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+ As We See It +

How many people know they have a
right to know? Apparently not all of them,
judging from results of surveys of various
kinds made in recent months. It seems
that Americans—or at least many of them—
do not learn in school some of the funda-
mental rights they were guaranteed by our
founding fathers and fought for in many
subsequent wars—both military and poli-
tical.

School children, college students, and
adults who have been asked specific ques-
tions about freedom of speech and of the
press appear to be woefully uninformed on
American principles of individual rights. A
rather high percentage of those questioned
say they do not think a newspaper should be
permitted to print the truth. Many do not
believe a newspaper has a right to publish
crime news or news of other unpleasant
cvents. Some of them see no reason for
insisting on open meetings of public bodies
and courts.

An Air Force training manual (now re-
pudiated and withdrawn by the Pentagon)
contained this strange statement: “Another
foolish remark often heard is that Ameri-
cans haye a right to know what’s going on.
Most people realize the foolhardiness of
such a suggestion.” Obviously some of the
uninformed school children are not writing
the U.S. military manuals. The writer of
the Air Force manual compared telling the
people what was going on to a football team
giving away its signals. It seems rather
clear that he considers the American people
the opponents of the Air Force—the enemy.

All of this strange ignorance reflects
strongly on the teaching in our schools, but
it also should cause newspaper editors and
publishers to do a little intensive self-exam-
ining. Have we failed to keep our readers
informed of the fact that they have a right
to be informed?

This may be just another example of
knowing something so well that we assume
cveryone knows it. This oversight is dan-
gerous for journalists, even in reporting the
day’s news. We know we cannot take for
granted that the reader knows all we know
about an event; we patiently background the
news, filling in facts that we have already
used in earlier issues.

Whether we relish the role or not, news-
papermen are the guardians of the people’s
right to know. We protect rights which the
individual does not know he has. Freedom
of the press is not basically a right of a pub-
lisher, but is a right of the public with the
publisher given the responsibility of pre-
serving it.

Besides this right to inform the public,
newspapermen should accept the duty of
telling their readers what their rights are,

that they have a right to know. Thg )
done in speeches at school assemblies
clubs, and in church groups.

Let’s let the people know of the peagl;
right to know.—A. O. Goldsmith, Loy
iana School of Journalism.
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Charles H. Kellstadt, President, §,
Roebuck & Co., told Newspaper Advem..‘
ing Executives Association that whe,!
advertiser buys space in a publicatiop
buying acceptance newspaper has develoy
in a community. He stated two eloy
are basic to acceptance by public—ej
ity and interest. Stating that assumptio/
credibility is remarkable tribute to Integg
U.S. newspapers have established, Kelly
pointed out that newspaper integrity isyj;
advertiser is trading on when he plas
ad and that maintenance of such inegi
is closely bound up with freedom of §
press.

“Few institutions in our national lifes
joy the prestige and respect equal to tht
newspapers,” said Kellstadt. “Freedon
the press is a jealously-guarded liberty

Mr. Kellstadt stated it seemed to It
newspapers should apply same standard
accuracy to advertising as are applied:
“other informational subjects” appearing:
the press. He suggested penalty to bes!
tached to failure to comply with g
upon standards such as, possibly, closings|
vertising columns of newspapers to adi
tisers not observing reasonable rules. |

As summary, Kellstadt said newsp/
can be asked to accept responsibility for#
vertising in their newspapers because:

They have their own integrity to piit

They have the enforcing power of pek|
because they control an important ai
to the market for the advertiser.

The nature of the medium—its pem
nent form and intimate relationship i
cach community—build an image that
valuable to both the newspaper and the#
vertiser. j

Newspaper people possess the skills i
an effective job.
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Where have you been? What haiel
done? What changes have you made ¥
vour plant? Who are the new emplift
around the office? Send these items {0t !
Press so others in the business can oo
too.

There scems to be an unusual numbe!
unknown firms which are sending ads !
Kentucky papers. We‘d suggest yoU Ilq:
up on insertion until you've found 0
more about the advertiser. Write 0f Ph“:’
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Context Of Amended Publications Act, KRS 424

AN ACT relating to newspaper publications
for the purpose of legal notice or advertisement;
including provisions to govern publications re-
uired by law to be made, and requiring certain
matters to be published.

Be it enacted by the General Assembly of the
Commonwealth of Kentucky:

Section 1. Sections 424.110, 424.120,
424130, 424.140, 424.150, 424.160, 424.220,
44260, 424.270, 424.290, 424.340, 424.360
and 424990 of the Kentucky Revised Statutes
are amended to read as follows:

424.110 Definitions. As used in KRS 424.110
to 424.370: i

(1) “Publication area” means the city, coun-
ty, district or other local area for which an ad-
vertisement is required by law to be made. An
advertisement shall be deemed to be for a par-
ticular city, county, district or other local area
if it concerns an official activity of such city,
county, district or other area or of any governing
body, board, commission, officer, agency or coun-
y thereof, or if the matter of which advertise-
ment is made concerns particularly the people
of such city, county, district or other area.

(2) “Advertisement” means any matter re-
quired by law to be published.

424.120 Qualifications of newspapers. (1) Ex-
cept as provided in subsection (2), whenever an
advertisement for a publication area is required
by law to be published in a newspaper, the pub-
lication must be made in a newspaper that meets
the following requirements:

(a) It must be published in the publication
area. A newspaper shall be deemed to be pub-
lished in the area if it maintains a known office
in the area for the purpose of gathering news
and soliciting advertisements and other general
business of newspaper publications, and has a
second-class mailing permit issued for that office.
A newspaper printed outside of Kentucky shall
not be eligible to publish advertisements for any
tounty or publication area within the county,

| other than for the city in which its main office

is located, if there is a newspaper printed in the
tounty that has a substantial general circulation
throughout the county and that otherwise meets
the requirements of this section. And

(b) Tt must be of regular issue and have the
lugest bona fide circulation in the publication
aea, A newspaper shall be deemed to be of

| regular issue if it is published regularly, as fre-
| Quently as once a week, for at least 50 weeks

What have |
e you made!
new empli
ese items 06
iness can k|

usual numbd!
sending 20!
uggest you 110:

u’'ve fOllﬂd 0L 5

Wiite or pi*
iate a rundd
dvertisers ¢
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during the calendar year as prescribed by its mail-
g permit, and has been so published in the
a1 for the immediately preceding one-year
period. A newspaper shall be deemed to be of
bona fide circulation in the publication area if
tis circulated generally in the area, and main-
ting a definite price or consideration not less
thn 50 percent of its published price, and is
paid for by not less than 50 percent of those to
whom distribution is made. And
no{cl) It must bear a title or name, consist of
i ess than fogr pages without a cover, and be
A type to which the general public resorts for
Icliaf]smg events of a political, religious, commer-
i“‘us and social nature, and for current 'happen-
= vagﬂynopncements, nnsce]laneoqs reading mat-
CUI,]ten\terhsements, and other notices. The news
B must be at least 25 percent of the total
s Space in more than one-half of its issues
¢ any twelve-month period.
) If, in the case of a publication area small-

er than the county in which it is located, there
is no newspaper published in the area, the pub-
lication shall be made in a newspaper published
in the county that is qualified under this section
to publish advertisements for the county. If,
in any county there is no newspaper meeting
the requirements of this section for publishing
advertisements for such county, any advertise-
ments required to be published for such county
or for any publication area within the county
shall be published in a newspaper of the largest
bona fide circulation in that county, published
in and qualified to publish advertisements for
an adjoining county in Kentucky. This sub-
section is intended to supersede any statute
that provides or contemplates that newspaper
publication may be dispensed with if there is no
newspaper printed or published or of general
circulation in the particular publication area.

(3) If a publication area consists of a district,
other than a city, which extends into more than
one county, the part of the district in each coun-
ty shall be considered to be a separate publica-
tion area for the purposes of this section, and an
advertisement for each such separate publication
area shall be published in a newspaper qualified
under this section to publish advertisements for
such area.

424.130 Times and periods of publication.
(1) Except as otherwise provided in KRS
424.110 to 424.370 and notwithstanding any
provision of existing law providing for different
times or periods of publication, the times and
periods of publication, the times and periods of
publications of advertisements required by law
to be made in a newspaper shall be as follows:

(a) When an advertisement is of a completed
act, such as an ordinance, resolution, regulation,
order, rule, report, statement, or certificate and
the purpose of the publication is not to inform
the public or the members of any class of per-
sons that they may or shall do an act or exercise
a right within a designated period or upon or
by a: designated date, the advertisement shall be
published one time only and within thirty days
after completion of the act. However, a failure
to comply with this paragraph shall not subject
a person to any of the penalties provided by KRS
424.990 unless such failure continues for a per-
iod of ten days after notice to comply has been
given him by registered letter.

(b) When an advertisement is for the pur-
pose of informing the public or the members of
any class of persons that on or before a certain
day they may or shall file a petition or exceptions
or a remonstance or protest or objection, or re-
sist the granting of an application or petition, or
present or file a claim, or submit a bid, the ad-
vertisement shall be published at least once, but

(Editor’s Note: This article is a verbatim ac-
count of the amended Chapter 424 in KRS.
Sections in the 1958 Chapter 424, when the
publications law was changed, are amended by
this 1960 Act; amended sections are listed in
Section 1. Two sections were repealed, 424.200
and 424.350. Sections in the 1958 act that re-
main in force are 424.170, 424.180, 424.190,
424.210, 424.240, 424.250, 424.280, 424.300,
424310, 424.320, 424.330, and 424.370. The
complete KRS Chapter 424, with the amended
matter as outlined, will be printed in brochure
form and copies will reach KPA members as
soon as received from the printer.)

may be published two or more times, provided
that one publication occurs not less than seven
days nor more than twenty-one days before the
occurrence of the act or event.

(c) When an advertisement is for the purpose
of informing the public and the advertisement is
of a sale of property or is a notice of delinquent
taxes, the advertisement shall be published once
a week for three successive weeks.

The provisions of this subparagraph shall not
be construed to require the advertisement of no-
tice of delinquent state taxes which are collected
by the State.

(d) Any advertisement not coming within the
scope of paragraph (a) or (b) or (c) of this
subsection, such as one for the purpose of in-
forming the public or the members of any class
of persons of the holding of an election, or of a
public hearing, or of an examination, or of an
an opportunity for inspection, or of the due date
of a tax or special assessment, shall be published
at least once but may be published two or more
times, provided that one publication occurs not
less than seven days nor more than twenty-one
days before the occurrence of the act or event,
or in the case of an inspection period, the in-
spection period commences.

(e) If the particular statute requiring that an
advertisement be published provides that the
day upon or by which, or the period within
which, an act may or shall be done or a right
exercised, or an event may or shall take place,
is to be determined by computing time from the
day of publication of an advertisement, the ad-
vertisement shall be published at least once,
promptly, in accordance with the statute, and
the compution of time shall be from the day of
initial publication.

(2) This section is not intended to supersede
or affect any statute providing for notice of the
fact that an adversary action in court has been
commenced.

424.140 Contents or form of advertisements.
(1) Any advertisement of a hearing, meeting or
examination shall state the time, place and pur-
pose of the same.

(2) Any advertisement of an election shall
state the time and purpose of the election, and
if the election is upon a public question the ad-
vertisement shall state the substance of the ques-
tion.

(3) Any advertisement for bids or of a sale
shall describe what is to be bid for or sold, the
time and place of the sale or for the receipt of
bids, and any special terms of the sale.

(4) Where any statute provides that, within
a specified period of time after action by any
governmental agency, unit or body, members of
the public or anyone interested in or affected
by such action shall or may act, and it is
provided by statute that notice of such govern-
mental action be published, the advertisement
shall state the time and place when and where
action may be taken.

424.150 Person responsible for publishing.
When any statute providing for newspaper pub-
lication of any advertisement does not designate
the person responsible for causing the publi-
cation to be made, the responsible person shall
be:

(1) Where the advertisement is of the filing
of a petition or application, the person by whom
the same is filed.
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(2) Where the advertisement is of an ac-
tivity or action of:

(a) An individual public officer, the officer
himself.

(b) A city, the city clerk if there be one; if
not, the mayor or the chairman of the board
of trustees.

(c) A county, the county court clerk.

(d) A district, or a board, commission or
agency of a city, county or district, the chief
administrative or executive officer or agent
thereof.

(e) A court, the clerk thereof.

(f) A state department or agency, the head
thereof.

424.160 Rates. (1) For all newspaper adver-
tising required by law, the publisher is entitled
to receive payment for each insertion at a rate
per linear inch, single column, computed as
solid eight-point measure. The rate shall not
exceed that paid by general advertisers for com-
parable matter, but in no case shall it be less
than $1.00 per linear inch for weekly newspapers
and $1.50 per linear inch for daily newspapers.

(2) Whenever by law or by the nature of the
matter to be published a display form of adver-
tisement is required, or whenever the person or
officer responsible for causing an advertisement
to be published determines in his discretion that
a display form is practicable or feasible, and so
directs the newspaper, the advertisement shall be
published in display form and the newspaper
shall be entitled to receive therefor its estab-
lished display rate.

(3) Whenever it is provided by statute that
an advertisement shall be published of the filing
of a petition or application seeking official ac-
tion, the filing, if required by other than a gov-
ernmental official or agency, shall not be deemed
complete unless there is deposited with the pe-
tition or application an amount sufficient to pay
the cost of publication.

(4) The expense of advertisements in judicial
proceedings shall be taxed as costs by the clerk
of the court.

424.220 Financial statements. Excepting offi-
cers of a city of the first class, a county contain-
ing such a city, a public agency of such a city
or county, or a joint agency of such a city and
county, or of a school district of such a city or
county, and excepting officers of a city of the
second class that is required by law to publish an
annual audit of its financial affairs, every public
officer of any school district, city, county, or sub-
division or district less than a county, whose duty
it is to collect, receive, have the custody, control
or disbursement of public funds, and every officer
of any board or commission of a city, county or
district whose duty it is to collect, receive, have
the custody, control or disbursement of funds
collected from the public in the form of rates,
charges or assessments for services or benefits,
shall at the expiration of each fiscal year prepare
an itemized, sworn statement of the funds col-
lected, received, held or disbursed by him during
the fiscal year just closed, unless he has complied
with KRS 424.230. The statement shall show the
amount of funds collected and received, from
what sources received, the amount disbursed, the
date of each disbursement, for what purpose ex-
pended, and to whom paid, except that only the
totals of amounts paid to each person need to be
shown. The officer shall procure and include in
or attach to the statement as a part thereof a
certificate from the cashier or other proper officer
of the banks in which the funds are or have been
deposited during the past year, showing the bal-
ance, if any, of funds to the credit of the officer
making the statement. The officer, shall, within

THE KENTUCKY PRESS

60 days after the close of the fiscal year, cause
the statement to be published in full in a news-
paper qualified under KRS 424.120 to publish
advertisements for the city, county or district, as
the case may be. Promptly after the publication
is made, the officer shall file a written or printed
copy of the advertisement with proof of publica-
tion, in the office of the county court clerk of
the county. Within 30 days after publication the
officer shall file with the Auditor of Public Ac-
counts a copy of the newspaper containing the
statement.

424.240 City Budget. Immediately following
the adoption of an annual budget by any city
other than one of the first class, the city clerk
shall cause a summary of the budget or the text
of the budget ordinance to be advertised for the
city by publication in a newspaper.

424.260 Bids for materials, supplies, equip-
ment or services. Except where a statute speci-
fically fixes a larger sum as the minimum for a
requirement of advertisement for bids, no city,
county or district, or board or commission of a
city or county, may make a contract for ma-
terials, supplies or equipment, or for contrac-
tural services other than professional, involving
an expenditure of more than $1,000.00 without
first making newspaper advertisement for bids.
Provided, however that this requirement shall
not apply in an emergency if the chief executive
officer of such city, county or district has duly
certified that an emergency exists, and has filed
a copy of such certificate with the chief financial
officer of such city, county, or district.

424.270 Local administrative regulations. No
general regulation of uniform application
throughout the publication area promulgated by
any officer, board or commission of a city, coun-
ty, or district, which is intended to impose liabil-
ities or restrictions upon the public shall be valid
unless and until it, or a notice of such promulga-
tion, together with a statement where the orig-
inal regulation may be examined by the public,
has been advertised by newspaper publication.

424.290 Election badllot facsimiles. Not less
than three days before any primary or regular
election the county court clerk shall cause to be
published in a newspaper a facsimile of the bal-
lot or ballots, or when voting machines are to be
used, of the face of the voting machines showing
the ballot labels in place. Where the ballots or
voting machine faces differ for various precincts
within the county, a facsimile of each different
ballot or voting machine face shall be published,
with appropriate identification. The cost of pub-
lication shall be paid by the county, except that
the cost of publishing any ballot or voting ma-
chine face that is limited to a city election or
a district election other than a school district
election, shall be paid by the city or the district
as the case may be.

424.340 Appointment of persondl representa-
tives, and notice to creditors. (1) Except as pro-
vided in subsections (2) and (3), the adminis-
trator or executor of the estate of any decedent
shall, upon receipt of his letters of appointment,
cause notice to be given by newspaper publica-
tion of the fact of his appointment, and that all
persons having claims against the estate shall
present them, verified according to law, to the
administrator or executor, at a designated ad-
dress, not later than a designated date, to be
fixed as three months after the final publication.
The first publication shall be made within one
month after the receipt of the letters of appoint-
ment.

(2) Such publication is not required where
notice to creditors has been published by a for-
mer administrator or executor of the estate.

[
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(3) The court may in its discretion digey
with such publication when the gross asey
the estate are insufficient to pay preferreq C]‘mu
The court may also dispense with Ppublic
when the gross assets of the estate, gl
real and personal property, do not exceed §|
in value, in which case the administrty,
executor, within one month after Teceipt of}
letters of appointment, shall post notices n th
prominent places, including the courthoy,
the county of his appointment, setting forthﬂ;
fact of his appointment and notifying oredjy
of the decedent to present their claims o
by a designated date, which shall be f
months after the date on which the notice:£
posted.

424.360 Invitation to bid on municipal b
No sale of general obligation bonds or Teven:
bonds of any governmental unit or politicsl
division, or agency thereof, shall be made ey
upon newspaper advertisements for bids,
lished for the publication area constituted byt
political subdivision or government unit
published to afford state-wide notice. If §
bonds are in principal amount of fifty thou
dollars or more, an advertisement for bids fil
also be published in a publication having geres
circulation among bond-buyers.

424.990 Penalties. Any person who vil
any provision of KRS 424.110 to 424.370 &
be fined not less than $50 nor more than !
In addition, any officer who fails to complyyi
any of the provisions of KRS 424.220, 4141
424.240, 424.250, 424.290 or 424.330 shall &
each such failure, be subject to a forfeiture(
not less than $50 nor more than $500, in t
discretion of the court, which may be recoje
only once, in a civil action brought by any
zen of the city, county or district for which
officer serves. The costs of all proceedings
cluding a reasonable fee for the attorney of i
citizen bringing the action, shall be asese
against the unsuccessful party. |

Section 2. Sections 424.200 and 42430
the Kentucky Revised Statutes are repealed.

Section 3. Section 29 of Chapter 42 of |
Acts of 1958 is amended to read as follows:

This Act is intended to standardize and n|
uniform the law relating to legal advertisemt
and to that end it shall supersede all other
utes and parts of statutes containing speciali
provisions for particular advertisements, to
extent that such provisions are in conflict i
this Act. All statutes or parts of statutes in
flict with this Act are hereby repealed fof
extent of said conflict. |

There seems to be no end to the ust
old newspapers. Art classes in South Bl
Ind., now use them to make papier m
birds.

The small daughter of a newspaper e
came home from Sunday School with |
beautiful picture text card.

“What have you there, dear?” b
mother asked. 2t

“Just an ad about Heaven,” the I
girl replied.

Have you ever though of making 5%
book for each of your major advertisers?‘;
would be easy to carry along when by
space to your local merchant to show hm,
what he had done in the past.

|
|
|
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Suggestions For Building Interest
With Women Readers Explored

Lditor’s Note: Following is an outline
presented by Mis. Marj Heyduck, Editor,
Women’s Department, Dayton (Ohio)
Journal Herald, at Tennessee Press Associa-
tion and University of Tennessee Press In-
situte. Although primarily for daily news-
papers, many ideas can be developed by
even the smallest weekly newspaper. )

1. News stories in Local City section:
Advance notices of speakers, programs,
events with “women’s angles”; community
projects and how they affect women; “wom-
en’s angles” turned up by beat men; and
national stories that can be localized from
women’s view point.

2. Fashion: Clothes—beginning of each
season, clothes are news; hats—every spring
awoman HAS to have a new hat; children’s
cdothes—late summer, getting ready for
school; vacation time—clothes, where to go,
what do to on a budget, etc.; and how to
make your own—patterns, fabrics, tips from
local experts, feature stories on women who
make the dance costumes, the bridal gowns,
the shrouds.

3. Food: Cooks Corner idea—exchange
of recipes among readers, or feature daily
one cook and her favorite recipe; school box
lunches; special recipes for holidays, new
seasons; “best buys of the season”—“best
buys of the week”; new ways of preparing
old standbys, like hamburger; how to pre-
pare rabbits, etc., at opening of hunting
season; and new food products; new uses;
new packaging for easier use.

4. Press releases from National Sources:
Manufacturers of food products—old and
new; fashion designers; new products for the
home; public relations offices; and local
names mentioned in releases from colleges;
n?l!ltary services—maybe coming home for
visit, vacation, furlough, providing social
news tips; parties, receptions.

G 5. New Books: Cook books, beauty books,
how to” books (slipovers, knitting, child
care, interior decorations, painting, etc.

6. Syndicates: Patterns, needlework, home
vorkshops, advice, health, beauty child care,

;ﬂsll(llion and food tips by authorities in their
eld,

7. Local Industry: Women who work
there, pfﬁces, factory, executive; government
POsts in your area; how women combine
]a°b3 and homework—best grooming for job,
Propriate clothes for each job, quick easy
:;als for t'he woman who works; and charm
triesrsfes’ trips, recreation provided by indus-

0r women, check house organs.

8. Clubs: Programs, speakers, projects,
hobbies or special talents or women mem-
bers.

9. “Women in the Town”: Women in
politics; wives of officials; women in impor-
tant charity posts, volunteer workers, teach-
ers, nurses, other professions; and women in
men’s fields.

10. For Social News: Quality and ac-
curacy breeds news in this field. Do one
story of a party or social event well and
other women will want the same coverage;
country club—check managers for coming
events; hotels—check manager for coming
events, visits of prominent persons, conven-
tions; travel bureaus—who’s going where,
when; keep file of engaged girls—check for
stories of showers, attendants, wedding de-
tails; check vital statistics for “newsy”
items; and cultivate leaders in the town;
when checking teachers, officials’ wives,
political women, etc., also ask about their
house guests, entertaining, etc., which pro-
vides additional social notes.

11. Local Stores: Stories on experts
brought in to help customers with slip-
covers, decorating, draperies, fashion de-
signers, needlework, authorities, etc. Inter-
view experts on newsy subjects pertaining
to their fields.

12. Other Newspapers and Magazines:
Read big city papers for local items; read
out-of-town papers for ideas applicable to
your town; art lines under one picture in
magazine showing local persons doing, re-
ceiving—or pictures of local home in maga-
zine can be checked and expanded into fea-
ture story; and women who have recipes
printed in magazines can be checked for
additional feature material for hometown
use.

13. Institutions: School—special proj-
ccts—gifts for parents; picture features
when children bring favorite toys or pets to
class; first days of school; outstanding teach-
ers; churches—book fairs—annual “best of
children’s books* exhibited by local book-
sellers; family night programs; special cere-
monies not conducted by other religious
groups such as Ash Wednesday rites, Dunk-
ard foot-washing, Greek Orthodox Christ-
mas; home demonstration offices of county
extension offices: “homemade Christmas”
ideas, displays at county fairs; Y WCA—spe-
cial programs for “Mother’s Day Out”—
news advance and feature coverage; inter-
national groups—feature stories on foreign
foods; Christmas customs, etc; YMCA—
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Court Says ‘Pretense’
Is A Libellous Word

The Oklahoma Supreme Court said this
week that former owners of the Coweta
Times Star libeled a former employee and
must pay $15,000 for the bad word. The
court held with Mrs. Virginia Gentry that
the following sentence carried in the Times
Star was libelous per se: “A suit filed by Vir-
ginia Gentry on the pretense of a back in-
jury was dismissed some months ago.”

Splitting 5-4 the high court reversed a
previous ruling by Tulsa District Judge Ray-
mond Graham who had sustained a de-
murrer by attorneys for the Wagoner Coun-
ty Publishing Co. and Sam Whitson, pub-
lisher of the Times Star. Also involved as
then owners of the Times Star are Bob Jef-
frey and Junior Martin, both of Waggoner.
Jeffrey, Whitson and Martin sold the Times
Star to Frank Spence (of the Wagoner
Newspapers) in November 1958. The story
in question appeared in an August, 1958,
edition. Mrs. Gentry sued for $10,000 gen-
eral damages and $5,000 exemplary dam-
ages. Another case filed at the same time
by her husband, L. C. Gentry, over an
alleged libel to himself was thrown out of
Judge Graham’s court at the same time.
The supreme court upheld Judge Graham’s
demurrer in that action by 7-2 at the time
it handed down its ruling for Mrs. Gentry.

°
While many newspapers are going from
letterpress to offset, the only all-offset news-
paper in Montana, The Great Falls Inde-
pendent, has just changed to letterpress.

women in some phases of YM work; how
in your town; Art Institutes—women out-
standing in some other field may also be
ceramists, water colorists, etc.; what is of-
fered to children; family programs; “circu-
lating art” to be borrowed by private citi-
zens—how “gallery art” is used in homes;
Public Library—historical displays, holiday
ideas, “how to do it” displays, what to do
with leisure time, etc.; and Public Mu-
seum—Ilive animals—how children parti-
cipate.

14. Sports Pages: Women’s athletics—
visiting wives of famous coaches, baseball
players, etc., who accompany husbands on
lecture tours, demonstrations, charity
games; fashions for bowling, golf, tennis,
hunting, etc.; and “fashions or social” cov-
erage of athletic events, with pictures.

15. Letters: Watch local mail-readers
often suggest things they want to see in
paper; letter-contests for “best homemaker”
may provide feature stories on women who
did not win contest but are good home-
makers.
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WNR PROMOTES
REGIONAL
SALES MANAGERS

C. Randall Choate (left),
former Detroit sales rep-
resentative, will supervise
mid-west sales from the
Chicago office. David J.
Richardson will supervise
and direct sales of the
southern states from the
Atlanta office. Both bring
a board sales background
and WNR feels confident
that more national adver-
tising can be developed
through news sales em-
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Volume Justifies Space Discounts

Media Director Warren Bahr, Young &
Rubican, Inc. recently stated that news-
paper management is responsible for frag-
mentizing newspapers out of the national
advertising field and that they must give
their representatives certain supports to
build national advertising. He suggested:
1. Adopt a system of volume discounts; 2.
Adopt uniform procedure on ROP color; 3.
Allow position requests from major adver-
tisers; and 4. Give up “forced combina-
tions.”

‘While some daily newspapers are explor-
ing the system of volume discounts (the
Louisville Courier-Journal is taking such
active leadership), Mr. Bahr seemingly by-
passed a long-time advertising principle: to
carn quantity space discounts, the contrac-
tural volume must justify and discount,
large or small.

Always keeping in mind two advertising
facts: first, national advertising seldom ex-
ceeds a maximum of 20 percent (this is
large for many papers) of the annual reve-
nue; and, second, local display with large
contractual space used, does permit volume
discounts. Adding the two together, the
solution is simple: if national advertisers (or
their agencies) would contract for a com-
parable amount of space—perhaps double
or triple the present amount—then news-
papers, and only then, could and would give
comparable space discount.

Bahr then charges that “newspapers don’t
have a national medium” but “have frag-
mentized themselves into their own local
market.” How naive can he get! We have
yet to learn that newspapers claim to be
national media, but represent and sell the
local market within their coverage areas.
No newspaper, metropolitan daily or the

small community weekly, has ever claimed
to sell in the total national market—but
do justifiedly claim and prove that they sti-
mulate sales in the local markets for the na-
tionally advertised products.

We wonder at times what would happen
to products that Mr. Bahr claims to sell
“nationally” if no advertising whatsoever
were carried in the community daily or
weekly. We still hold the impression that
TV commercials—presumedly the “national
field” which Bahr suggests—would prove
largely ineffective if it were not for the local
merchant, his reputation, and his prestige.
We believe that the time will never come
when the national manufacturer can sell
his wares without the aid and support of
the “fragmentized” newspapers which Mr.
Bahr holds in such small esteem.

Still speaking of discounts! Far too fre-
quently some representatives of national
products are trying to chisel local publishers
into accepting local rates for ad schedules,
saying that the local dealer could buy more
space accordingly. This is simply a variation
of the space-discount proposal of Mr. Bahr
in thin disguise. Again, the publisher has
two answers to such proposal: First, he
must (should) maintain the integrity of
his national rate to national advertisers even
tho the local merchant is caught in the mid-
dle of the squeeze; and, second, if the ad-
vertiser, thru the merchant, will contract for
large augmented space, he (the publisher)
might be aggreeable to discounts which may
approximate the local rate but should- be
higher than the average local contractual
rate if the newspaper is to give his readers—
and the advertisers, come who may—a
printed medium of respect and integrity of
purpose.
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1960 National Directory
Released By WNR

Weekly Newspaper Representatives [y ing after
announced today the release of the 19 4 ‘g(t)'lcgt“idvm
WNR National Director of Weekly New s ;'nre ;usto
papers. Complete data on 8,174 \veek]x’ fie “thc fell
semi-weekly and tri-weekly publicatiop g};. pared t? town
given in this directory which is, as in ﬂ]e\[,’lc : s
past, the only publication listing nafp Vd 1eninI-;ers (e
advertising rates of weekly newspaperj 80 2 lity an
the fifty states. : h]gh. o };0:1

WNR has adopted a completely ney /! woﬂx;. S?’ ;gi'ﬁcr’e
mat for the 1960 publication, which g mnl;)els t]:i)ulto I
tains new information, a new arrangeny % ;S : espec
of basic data and greater legibility. In g ﬂ-ndt 151 - in)n
tion to information on the various iny i ar:( s 05
dual publications, brand new market ,HO“,-C?;:RVY kn
media information on weekly newspapes | }?:r; :rc so'mc :
general is presented. ammunition to 1

The 8,174 publications listed representa ‘eries of mailings
overall circulation of 20,974,38. Estim ;f {here is a big
readership is in excess of 80,000,000. A avertising man
age circulation per newspaper is 2,566, ;hixl ahout his

Among other features of the 40th Am dgu‘se some ©
Edition are new publications, up-todi i i :
circulation figures, complete mechani| ma(n};rlllgz.n him w
data, city and county location and popik titive literature, s
tion, days of publication, state maps il N ioroeted i’n
county index, publishers’ names, policy al i]is company. O
alcoholic beverage advertising, and vl I oetabli
ability of ROP color. of company pub]

use of any comp

e
Mail In The Olden DO)’S (ﬂhousc organ. I

A feature story about one of the comnif house organ nam
nity’s pioneer families appeared in a rets| duplication.
issue of the Walworth (Wis.) Times. Il There is no q
view of current interest in postal matteml helped attract 1
vou may enjoy this excerpt: | dollars worth of

In 1838 a post office was established#! tions. But who,
Geneva City and another at Delavan Lt geatest use of t
which was called Swan Lake at that tir® fising manager
The postage rate was 25 cents a letter @ works in the samq
was not paid by the sender but by the® cn easily afford
receiving it. Many a time the recipientdd for a look at ot
not have the postage and would stand il he has a problen
the post office, choked with emotion att If you feel for
though of news from home which he cill that you cannot
not read. In some instances a kind pi your own, a seric
master would offer jobs to those with & even letters, then
pleted purses. This meant a half day’s yiok fowing into the
for the common wage was 50 cents a dif: | managers and I

Clever scheme were devised by some ) liter, they’ll need
ple to avoid paying postage. Marks W ¥ill have accomy
made by the sender on the outside of 15 imagination
letter. Envelopes were not used then, fif| For instance, ¢
letters were folded and sealed with ¥ buyer with infory
The meaning of the marks would have | The buyer wil] -
agreed upon beforehand. If the on¢ m’ it they are usefy
whom the letter had been sent did notl/ 0y printer knoy
the postage, he could tell at a glance whelk m:_nk. can be very
er all was well at home. Postage on pi¥ Pinting,
was much cheaper, and many times i/ M.’rlkc the mq
were sent with words underlined Wi xtlartmlg with the
could be joined to convey a message: Pnquiry to you;
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Local Newspapers Always
Give Prompter Service

In going after nearby business, you have
{he distinct advantage of being able to offer
prospective customers prompt service com-
pared to the fellow five miles away or in
the next town.

When price is not a basic consideration,
good printers can easily demqnstfate th.c
Jigh quality and craftsmanship in their
york: so, good, prompt service is what
nakes the difference. Proximity of location
eables you to render this prompt service,
and this is especially true where transporta-
tion and parking are difficult.

How can you let the big customers in
your vicinity know that you are around
Here are some suggestions: Dig up some
;mmunition to use as a basis for a steady
series of mailings to those in your own area.
I there is a big industry nearby, show the
advertising manager that you know some-
thing about his field. Read his trade papers
ad use some of his own terminology in
mailings.

Call on him with a collection of compe-
titive literature, so that he will feel that you
ate interested in his problems and those of
his company. One large printing organiza-
tion has established a library of thousands
of company publications; it is there for the
use of any company contemplating starting
ahouse organ. It also has a complete list of
house organ names to help newcomers avoid
duplication. -

There is no question that the library has
helped attract hundreds of thousands of
dollars worth of business in new publica-
tions. But who, do you think, makes the
gieatest use of the library? It’s the adver-
fiing manager or company editor, who
works in the same general neighborhood and
tn easily afford to take the time to drop in
for a look at other publications whenever
he has a problem.

If you feel for reasons of time or money
that you cannot afford a house organ of
Your own, a series of elaborate mailings, or
oven letters, then use post cards. Keep them
fowing into the offices of the advertising
minagers and printing buyers; sooner or
liter, they'll need you quickly and your cards
will have accomplished their purpose. But
I8¢ imagination to make the cards striking.

Tor instance, each card could provide the
buyer with informative facts about printing.
The buyer will almost certainly save them
i the,V‘ are useful to him in any way. As
My printer knows, even the proofreaders’
m‘;”kl cn be very valuable to a purchaser of
Printing,
sm?gﬂke t.he most of your opportunities,
i)in ng with the valuable advantage of pro-

quiry to your prospects. You must be

THE KENTUCKY PRESS

Four Color Scanning
Machines Soon Available

Four new electronic color scanning ma-
chines for making engravings will be on the
market this year, one the product of a major
U.S. manufacturer, Fairchild Camera and
Instrucent Corporation, Long Island, N. Y.,
the other three European Developments.

Fairchild’s new Scan-A-Color uses a cyl-
inder design to scan directly from the origi-
nal copy and produces four film separations
simultaneously. The color scanning head
works with either flat art or transparencies
up to 8 x 10 inches.

J. F. Crosfield, Ltd., of London, England,
has completed five production units of its
Scanatron which are now undergoing final
testing and evaluation prior to delivery to
customers. The Scanatron works from sep-
aration negatives producing corrected sep-
aration positives for the 3-color or 4-color
printing.

Hell of Kiel, Germany is offering the
Colorgraph and a color version of its Vario-
Klischograph. The Colorgraph is somewhat
similar to Crosfield’s Scanatron in that each
starts with photographically separated set of
negatives. The most obvious difference is
that the Colorgraph records and produces
the 4-color set one at a time. Hell’s Vario-
Klischograph is a direct engraving, enlarg-
ing, ‘and reducing apparatus. New in this
equipment is its ability to engrave both line
and combination plates as well as halftones.

o et e i Rl

People don’t get weak eyes from looking
at the bright side of life.
[ ]

Altering Claims

“We were interested in the statement
‘that the (Highway) Commission had the
right to reject a claim but it had no right
to alter a claim. Would that same theory
apply to all legal advertising for which
checks issued are less than the amount of
the claim filed? We have had that experi-
ence and if you are right we should not
have accepted the checks,” states an In-
diana publisher to his Central Office. The
answer:

To accept a check in payment for less
than the amount of the claim filed is an
admission that the claim was erroneous. If
there is error in measuring a legal notice,
the publisher should be given the opportu-
nity to file an amended claim. No public
official has the right to amend a claim which
has been sworn to by a publisher.

This should hold true in every state.

near somebody—By Ovid Riso in recent
issue of Inland Printer.
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. . pays more than

$7,000,000 TAXES

; annually to Kentucky state

and local governments.

. .. annual payroll of

= OVER 953,000,000
provides a good living for ‘%ﬁ
20,000 Kentucky people,

| andhelps all other Ken-
tucky business.
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Washington Notes--

By Epcar S. Bavor

POSTAL RATES: Postmaster General
Summerfield held a press conference April
21 to fire up his campaign for higher postal
rates. He responded to a question by skep-
tical reporter with a flat prediction that a
rate bill would pass this year. He added:
“I think you can see some change in senti-
ment,” and “things look as promising” as
they did at this time in 1958, when the last
rate bill was passed.

Summerfield issued three press releases
(one of them six weeks old), a 118-page
“Survey of Postal Rates” just sent to Con-
gress, and a set of charts he has been using
privately for some time. Headlines on the
charts devoted to Second-Class mail are
highly inflammatory and controversial. Here
they are:

“Second-Class Mail Losses Up 233 Per-
cent,” “Nearly $300 Million Annual Loss
Due to Magazines and Other Second-Class
Mails,” and “Taxpayers Lose Nearly 4c on
Each Piece of Second-Class Mail.” Nobody
challenged these propaganda claims, which
are based on Cost Ascertainment figures.

During the hour-long session, no quc;-
tions were raised about the impact of the
Summerfield rate bill on the hometown
press. The documents released, however,
state the P.O. arguments, including the
claim that “within-county rates are obso-
lete” on grounds that books, farm journals,
radio and TV have reduced “the extreme
dependence of rural areas on local news-
papers and periodicals as sources of informa-
tion and educational matter.”

Senate Appropriations Committee ap-
proved a bill containing 1961 funds for the
P.O., restoring $6. million of the $82 mil-
lion cut by the House. If sustained when
the Senate passes the bill next week and up-
held in conference later, this action prob-
ably removes the threat of a mail service
curtailment.

The same bill contains a $49 million item
for public welfare costs of the P.O., un-
changed from the House bill. Unless there
is a successful effort on the Senate floor to
raise this figure, the Postal Policy Act of
1958 will have been dealt another serious
blow. The result of Congressional disregard
‘of the policy law is to increase the postal

sficit and thereby strengthen the case for
T8¢ increases.

5 WEA member, Carl Tucker, Jr., Pub-
lishe "O:f e Mount Kisco (N. Y.) Patent
Trader, bce the PMG about his rate bill
and received2ti detailed response from Assist-
ant PMG Hyde Gillette, suggesting that all
publishers have to do to meet mail rate in-
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creases is to raise advertising and circulation
rates. This is in strong contrast to the anti-
inflation pronouncements of the Adminis-
tration.

Gillette wrote: “It is difficult to see why
a moderate postage charge should cause any
great disturbance. Approximately half the
content of most newspapers consists of ad-
vertising matter. Publishers would be justi-
fied in raising advertising rates to cover a
proportionate amount of the added postage
costs. The remaining costs could be dis-
tributed fairly to all subscribers, rather than
to mail subscribers alone. On that basis, the
additional amount of postage would be so
distributed as to have little effect on the ad-
vertiser, the subscriber, or the publisher.”

SINGLE UNION: American Newspaper
Guild and International Typographical
Union met here this week and moved a step
closer to establishment of a single union to
represent all newspaper, printing, and pub-
lishing workers. Further discussions are
planned June 15 and 16. A joint union
statement said: ‘“We are convinced that
unity is demanded to build the collective
strength of our members striving for just
wages and working conditions and to com-
bat the attack of unfair employers and the
effects of punitive legislation.”

MINIMUM WAGES: Secretary of La-
bor Mitchell appeared before the House
Labor subcommittee holding hearings on
minimum wage amendments and agreed to
accept an increase in the hourly minimum
to $1.10 or $1.15. Previously he had said
he would approve “a moderate increase.”
He also advocated a limited extension of
coverage. House wage hearings will drag
along for at least another week. Meanwhile
the wage bill remains quiet in the Senate
Labor Committee. Final passage of some
sort of a bill is taken for granted.

VACATION SUSPENSION: A Post Of-
fice Department official told a House sub-
committee “I am not aware of a need” for
passage of a bill to permit weekly publica-
tions to suspend for not more than two is-
sues without loss of Second-Class mail pri-
vileges. The witness was Edwin A. Riley,
Director of the Postal Services Division.

Testifying in opposition to the proposal
were Charles Gerwig, Ellicott City (Md.)
Times, representing the Maryland Press As-
sociation; Garry Willard, Manassas (Va.)
Journal, representing the Virginia Press As-
sociation; and Ed Bayol, pinch-hitting for
NEA Legislative Chairman Bernard E. Es-
ters. Supporting the bill was its author,
Rep. Leonard G. Wolf (D. Iowa). -

The subcommittee is headed by Rep.
John R. Foley (D. Md.), who laboriously
reviewed the arguments of each witness.
One other member of the three-man sub-
committee, Rep. Robert Corbett (R.

»
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West Kentucky Group
Will meet On May 7

The spring meeting of the West g,
tucky Press Association has been g
May 7, at Kentucky Dam Village. J. B
Bell, Morganfield Advocate, Ppresident ¢
the organization, said most of the menhy’
will plan to arrive at the Lake Friday
noon.

Program arrangements are being pliy
by KPA President Paul \Vestpheling, i
ton News, and Ro Gardner, Hickman ('
ier. All sessions will be held in the Kegy
ky Dam Village theatre beginning at §;
a.m.

Officers for the following year will
elected during the afternoon session, i
sent officers are Bell, W. T. Davis, i
ville Herald, vice president, and Gardy
secretary.

|
)

Man who is willing to make the best i
seldom gets the worst of it.

Pa.), was present and agreed compli
with the NEA viewpoint. He said theli
1s “a waste of the time of Congress.”

Rep. Foley did not indicate his feel
on the matter nor is it known when thes
committee will act. Once before the s
committee approved the vacation bill
to have its recommendation rejected byt
full committee.

ADVERTISING: Secretary of O
merce Mueller participated in an Adiet
ing Club of Washington ceremony hu
ing an industrialist and made the folloi®
comments relating to advertising: “A 1
set of dreamers . . . argued that pid
initiative was washed up, private advertis
was a waste and that the businessman %
step down and be replaced by the b
crat. Only big government, they clain
could supply the power thrust of ecom®
growth. That false doctrine still is b
preached in some places.”

Federal Home Loan Bank Board hasp*
lished a proposed new rule banning ¢
types of advertising of interest or di\'idf?»
rates by savings and loan associationslf‘
sured by FHLBB. Interested parties hl“‘j
until May 23 to submit comments 08 ff\
proposal. The ban would apply to ads¥
lished more than 30 days before inteietl
comes payable. The ban would also
unless FHLBB had been given 15 dis®
ice of an increase in the interest rate. = |

The proposal appears to be part ofaP‘:'
tern in which various Federal and %
agencies have attempted to curb advems‘%
abuses by certain banks and savings andl?
institutions. Some say this smacks of “",
sorship.
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|  survey Indicates Need
For Agressive Selling
he W}, SPECIAL SURVEY: The Washington

s been gty (state) Newspaper Publishers Assqcia'tion
/illage. ], m, ind the state’s School of Comm.umcahons
>, President has completed some comprehensive reports
of the megy! on various phases of newspaper opera.tu.)n_
ke Friday fy The conclusions reaghed in _the first joint
s t, on Commercial Printing, are prob-

repor
- being play ably applicable to Kentucky or any other
stpheling ' state. -
Hickman Cw% 1. About three out of five publishers are

in the Keggy not soliciting job work in their own commu-
inning gt 0 nities.
7. Metropolitan printing firms are taking
o year yil -:,‘ 2 great deal of job work out of publisher’s
N session, I own communities, through aggressive sales-
", Davis, g men and good service.
~and Gag > Many classes of printing are being
“amed out” to metropolitan printing
fims by weekly publishers, who mark up
this printing for a profit.
4. Almost seven out of ten publishers do
1ot keep time records in their job depart-
| ments, and three out of ten publishers keep
ot complél + accounting records relating to hour
e sald”the L wsts, in their shops.
BEIESS.~ | 5 More than eight out of ten publishers
Al delﬂ% ise Porte Printing Catalog in the pricing of
1 when the s : ‘i ;
" ommercial printing they produce.
)efpre tl.le " 6. There is a wide difference in prices
:at.l on bil v tharged by state weekly publishers for iden-
rejected b ¢} classes and quantities of printing, and
there are probably many mistakes made in
ary of (il the “reading” of the catalog.
in an Adefl There is indirect evidence from the com-
remony hoi prehensive survey that: 1. Much more job
e the folloi york exists in publishers” communities than
ising: “A i they are getting.
d that pi# 2. On many classes of printing, weekly
vate advertist publishers, with average equipment, cannot
sinessman ¥ compete with specialty houses.
by the bu& 3. Through ignorance of their actual
they clinif wsts, many publishers are charging less-
st of econo® than-cost prices for their commercial print-
- still is bt ing,
, Conclusion from these facts suggest that
Board haspL‘_ﬁ weekly publishers may improve their com-
»anning c¢itf mercial job printing departments along
est or divid three general lines: First: A program of self-
associations ! stu@y to learn actual costs of producing
d parties h!j:: various classes of printing. The installation
nments 01 Ti\“\ of cither a time-record system for all job
ply to adsp Work, or a periodic check on the basis of
ore interstf] dctual costs.
ould also & Segond: A thorough study of the costs of
on 15 days¥| Printing  charged by specialty printing
est rate. | houses, and a comparison of these costs to
e part ofﬂPtr' the publisher’s own.
eral and ¥ Third: A program of selling job work in
urb advet® Ehe publisher’s own community and the
avings andl¥) l“m‘mg out” of those classes of printing
smacks of# "€has found he cannot compete for against
Specialty houses.
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Two Stanford Papers
Consolidated By Ferguson

The Lincoln County News, published for
the past year under the ownership and ed-
itorship of Richard Ferguson was consoli-
dated with the Interior Journal on April 14.
The Interior Journal will continue to be
published as a weekly newspaper with the
publication date being changed from Friday
to Thursday of each week.

The News bagan publication in 1951
under the direction of Robert Baughman
and the late Claiborn Walton. It was pur-
chased by Ferguson in April, 1959.

The consolidation, according to the pub-
lisher, will make it possible for the Interior
Journal to give the readers a bigger and

_ better paper which will include all of the

features of both papers. Ferguson says
he believes the larger weekly will more ad-
cquately serve his subscribers and give the
readers better coverage of the news and
features of the various community activities.
He also believes this will make the news-
paper a better advertising medium as the
combined circulation will send 3,600 papers
into the homes of the community each week
with an estimated readership of 10,000.

Subscription and advertising rates will re-
main unchanged even though the consolida-
tion will mean several more readers for the
paper. The Stanford publisher will include
The News mailing list in that established
by the Interior Journal.

S A
Carroll Knicely, publisher of the Glas-
gow Times, was on the program of the an-
nual meeting of the Kansas Press Associa-
tion during the last part of March. He re-
lated the story of the Times and its ex-
periences in its new offset production field.

For publishers of certain classes of news-
papers, a complete re-vamping of their en-
tire operation, with the intent of farming
out most of all job printing and concentrat-
ing on a stronger local selling program,
would result in immediate financial gain.

NEWSPAPER
SERVICE

/80 MADISON AVE, N.Y. N.Y.
‘Means PLUS BUSINESS
. for Your Nespuper

awson Spence Representative

_ COMMUNITY. PRESS SERVICE

“SERVING AMERICA'S WEEKLY NEWSPAPERST

« EDITORIAL FEATURES
<HOLIDAY GREETING ADS

7 « GRADUATION GREETING ADS
»HOLIDAY FEATURES

100 East Main St. Frankfart, Ky.

PAGE SEVEN

Look into
the new %
trade-ins
on Genuine

( < LINOTYPE - )
PARTS

Get in touch with your
Linotype Agency now.
MERGENTHALER LINOTYPE CO.

THE HANDY TWINE KNIFE

FOR
NEWSPAPER
MAILING
ROOMS
This Handy Knife
Is Worn Like a
Ring
ALL SIZES
25¢ EACH $2.40 PER DOZ.

Handy Twine Knife Co.
Upper Sandusky, Ohio

STOP
Costly Estimating
Mistakes!

Pre-figured
values safequard
profits, save
time and create
customer satis-
faction.

Write for
60-DAY FREE TRIAL
PORTE PUBLISHING COMPANY
952 €. 2Ist So., Salt Lake City 6, Utah

Gy e e e e e e 2

NEW SAFE COMBINATION
MAGAZINE RACK MOUNTED
ON LOCKING DOOR CABINET
Every composing room hos valu-
able parts and tools that are ideal
for the handy man’s job at home.
Store 7 or 12 split or full mago-
zines on top of this safe storage
cabinet.

(all L0cust 8-5085

or Write, Today, Dept.  for
Descriptive Literature

RESEARCHED AND DEVELOPED BY

[ u s'l'[ H MANUFACTURING CO.
140 N. THIRTEENTH 'STREET
ol ‘PHILADELPHIA 7, 'PA.

B e e e e
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this is how K.P.Se helps the

advertiser

CONTRACTS

FOR. EACH NEWSPAPER

SPACE ORDERS

FOR EACH NEWSPAPER

TEA RSHEETS anp BiLL

FROM EACH NEWSPAPER

TO EACH NEWS PAPER

one CONTRACT
o

L

[

—

7!
&

=
(S

M I WKQP.S.W f/llf/

THE HARD WAY

CONTRACTS OF VARIOUS

SIZES AND DESCRIPTIONS
A

S\ESSe——

T
S

NON-UNIFORM

INSERTION ORDERS

EVERY ONE CHECKS

TE‘,ARSH EETS ror BILLING

10 ENTER AND CREPIT

UNIFORM

(NSERTION ORDERS
=

NEWSPAPER o

FOUR COPIES OF

=
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How
well
do
you
know
your

apitals?

APRIL, 1960

harleston

this Capital
is important to

the state of
West Virginia

14 27

this Capital
1s important to
our trade-mark

‘When you have occasion
to refer to our product by
its friendly abbreviation,
you’ll keep your meaning
clear if you make it
“Coke”. .. with a capital
“C” please. And you’ll
help us protect a
valuable trade-mark.
Next time thirst creeps
up on you, be really
refreshed . . . pause for
Coca-Cola. The cold crisp

taste of Coke is the all-time,

anytime favorite in 50
states and more than 100
countries the world over.

%

TRADE MARK RMISIEREH_.

i]

REG. U.S. PAT. OFF.
L]

“Coke

REG. US. PAT. OFF.

Ask for it either way . . . both
J trade-marks mean the same thing

SIGN OF GOOD TASTE

Copyright 1959, THE COCA-COLA COMPANY
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“One Dollar

“Less than

2¢ for me”

When you hear someone talking about electricity running up manufac-

turing costs, you can be pretty sure he doesn’t know much about industry. Men

‘ inside industry know better. .

They know a saving in minor material costs, freight costs, even in scrap

cost would far outweigh electricity. And when related to wages, electricity is
peanuts indeed. For most industries the cost of workers’ wages is about 50 times

the cost of Reddy Kilowatt’s wages. l

The table below, showing the cost of wages and the cost of electricity for

$100 of finished product, was developed from the most recent Census of U.S.

} Manufacturers. (
| ’
/
Cost of  Cost of Cost of  Cost of |
Industry Wages Electricity Industry Wages Electricity
Bread and related products oo GRALTE $ 47 Electrical control apparatus ... 32.95 .40 |
Distilled liquor ........ccccoeueu. 12.56 27 Motorcycles and bicycles 29.33 .54
Tobacco stemming and redrying 4.14 .09 Natural cheese 7.68 .40
Paperboard boxes ... 24.11 .33 Confectionery products . 20.32 43 |
Petroleum refining . 6.94 37 Newspapers' ....... 88 40.85 41 PUinCCIﬁOn
Meat packing plant 10.50 .20 Paving mixtures and blocks 15.87 .83
Flour and meal 6.44 49 Rubber footwear .......... 38.48 .68 School of J
‘ Cigarettes ... 6.32 .07 Tires and inner tubes .. 23.97 7L Univer it
Knit underwear 30.23 .35 Clay refractories 40.77 1.58 { sity
‘ Men’s and boys’ suits an 32.85 .20 Concrete products .. .. 2946 .62 { Lexington
| Women’s suits and coats .... 25.91 Gzl Heating and cooking apparatus |
" Sawmills and planing mills B 2T 99) .70 ENSERCH)E 97.84 .49 \
Fertilizers, mixing only .......ccco...... 11.68 .34 Tractors 24.37 A48
Pressed and blown glassware Laund]ry and dry cleaning 39.51 41
machinery 32 g '
NECES e e 38.56 1.33 e b o VOLUME
Cutlery 33.92 .65 Electric lamps (bulbs) . 24.18 .61 | NUMBER l
Sy pewriterss 2 ot Rt Lahiiin 38.86 45 Optical instruments and lenses .. 7.23 .07 ]

KENTUCKY UTILITIES COMPANY
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