE MESSENCER — Staff
sreatidea accentuated by essays from children
Third Place - HENDERSON GLEANER — Staff
Crisp layout, design and color pushing an important day to observe Hard work on

double truck paid off big

Category 11 - CREATIVE USE OF THE NEWSPAPER

First Place - HENDERSON GLEANER — Nancy Pippin/Jerald Winstead

Couldn’t have come up with a better idea!! Superb photo and “cheerleading” copy
Great job

Second Place - MAYSVILLE LEDGER INDEPENDENT — Patty Moore/Dionne
Laycock

Good idea to drum up subscriptions, which every paper needs.

Third Place - DANVILLE ADVOCATE MESSENGER — Dave Shackelford/ Debbie
Morris

Good ad idea with effective humor in copy

Category 12 - ENTERTAINMENT/DINING

First Place - MAYSVILLE LEDGER INDEPENDENT — Angela Hughes/Dionne
Laycock

Ve{y effective ad with catchy header and nice color. Plenty of copy.

Second Place - HENDERSON GLEANER — Connie Grossman/Kathy Martyn
Appealing design with effective listing of menu highlights. Nice typography.
Third Place - RICHMOND REGISTER — Ruth Wolfe

Nice tie-in between child’s letter and business’ slogan.

Category 13 - SPECIAL SECTIONS

First%’lace - HENDERSON GLEANER — Staff

Special sections don’t get much better than this. Packed full of ads with beautiful
design. Excellent co-op between ads and editorial is evident!!

Second Place - MADISONVILLE MESSENGER — Staff

Great opportunity to follow up on a rare event. Effective news copy compliments ad.
Third Place - MURRAY LEDGER & TIMES — Mary Ann Orr/Fran Faith/Jennifer
Hale/Stu Alexander

Nice product with clean design and good ad ideas. What a progress edition should be.

Category 14 - GROUP PROMOTIONS

First Place - DANVILLE ADVOCATE MESSENGER — Paul Powell/Debbie Morris
Nice twist on usual ho-hum business spotlight. Very effective use of profile copy.
Good ads too.

Second Place - RICHMOND REGISTER — Teresa Scenters

Nice color and unusual design lends well to classy package.

Third Place - WINCHESTER SUN — Staff

Good show of patriotism.

Category 15 - HOLIDAY GREETING ADS

First Place - MIDDLESBORO DAILY NEWS — Bill Moore

Great collage of photos gives 1 touch to ad. Lots of hard work evident.

Second Place - RICHMOND REGISTER — Teresa Scenters

Personable ad lets one meet the advertiser.

Third Place - DANVILLE ADVOCATE MESSENGER — Robert Cunningham/Debbie
Morris

Great idea for Labor Day. Great color too!

Category 16 - AGRICULTURE/LAWN AND GARDEN

First Place - DANVILLE ADVOCATE MESSENGER — Robert Cunningham/Jenny
Upton

Vgry catchy lead-in, but more flowers would help tie in to phrase

Second Place - DANVILLE ADVOCATE MESSENGER — Robert Cunningham/
Debbie Morris

Nice layout and color. Attractive typography

Third Place - MAYSVILLE LEDGER INDEPENDENT — Patty Moore/Dionne
Laycock

Very attractive and reproduction

Category 17 - CLASSIFIED SECTION/PAGE

First Place - HENDERSON GLEANER — Staff

Nice balance of word ads and displays. Bold or reverse headers would help break up
gray. Good color on front

Second Place - WINCHESTER SUN — Staff

lmpressxve section for newspaper of its size. Nice front page

Third Place - WINCHESTER SUN — Staff

Category 18 - SPECIAL PUBLICATIONS
Certificate of Merit - MIDDLESBORO DAILY NEWS — Bill Moore

Category 19 - BEST USE OF COLOR
First Place - WINCHESTER SUN — Bonnie Ball

Creat use of green with a superb photograph
second Place - HENDERSON GLEANER — N milton /Kathy Martyn
reat job working with wide array of color. 1 be elated with product
Third Place - WINCHESTER SUN 1 hic Artist
reat looking ad works for art school. St ymes add good touct
itegory 20 - BEST AD SERIES
rst Place - MAYSVILLE LEDGER INDEPENDENT tty Moore/Dionne La N
xcellent promot t eerlead for downtow ea. Attractive ads
o Ylace - WINCHESTER SUN
ogression of mystery ads
d Place - WINCHESTER SUN — Bonnie Ba
Effective series profiles bank employees

Continued on Next Page
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DAILY CLASS 1
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Honorable Mention - HENDERSON GLEANER — Nancy Hamilton/Kathy Martyn

Great campaign, and kudos for landing such large ads from discount chain!!! e
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PENDENT — Patty Moore/Shelly Hargett
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Category 21 - GENERAL/MISCELLANE!
First Place - DANVILLE ADVOCATE ME!
Superb idea of spotlighting grads from in
Second Place - MAYSVILLE LEDGER INDE
Great ad setting an appropriate mood

Third Place - HENDERSON GLEANER -- Mary June Goodley
Eye-catching if not graphic display. Gets message across
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Interest
up to 36 months*

If you are among the many people who suffered damage due to our recent floods and
extreme weather NOW IS THE TIME to make your necessary repairs.-For a limited time,
First State Bank has established a disaster loan reserve of one million dollars, with
financing up to 36 months at 7% INTEREST' We are committed to help our friends,
customers and community during this time of need.

FIRST STATE BANK =

EQUAL HOUSING
LENDER

*with approved credit

Middlesboro
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Top left, the Henderson Gleaner won first

while, bottom left, the Danville Advocate
Estate category.
category.

place in the Food/Drug/Alcohol category,

Messenger won first place in the Real
Top right, the Winchester Sun won first place in the Furniture
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DAILY CLASS 2

Category 1 - DEPARTMENT/DISCOUNT/JEWELRY STORES

First Place - KENTUCKY NEW ERA, HOPKINSVILLE — Tom Sholar

Very clean. Nice choice of type style.

Second Place - OWENSBORO MESSENGER INQUIRER — Enid Roach/Diana
Blankenship

Creative use of border!!

Third Place - KENTUCKY NEW ERA — Tom Sholar

Clean. Sophisticated. Could be improbed with good use of color

Category 2 - AUTOMOTIVE

First Place - PADUCAH SUN — Wade Alexander

Absolutely perfect!!! Clean.

Second Place - ELIZABETHTOWN NEWS ENTERPRISE — Portia Oldham/Sandra
Logsdon

Excellent use of color. Clean. Easy to read. Art leads the reader

Third Place - ELIZABETHTOWN NEWS ENTERPRISE — Portia Oldham/Sandra
Logsdon

Theme and art fit hand in hand.

Honorable Mention - ASHLAND DAILY INDEPENDENT — Val Bailey

Jumps off page! Very difficult decision. Where are the store hours?

Category 3 - HARDWARE/APPLIANCE STORES

First Place - OWENSBORO MESSENGER INQUIRER — Shelly Davis/ Vickie Nelson
Clean. Good use of spot color. We like the recipes in the ad. Promotes use later!
Second Place - ELIZABETHTOWN NEWS ENTERPRISE — Bill Anderson/Lydia
Lessor

Good use of color. A little tight with cuts. Logo could be larger. Difficult to determine
where to buy

Third Place - LOUISVILLE COURIER JOURNAL — John Munson

Cute! Good use of art placement thru ad. Good use of white space for so much copy

Category 4 - FINANCIAL

First Place - KENTUCKY NEW ERA — Tom Sholar

Good use of art and headline

Second Place - OWENSBORO MESSENGER INQUIRER — Dana Blankenship/ Vickie
Nelson

Creative, excellent headline! Cute. Good way to tying un copy. It is often difficult to
make a bank’s ad humorous.

Third Place - KENTUCKY NEW ERA — Tom Sholar

Great use of artwork. Very creative.

Honorable Mention - ELIZABETHTOWN NEWS ENTERPRISE — Debbie Crawford /
Tina Bird

Very good. If this could be judged on color it would have plasss-mghest

Category 5 - PROFESSIONAL SERVICES

First Place - PADUCAH SUN — Sandra Wright

Excellent heading incorporated with cute photograph

Second Place - KENTUCKY NEW ERA — Kari McRae

Clean, balanced ad. Need to add location

Third Place - PADUCAH SUN — Wilma Snow

Good heading with use of photo. Ad flows well

Honorable Mention - OWENSBORO MESSENGER INQUIRER — Dana Blankenship /
Vickie Nelson

Dominant photo is attractive. Nice ad showing evident growth of hospital

Category 6 - FOOD/DRUG/ALCOHOL

First Place - OWENSBORO MESSENGER INQUIRER — Enid Roach/Gordon
Wilkerson

Great from top to bottom. Good use of art at top (incorporating name) and bottom
Easy to read

Second Place - KENTUCKY NEW ERA — Kari McRae

Clean ad for so many items. Good art in heading tieing ad together

Third Place - ELIZABETHTOWN NEWS ENTERPRISE — Cloria Sykes/Danny Oller
Follows holiday theme. Clean for large grocery ad

Category 7 - FURNITURE

First Place - OWENSBORO MESSENGER INQUIRER — Vickie Nelson/Faye Murry
Strong photo serves as illustration and heading, even if black and white

Second Place - KENTUCKY NEW ERA — Richard Wimsatt

Jumps off page with strong artwork

Third Place - COURIER JOURNAL — Charlene Tomlinson

Heading ties in with odd ad size. Very creative

Category 8 - REAL ESTATE

First Place - OWENSBORO MESSENGER INQUIRER — Vickie Nelson

Excellent layout. Good use of photos and copy blocks. “What a gas!”

Second Place - OWENSBORO MESSENGER INQUIRER — Jim Ballard/Craig O'Bryan
Excellent reverse ad. Large award photo, immediately conveys message

Third Place - OWENSBORO MESSENGER INQUIRER — Bill Walker/Vickie Nelson
Good headline. Clean

Honorable Mention - COURIER JOURNAL — Staff

Good, readable ad for one with a lot of copy

2
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Category 9 - CLOTHING STORES
First Place - OWENSBORO MESSENGER INQUIRER — Enid Roach/Dana
Blankenship

Strong use of photo. Little copy kept it clean and neat

Second Place - KENTUCKY NEW ERA — Tom Sholar

Clean. Unusual, classy graphic

Third Place - KENTUCKY NEW ERA — Tom Sholar

Creative use of ad as graphic. Unique sale.

Honorable Mention - KENTUCKY NEW ERA — Tom Sholar

Nice graphic, good white space Unique border

Category 10 - MULTIPLE ADVERTISER/”SIG” PAGE

First Place - COURIER JOURNAL — Bruce Thomas

Easy to read. Clean layout to incorporate 16 stores.

Second Place - COURIER JOURNAL — Cathy Quiggins

Good idea copying magazine’s reply card advertising, plus revenue for sure.
Third Place - KENTUCKY NEW ERA — Staff

Very clean ad for this particular idea.

Category 11 - CREATIVE USE OF THE NEWSPAPER

First Place - OWENSBORO MESSENGER INQUIRER — Vickie Nelson /Maggie Price
Strong ad. Timely. giving credit to carriers for a job well done. We would have liked it
better with a smaller copy block

Second Place - KENTUCKY NEW ERA — Willie Renshaw

Nice layout. Emphasizing 125 years and featuring two carriers

Third Place - KENTUCKY NEW ERA — Willie Renshaw

Nice ad, featuring employees

Category 12 - ENTERTAINMENT/DINING

First Place - OWENSBORO MESSENGER INQUIRER — Vickie Nelson/Faye Murry
Very nice ad. Strong layout even if photo was black and white.

Second Place - OWENSBORO MESSENGER INQUIRER — Vickie Nelson/Faye Murry
Good use of photo to show all that this resort has to offer for the family

Third Place - COURIER JOURNAL — Amy Mitchell

Heading says it all ... enough said

Category 13 - SPECIAL SECTIONS

First Place - BOWLING GREEN DAILY NEWS — Staff

Good job taking advantage of a special event. Fantastic printing job filled with nice
ads

Second Place - LEXINGTON HERALD LEADER — Staff

Modular layout helps keep this section clean. Useful advertorial, good color and
strong advertiser support

Third Place - LEXINGTON HERALD LEADER — Staff

Unique idea. Targets a specific audience. Probably strong readership and shelf lite
among this group

Honorable Mention - PADUCAH SUN — Retail Department

Nice idea, very clean

Category 14 - GROUP PROMOTIONS

First Place - COURIER JOURNAL — Stacey Hallahan

Excellent! Nice use of photos. Exceptional catalogue layout

Second Place - PADUCAH SUN — Becky Harris

Neat idea

Third Place - LEXINGTON HERALD LEADER — Rose Newman/Madison Strobel
Clean grouping for multi store ad. Nice photo effect

Category 15 - HOLIDAY GREETING ADS

First Place - OWENSBORO MESSENGER INQUIRER — Vickie Nelson/Faye Murry
Unique greeting ad. Nice idea with contributions. Adaptable idea

Second Place - ELIZABETHTOWN NEWS ENTERPRISE — Portia Oldham/Debbie
Polly

Festive layout

Third Place - ELIZABETHTOWN NEWS ENTERPRISE — Debbie Crawford /Karen
Mattingly

Nice ad layout using background photo with employee photos

Category 16 - AGRICULTURE/LAWN AND GARDEN

First Place - KENTUCKY NEW ERA — Richard Wimsatt

Innovative design accentuated by clever lead

Second Place - BOWLING GREEN DAILY NEWS — Kellye Law

Nice design. Reverse type could have been bolder

Third Place - ELIZABETHTOWN NEWS ENTERPRISE — Debbie Crawford/ Tina Bird

Attractive ad with bold prices and nice use of color

Category 17 - CLASSIFIED SECTION/PAGE

First Place - BOWLING GREEN DAILY NEWS — Sherri Dunn

Good display cover kicks off clean section packed with ads

Second Place - ELIZABETHTOWN NEWS ENTERPRISE — Classified Staft
Color accentuates clean design

Third Place - KENTUCKY NEW ERA — Nancy Reese

Clean section with attractive display and line ads

Continued on Next Page
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DAILY CLASS 2

Category 18 - SPECIAL PUBLICATIONS
-e - OWENSBORO MESSENGER INQUIRER — Staff
b on a lication everybody will want and need
- \.F.‘~\ S- Ad De partment

zn and cove

es eve with idea of paint
ASHLAND DAILY INDEPENDENT — Debby Hensley

on a smaller ad. Good advertisement to begin with

Honorable Mention - COURIER JOURNAL — Stacey Hallahan

Great series. Nice touch of profiling different stores. Classy layout and design

Category 20 - BEST AD SERIES

First Place - OWENSBORO MESSENGER INQUIRER — Vickie Nelson/Faye Murry

Creat series. Builds interest in the process of fumishing and remodeling. Good idea
melds various businesses.

Second Place - KENTUCKY NEW ERA — Willie Renshaw

Great cheerleading for newspaper and community.

Third Place - ELIZABETHTOWN NEWS ENTERPRISE — Bill Mathers

Nice introduction of paper’s innovative campaign

Category 21 - GENERAL/MISCELLANEOUS

First Place - OWENSBORO MESSENGER INQUIRER — Enid Roach/Mignon
Backstrom

Good ad follows up to troubling times.

Second Place - COURIER JOURNAL — Shelley Moranville

Ad capture importance we all place on photographs

Third Place - ELIZABETHTOWN NEWS ENTERPRISE — Susan McCrobie/Debbie
Crawford

Simple birthday ads don’t get much better

BEST DAILY TMC PRODUCT

First Place - LEXINGTON HERALD LEADER —Steve Medley
Good color, good advertiser support retail and classified.
Second Place - ELIZABETHTOWN NEWS ENTERPRISE — Staff
Like the way sections are separated. Strong classified section.
Third Place - BOWLING GREEN DAILY NEWS — Staff

Clean, good variety of ads.

sold furniture.

Best Ad Series category.
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And you thought they only *

Top, the Kentucky New Era won first place in the Agriculture/Lawn & Garden ¢

WEED IT AND]

V0777,
h\ N “ " "//I
Thinking about replacing your
trees and plants damaged this
winter?
Weeds can be beautiful - put
| don't be deceived. These seedy
characters can take over your
lawn or garden in no time flat.
That's where we come in. Our
professional routine lawn care
|} Service promises to keep weeds
i n their p d that means
:"I your place will always look
1\1, greener. Call us today and get a
{ good thing growing

LITTLE RIVER FOLIAGE

“Where Quality Grows"
886-8149
1226-C SKYLINE DRIVE
HOPKINSVILLE, Ky
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DAILY CLASS 2

2
Real Estate/Automotive/Comics

S Classified

tyle. Always 3

o want at 3
o, o afford
Jeans West

pewest styles - In your
favorite teams Al @
the right prices. Now

| youve gt the ight atttude
et the right address.

sports Fantasy

Top right, the Bowling Green Daily News won first place in
the Classified Section/Page category. Above, The Courier-
Journal won first place in the Group Promotions category,
while, to the right, the Owensboro Messenger-Inquirer won
first place in the General/Miscellaneous category.
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GENERAL EXCELLENCE

Weekly Class 1
First Place - McLean County News
Second Place - Fulton Leader
Third Place - Tri-City News

Weekly Class 2
First Place - Union County Advocate
Second Place - Cadiz Record
Third Place - Adair Progress

Weekly Class 3
First Place - Harrodsburg Herald
Second Place - Cynthiana Democrat
Third Place - Oldham Era

Multi-Weekly
First Place - Princeton Times Leader
Second Place - Shelbyville Sentinel News
Third Place - Appalachian News Express

Daily Class 1
First Place - Henderson Gleaner
Second Place - Winchester Sun
Third Place - Maysville Ledger Independent

Daily Class 2
First Place - Owensboro Messenger Inquirer
Second Place - Kentucky New Era
Third Place - Louisville Courier Journal
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