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until he caught a train to Hazard.

interview.

and stepped inside the shop.

working there. “What can I do?”

J. Frank Nolan was only a teenager when the
president of Oneida Baptist Institute came to him
one night and told him his tuition had run out

He'd been learning the printing business there,
and rather than feel indebted to the school, he left
without warning and walked throughout the night

Today, Nolan, is 92 years old and still working in
printing. He recounted the story during a recent

“At first I thought of getting a job in the mines,”
he said. “They said ‘we don’t hire children.”

So as he was walking down the street in Hazard,
Nolan said he saw a little sign that read “printing”

“I'm looking for a job,” he said he told the men

See HERITAGE, page 6

J. Frank Nolan entered printing
business as a teen-ager

Jay Nolan, left, with his grandfather J. Frank Nolan,
proofed over one of the family’s six newspapers as
it came off the press.

P

Papers offering perks to keep, attract employees

By KARLA DOOLEY
Contributing Writer

WANTED: Quality news staff

for dinner train rides, inexpensive
weekends at the lake, cash prizes
and free meals.

Travel reporters aren’t the only
ones getting a taste of the good life
these days.

As a response to a wide-open
market for good staffers from the

pr('ssrnnm to th(‘ newsroom, more
newspapers appear to be offering
small perks they hope will attract
new workers and keep the old ones
happy.

“That should take place at all
places, even if it’s just little,” said
Libby Proffitt, office manager and
human resources coordinator at the
Glasgow Daily Times. “You will
have that person longer.”

According to a recent report in
Suburban Publisher, papers are
“addressing their staffing problems
head-on using a variety of low-cost
incenti along with a little cre-
ativity.”

Employee of the month pro-
grams, flexible time schedules, men-
toring efforts and even “clip of the
week” contests are just a few of the

See PERKS, page 5
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See SUMMER, page 6

Bardstown

paper marks
100 years

The Kentucky Standard in
Bardstown is honoring 100 years
of publishing with a yearlong cele-
bration that includes a look back
at what the paper has been, as
well as what it has become.

The biggest part of the festivi-
ties is a weekly series by a local
historian, Dixie Hibbs, who has
written a number of books about
Bardstown and Nelson County

Publisher David Greer said
that each Monday, the series is
examining decade by decade the
most important events of the past
century and how they affected the
community. The repeal of prohibi-

See BARDSTOWN, page 12
Thomas, former
publisher, dies

John G
“Jack” Thomas,
former mayor of
Flemingsburg and
retired newspaper
publisher, editor
and printer, died |83
May 27. He was 71.
See THOMAS, page 7
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Kentucky people,

Horning named editor
at Bardstown; Hinton
hired as graphic designer

Lisa Hornung has been named
editor of The Kentucky Standard in
Bardstown

A native of Louisville, she had
previously worked as a photograph-
er, reporter and copy editor for the
Junction City (Kansas) Daily
Union. She also worked for a daily
newspaper in Ohio

Hornung Jan
Witherspoon, who is leaving to
become a full-time photographer
She hopes to open her own local
studio

The paper
new graphic
Hinton. She is ¢

replaces

also added a
gner, Dana
) graduate of

the University of Louisville and
has held internships at WAVE 3
television in Louisville and in the
marketing and public relations
departments of the Louisville
Science Center

Hinton also spent some of her
undergraduate career at Western
Kentucky University, where she
contributed articles to the school’s
magazine, the Talisman Xposure
Her husband, Richard, is employed
by The Courier-Journal

Moreland promoted

to editor’s post at Irvine
Jeff Moreland is the new editor

of the Citizen Voice & Times in

Irvine

He was named news editor last
summer, after spending the previ

The Kentucky Press (ISSN-0023-0324) is pub-
lished monthly by the Kentucky Press
Association/Kentucky Press Service, Inc
Periodical-class postage is paid at Frankfort,
KY. 40601. Subscription price is $8 per year.
Postmaster: Send change of address to The
Kentucky Press, 101 Consume

Frankfort, KY. 40601, (502) 2

Officers and Directors
Kentucky Press Association

President
Teresa Revlett, McLean County News

President Elect
Marty Backus, Appalachian News Express

Past President
Tom Caudill, Lexington Herald-Leader

Vice President
Dave Eldridge, Jessamine Journal

Treasurer
David Greer, The Kentucky Standard,
Bardstown

District 1
Alice Rouse, Murray Ledger & Times

District 2
Jed Dillingham, Dawson Springs Progress

District 3
Ed Riney, Owensboro Messenger Inquirer

District 4
Charlie Portmann, Franklin Favorite

District 5
David Greer, The Kentucky Standard,
Bardstown

District 6
Dorothy Abernathy, Oldham Era

District 7
Kelley Warnick, Gallatin County News

District 8-9
Ken Metz, Bath County News Outlook

District 10-11
Jerry Pennington, Ashland Daily Independent

District 12
Stephen Bowling, Jackson Times

The Kentucky Press—

District 13
Glenn Gray, Manchester Enterprise

District 14
David Thornberry, Commonwealth-Journal

District 15-A
Don White, Anderson News

District 15-B
John Nelson, Danville Advocate-Messenger

State at Large
Tony Maddox, Henderson Gleaner

Sharon Tuminski, Winchester Sun
Tim Hurst, Benton Tribune-Courier
Taylor Hayes, Kentucky New Era

Associates Division
Armando Arrastia,
Kentucky Department of Education

Advertising Division
Elaine Morgan, Owensboro
Messenger-Inquirer

News Editorial Division
Chris Poore, Lexington Herald-Leader

Journalism Education
Buck Ryan
University of Kentucky

General Counsels
Jon Fleischaker and Kim Greene
Dinsmore & Shohl

Kentucky Press Association

Kentucky Press Service Staff

David T. Thompson, Executive Director
Bonnie Howard, Controller

Lisa Carnahan, News Bureau Director
Larry Brooks, Advertising Director

Reba Lewis, Research/Marketing Coordinator
David Spencer, New Media Administrator
Sue Cammack, Administrative Assistant
Buffy Sams, Bookkeeping Assistant
Rachel McCarty, Advertising Assistant
Holly Stigers, Tearsheet Coordinator
Karen Martin, INAN Account Executive

Tina Shryock, INAN Bookkeeping Assistant

ous year as sports editor and staff
writer. He had been a sports writer
for the paper since 1996

“I feel the quality of the paper
has improved since Jeff came on
board,” said Guy Hatfield, publish-
er. “His enthusiasm for sports and
news has stirred new interest in
our publication.”

Pikeville paper has new
look; Lockard named
mterim Sp()l‘l.\' Cdll()l'

The Appalachian News-
Express recently unveiled a
redesign of its front page and other
section fronts. A staff writer, Brad
Lockard, has also been promoted to
interim sports editor

The design changes are intend-
ed to create more space for news,
as well as advertising on the front
page

“This will not only serve as an
additional revenue source for the
newspaper, but will also allow
Pikeville-area businesses to make a
bigger impact with their advertis-
ing message,” said Publisher Marty
Backus.

The paper recently
installed a new press and new com-
puter equipment throughout the
building.

Lockard is a 1999 graduate of
Morehead State University. In
addition to his sports work, he
writes a pop culture column for the
paper. Lockard replaces Rob
Herbst, who has joined the staff of
the Winchester Sun as a sports and
news writer.

WKU grad to head
Towa press association
A Western Kentucky

University graduate and former
Frankfort resident has been

also

papers in the news

installed as president of the Iowa
Newspaper Association

Tom Yunt, publisher of the
Telegraph-Herald in Dubuque,
Iowa, also serves on the board of
directors for the Inland Press
Association and is vice president of
newspapers for Woodward
Communications, Inc., a privately
held multi-media company based in
Dubuque

Kearns named news
editor at Maysville

Mary Ann Kearns has become
news editor of the Maysville
Ledger-Independent

Kearns, who has been a
reporter for the paper for the past
10 years, began her career at The
Augusta Times, a weekly paper
that was once published by the
owners of the Ledger-Independent

The paper has also experienced
several other staffing changes
Betty Coutant has re-joined the
staff as a news reporter, Chuck
Truesdell has moved from sports
editor to general assignment
reporter, and J. R. Liston has
become sports editor

Richmond Register
adds Dooley, Ide

to newsroom staff

The Richmond Register has
added two employees to its news-
room, Karla Dooley, a reporter, and
Shawn Ide, a page designer

Dooley, 23, most recently
worked as a reporter for KPA dur-
ing the 2000 session of the General
Assembly. She continues to free-
lance for The Kentucky Press and
has also done free-lance work for
the Associated Press and the
Lexington Herald-Leader. Dooley

See PEOPLE, page 10

Deaths

Ronald “Ron” Greenwell

Joseph Ronald "Ron"
Greenwell, 55, of Bardstown, died
of complications from cancer
Wednesday, May 10 at Norton-
Suburban Hospital in Louisville

He was a native of Nelson
County, an employee of The
Kentucky Standard for nearly 36
years, retiring as associate editor,
a U.S. Army veteran of the
Vietnam War and a member of St
Joseph Church.

Considered the dean of Nelson
County journalists, Greenwell
spent his entire journalism career
at The Standard.

3 el LAY (YA

His death came just months
after he semi-retired from The
Standard. On his 55th birthday, he
traded his full-time job as sports
editor for a part-time position of
writing sports, his news and sports
columns and serving on the paper's
editorial board.

A graduate of St. Joseph
Preparatory School and a journal-
ism student at St. Catharine
College, Greenwell was inducted
into the Bardstown-Nelson County
Chamber of Commerce Hall of
Fame in 1996. A year later, he
published a book about Bardstown

See DEATHS, page 3




Marketing
Insights

By Lisa Dixon

Keeping up with technology is a
must in this day and age. But don’t
underestimate a strong under-
standing and knowledge of “the
basics,” which is also key to remain-
ing competitive. No amount of tech-
nological wizardry will improve
your bottom line if you don't pay
attention to understanding and
building on a strong foundation.

Pop this quiz on your ad reps in
your next weekly meeting. Without
warning.

Find out how much they really
know about the products and ser-
vices you offer.

You may want to change the
questions a bit to better reflect your
market and product offerings. You
may want to give the quiz to other
employees in various departments.

You may want to take it yourself
before giving it to anyone else to see
what information you may need to
brush up on. The purpose is to get
everyone thinking about what they
should know versus what they
think they know.

Successful selling happens
when salespeople have the informa-
tion and training needed to do their
job effectively. As W. Edwards
Deming once stated, “There is no
substitute for knowledge.”

In the broader sense, everyone
who works at your newspaper is a
“marketer.”

Every one of your employees
represents your newspaper in your
community.

Are they representing you well?
Do they know the products and ser-
vices you offer to both readers and
advertisers? Can they articulate the
benefits of reading your paper or
using your advertising products
and services versus your competi-
tors?

Jack Welch, Chairman and
CEO of General Electric, once noted
that, “the world of the 90’s and

Deaths

Continued from page 2

and Nelson County. It was a com-
pilation of columns and stories he
had published in The Standard.

Greenwell was preceded in
death by his father, Francis Elmer
Greenwell and a brother, Billy
Keith Greenwell.

Survivors include his mother,
Hester Rogers Greenwell of
Bardstown; a sister, Joanne
Johnson of Bardstown; two broth-
ers, Roger Greenwell and Mickey
Greenwell, both of Bardstown; and
several nieces and nephews.

Funeral services were held at
St. Joseph Church and burial fol-
lowed in St. Joseph Cemetery.
Honorary pallbearers were present
and past employees of The
Kentucky Standard, PLG-TV 13
and Kentucky Homes Magazine.

The family requested that
expressions of sympathy take the
form of contributions to the
American Cancer Society Relay for
Life.

Earl Ruby

Former Courier-Journal sports
editor and columnist, Earl Ruby,
died May 9. He was 96.

Ruby, the co-founder of the
Kentucky Derby Festival, served
as C-J sports editor from 1939 to
1968 after joining the paper’s
sports department in 1921 as an
office boy while attending the
University of Louisville. His associ-
ation with the newspaper actually
began when he was 13 as a carrier.

After retiring in 1968, Ruby
continued to write a weekly out-
doors column for the C-J until
1989. He had lived in Naples, Fla.,
for the past six years.

Ruby was one of four Derby
Festival co-founders. On April 14
of this year, he received the
Distinguished Service Award by
the Kentucky Derby Festival, only
the seventh such award in the
Festival Committee’s 45 years.

The first festival event orga-
nized by Ruby and his fellow co-
founders was the 1956 Pegasus
Parade that had a budget of $640.
The festival has since grown to
more than 70 events and a budget
of nearly $5 million.

Ruby was a popular writer and
tireless worker. He once estimated
that he wrote more than 9,000
columns for The Courier-Journal,
and he added nearly 1,100 more
after his retirement.

He also wrote three books and
gained international recognition in
1961 when UPI asked him to write
a series of stories on basketball for
worldwide distribution.

Ruby received numerous
awards for his sports writing,
including the National Headliners’
Award in 1945 for the best sports
column in the nation. He was
inducted into the Kentucky
Athletic Hall of Fame and the
Kentucky Journalism Hall of
Fame.

He is survived by three chil-
dren, Joan R. Perry of Durham,
N.C.; Margaret R. Smock of
Naples, Fla.; and Paul H. Ruby of
Louisville. His wife of 73 years,
Evelyn Reiling Ruby, died in 1999.
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Marketing power is keen knowledge of the basics

beyond will not belong to managers
who make the numbers dance, as
we used to say, or those who are
conversant with all the business
jargon we used to sound smart. The
world will belong to passionate dri-
ven leaders — people who not only
have an enormous amount of ener-
gy but who can energize those
whom they lead.”

Make it a point to cultivate
your employees knowledge of your
products, services and customers.
Provide them with the tools and
training they need in order to
remain vital, involved and
informed. Ask for their input.
Listen to their suggestions or con-
cerns. Keep them abreast of product
changes and improvements. Ask
them to be your ears in the commu-
nity, they may uncover and identify
hidden product or service opportu-
nities in your market.

PRODUCT
KNOWLEDGE QUIZ

1. What is our daily (or weekly)
readership? ——
Sunday readership?

2. What is the full-run contract
rate?

3. What day is our TMC distrib-
uted? _ How many house-
holds does it reach?

4. What counties do we cover in our
circulation area?

5. Our paper is delivered by (time of
day)

6. What is the name of the company
who audits our circulation?

7. What are the names of the sec-
tion fronts that appear daily (or
weekly)?

Sunday? (use back of sheet)

8. What percentage of households
do we cover in our primary market

See KNOWLEDGE, page 11

New Media

The Kentucky Press
Association added another divi-
sion to its corporation in early
May with a New Media Division,
designed to help the association
and its member newspapers stay
abreast of technology changes in
the newspaper industry.

Richard Meadows, marketing
manager for Landmark
Community Newspapers, Inc.’s
Online Services, was elected chair-
man of the division for 2000-01
and Jason Dick, of the Benton
Tribune Courier, was elected vice
chairman. In his capacity as
chairman, Meadows will also be a
voting member of the KPA/KPS
Board of Directors.

“I look forward to working
with all the members of the KPA
over the next 18 months. It is my
hope that the committee can help
the members utilize the new
media and that the division is a
resource for all the KPA mem-
bers,” said Meadows.

Eighteen newspaper and
Associate Division representa-
tives attended the organizational
meeting.

“The division got off to a good
start with a lot of discussion on
KPA's technology efforts as well
as what the division can do to
help member newspapers,” said
KPA/KPS Executive Director
David T. Thompson.

The division will be holding
seminars and convention ses-

Meadows to lead KPA’s

D . .« e
sions, operating
very similar to g
KPA's other
divisions for §
News Editorial,
Advertising,
Circulation and
the Associates.

“It's an
exciting time for MEADOWS
the newspaper
industry because of the impor-
tance to keep up with all the
technological issues,” said
Thompson.

“This is the first division KPA
has added in at last 20 years and
it's one that's been sorely needed.
We had a lot of experience around
that table and feel comfortable
that the members will keep both
KPA and the newspapers ‘on the
edge’ of technology.”

Those attending the meeting
also saw a preview of the
www.accesskpa.com website that
will used to transfer display ads
electronically to newspapers;
transmit stories, photographs
and other information from the
News Bureau; and to post news
releases submitted for distribu-
tion to newspapers.

The new site, still in construc-
tion, is scheduled to be shown to
those attending the KPA Summer
Convention with a launch date of
mid-summer. The site is being
designed and hosted by Network
WCS in Evansville, Ind.
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Thomas, dean
of White
House press
corps, quits

Kentucky native
spent 57 years as
UPI correspondent

WASHINGTON (AP) —
Veteran White House correspon-
dent Helen Thomas resigned
May 16 from United Press
International, ending a tenure
that spanned six decades —
longer than the lives of
President Clinton and most of
her press corps colleagues.

Thomas is a native of
Winchester.

The 79-year-old Thomas
announced her resignation a day
after UPI was sold to News
World Communications Inc., the
parent firm of The Washington
Times.

News World Communications
was founded by the Rev. Sun
Myung Moon, leader of the
Unification Church.

Thomas did not say why she
quit UPI, which hired her as a
$24-a-week radio script writer
during World War II.

“l have no plans to join the
new UPIL,” she said in a state-
ment.

“The nearly century-old
United Press International is a
great news agency and has made
a remarkable contribution to the
legacy of American journalism,”
she said.

“I have loved working for
this organization for 57 years in
Washington, and especially
loved covering the White House.
I wish the new management well
and hope they will continue the
tradition in the future that this
wire service has represented.”

“She has outrun the best of
them — because she is the best
of them,” said UPI Chief
Executive Officer Arnaud de
Borchgrave.

The news made its way into
the Oval Office.

“Presidents come and go, but
Helen's been here,” Clinton told
reporters. “I'll feel a little better
about my country if I know she'll
still be spending some time
around here at the White House.
After all, without her saying,
‘Thank you, Mr. President,’ at
least some of us might never
have ended our news confer-
ences.”

Good design takes planning, time
and personnel with proper training

Design is
Everything

By Edward F. Henninger

Shame on us.

For the past 25 years or so, we've pretended that
design is important — that it really matters in our
newspapers and in our newsrooms.

Yet any commitment we have to design — if
there’s a commitment at all — is weak at best.

This was driven home at a recent workshop.
During the introductory session of my presentation,
I asked for a show of hands.

“How many of you,” I asked, “have had any for-
mal design training — a previous all-day workshop,
a college course, something along those lines?”

Of the 25-or-so people in the room, one hand
went up. One.

I was flabbergasted. Perhaps, I thought, they
didn’t understand the question. I asked again, mak-
ing sure I had made myself clear. Again, only one
hand.

One in 25. Four percent.

OK, there may be some extenuation in the fact
that most of those in the room were from smaller
newspapers — weeklies and small dailies. But, real-
ly: four percent?

That’s ridiculous. Ludicrous. Laughable.
Embarrassing.

It is shameful.

How can we expect to communicate with our
readers if only one in 25 people in our newsroom has

had any design training?

How much longer will it take for us to under-
stand that design is the first factor that readers see
with every page of every issue?

How much longer will it take before publishers
and editors demand the same level of expertise from
those who lay out pages as they demand from those
who write or edit?

How much longer will it take before we under-
stand that there are levels of design and that some
people can do design and others can’t?

How much longer will it take before we realize
that a good editor is not necessarily a good designer?

How much longer will it take before publishers
and editors do more than pay lip service to design by
committing to long-term design improvements for
their newspaper?

If you think it’s time for you, then do something
about it. Plan for design training. Budget for it.
Create time for it.

Call your state press association and ask them
to plan a design workshop — and don’t take no for
an answer. Check out the web site for the Society for
News Design (www.snd.org) and see if there’s some-
one nearby who can help.

Call me if you need further guidance on design
training. Call someone! Do something!

Commit to design!

Don’t let the one-in-25 who has had design train-
ing be in someone else’s newsroom.

(Edward F. Henninger is an independent news-
paper consultant and the director of OMNIA
Consulting in Rock Hill, S.C. You can reach him at
803-327-3322, fax: 803-327-3323, e-mail:
go2omnia@aol.com)

Registry: Endorsements protected as free speech

(Editor’s Note: The following
story was written in May by
Associated Press reporter Mark R.
Chellgren.)

FRANKFORT — Editorial
endor ts by newspapers are
political free speech protected by
the First Amendment and not

“What we’re talking about here, political speech, is the

very core of the First Amendment.”

David Fleenor
Attomey, Lexington Herald-Leader

akin to cash contributions that

must be reported, the Registry of
Election Finance has ruled.

The case in question brought
up the seeming contradiction
between the state Constitution’s
prohibition against any corporate
support for political candidates
and the traditional role of news-
paper political coverage, even if
practiced these days by large cor-
porate owners.

The 1891 Kentucky
Constitution prohibits corpora-
tions from political activity and
orders that a corporate charter be
revoked if a company is found to
have violated that restriction.

John Riley, a conservative
activist from Louisville, said
endorsements by The Courier-
Journal and the Lexington
Herald-Leader of Gov. Paul
Patton’s 1999 re-election cam-

The “huge political value
dwarfs the monetary value” if the
space devoted to an editorial were
available for sale as advertising,
Riley said.

“Who does this agency serve
and protect?” Riley said during
the registry hearing.

Riley called the report by the
registry’s staff attorney that rec-
ommended dismissal of the case
“total and utter nonsense” that
attempted to provide political
cover for the newspapers and
Patton.

Riley and Richard Lewis, who
has failed in several attempts to
win political office in Jefferson
County, said the newspapers are
owned by large companies and
violate the Constitution when
they offer editorial support for
candidates.

But attorneys for the newspa-

pers said the Kentucky restric-
tions fail when compared to the
U.S. Constitution’s guarantees of
a free press.

“What we'’re talking about
here, political speech, is the very
core of the First Amendment,”
said David Fleenor, an attorney
for the Lexington newspaper.

The registry dismissed the
complaints, but registry member
Robert Sanders said the question
is an interesting one for future
consideration.

If a company not in the news
business used its own facilities to
produce materials endorsing a
candidate, would that also be pro-
tected speech? “I believe it
would,” Sanders said.

Lewis said he has been in con-
tact with attorneys about whether
to appeal the registry ruling.




Perks

Continued from page 1

incentives being tried across the
nation

In Kentucky, the kudos vary
from birthday cards to trips to a
movie for an entire staff

However, the question “what
does your company do to keep
employees happy?” all too often
provoked a laugh from the one
answering the phone

And at several newspapers
throughout the state, no one was
willing to tackle the query

But at smaller daily or weekly
newspapers that did dare to tell
what they offer, managers said
human resources workers said
even little rewards can mean a lot

At the News-Democrat &
Leader in Russellville, the paper
pays for a monthly luncheon for all
employees to celebrate holidays
and birthdays. Although Editor
Jim Turner said the lunches may
not be fancy, he said they do make
a difference

“It promotes togetherness,” he
said. “We'’re all on the same team.”

A simple and inexpensive way
the Bowling Green Daily News
says “thank you” to its employees is
a yearly birthday card mailed to
each employee’s home, signed by
the president, publisher and gener-
al manager.

“That just seems to be a little
thing that everybody can do,” said
General Manager Mark Van
Patten, adding that even though it
might sound a little “cheesy,”
employees appreciate it

s at a number of newspapers,
the Daily News also distributes t-
shirts and hats with the company
logo to employees who go “above
and beyond the call of duty,” Van
Patten said

He said the paper also recently
held a contest in which the paper
agreed to sponsor one employee’s
child in a soapbox derby.

At a few papers, the bonuses
were a bit more unique.

For years, the Paducah Sun
has owned three cabins at
Kentucky Lake, which employees

can rent for $15 per night. Staffers
who volunteer for extra duty get
first dibs when the summer sched-
ule for the cabins is set

“They stay pretty booked up,”
Beth Diefenback, human
resource assistant for the paper. “It
keeps morale up.”

The paper also holds a golf
scramble in the summer, a family
picnic in the fall and in winter, a
Christmas party complete with
prizes and a band

At the Kentucky Standard,
Publisher David Greer said that in
the past year, he’s taken employees
to a movie matinee at lunchtime,
on train rides with a catered lunch
and to a local pizza restaurant that
offers arcade games and rides. He
said the events are offered as treats
for meeting financial goals or sim-
ply working hard during an espe
cially busy period

“I've never seen adults get so
excited about pinball games,” Greer
said

The company that owns the
paper, Landmark Community
Newspapers, “is a big believer in
rewarding people when they do a
good job,” he said

Although the Lexington
Herald-Leader offers numerous
material perks including an on-site
workout room, gift certificates for
extraordinary efforts and an in
house Weight Watchers program,
Jim Green, vice president of
Human Resources and Community
Relations, said a company’s atti
tude toward its employees can go
the furthest in making them want
to stay there

That’s why he said the Herald
Leader rewards good workers by
naming them to committees that
will work to create change at the
paper or by giving them opportuni-
ties to represent the newspaper in
the community

Retention is not just a matter
of money, he said. “It’s also ... feel
ing involved.”

He said responding to employ-
ees’ ideas on how to make their jobs
easier is also important. For exam-
ple, the paper got lots of positive
feedback just by putting in ice
machines.

“Little things make a big, big
difference,” he said

said
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‘Show and Tell’ theme
effective in advertising

Ad-libs*

e

By John Foust
Raleigh, N.C.

Some selling points lend them
Years
ago, I put together a full page ad
for a heavy equipment distributor
which had been in business for 52

selves to dramatic visuals

years. In trying to come up with an
idea, I wondered how we could
graphically depict the equipment
they had sold since they opened
their business

I dropped by to see their ad
manager. “I'm curious,” I said,
“about the number of machines
you've sold in 52 years. Is there
to make an educated

any way

guess?”

He smiled at the challenge,
“Let’s figure it out.”
prised to see how quickly he came
up with a number. After a few min
utes in the sales files, he said,
“This is just an estimate, but |
guarantee it’s in the ballpark.”

“Great,” I said, “Now
sible to figure out the average
length of those machines?”

“I don’t see why not.” A couple
later, he had that
answer, as well. Then all we had
to do was multiply the number of
machines by the average length of
each machine and presto! we
knew how far all those machines
would stretch, if they were placed

I was sur

is it pos

of minutes

end to end (over 50 miles)

To make sure we weren’t inad
vertently exaggerating, we lowered
the distance to an even 50 miles
Once we nailed that down, the
headline was easy: “We've sold
enough equipment to stretch 50
miles.”

It was a strong statement. But
how could we depict that in an ad?

In elementary school, children
have “show and tell.” They
something to their classmates and
“tell” them about it. At an early
age, they learn to communicate on
two levels. (It's a shame that so
many kids forget this when they
grow up.)

“show”

Likewise, advertising is at its
best, when it shows AND tells
Of course, there was no way to
take a picture of a 50-mile lineup
of equipment. So we used a photo
graph of four machines, parked
end-to-end, with the image “bleed
ing” into the left and right borders
of the ad. This created the illusion
that the machines stretched far
beyond the boundaries of the ad
To add perspective, a man stood in
the middle of the picture, leaning
against one of the machines
‘We've sold enough to
This is not an earthshak
ing concept. Comparisons like this
are done all the time. I once heard
that Elvis Presley has sold enough
records, tapes and cd’s to stretch
an x-amount of distance from here
to the moon. And McDonald’s has
sold enough hamburgers to circle

See SHOW, page 9
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Video workshop can help
your staff create better ads
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t last...a program that is tailor-made for newspapers!
Basics of Layout and Copy is getting rave reviews from
publishers and ad managers coast-to-coast.
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writing more effective headlines.
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Write today for free brochure.

John Foust Advertising Seminars
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Heritage

Continued from page 1

He could set hot type, it turned out, and in
1925, it was there as a typesetter at the
Hazard Leader that his career in newspapers
began, Nolan said. He made $15 per week.

Now he is the patriarch of a family that
owns and operates a company that bears his
name, the Nolan Group. Among its holdings
are six newspapers and a printing company,
J. Frank Publishing.

Nolan works two to three days each week,
usually running the insert machine or collating
pages by hand at JFP. A worn green armchair
at the back of the pressroom provides him a
place to rest — and a place to read all 11 news-
papers that are printed there, which his grand-
son, Jay Nolan, says he does faithfully.

“I just want to know what’s happening,” the
elder Nolan said

The younger employees in the pressroom
said they’re impressed by Nolan’s speed and
surprised at his dedication.

“He works us to death at times,” said Betty
Claywell, mailroom supervisor. “We don’t have
time to sit down, he sa

“Everybody here just thinks there’s nothing
like Frank,” she said

During his years of work, he’s owned a
number of newspapers and printing houses.
Nolan once held a job printing Lipton tea boxes
in a Cincinnati printing business. Later, he
started the Perry County News. Nolan said he
sold that paper in the late 1940s, when the coal
unions came to town and attempted to take
over the paper’s union.

He bought the Manchester Enterprise in
1952, which is still owned by the chain.

Nolan said he saw the switch from hot type
to linotype. Then he watched as computers took
over the way the paper was produced.

Jay Nolan, who's president of J. Frank
Publishing and vice-president of the Nolan
Group, said his grandfather never shied from
technology. Most of the time, he stayed away
from the editorial side of his publications.

Above: J. Frank Nolan still works two to three
days per week in the family business. Right:
Nolan takes time out to pose in front of one of
his beloved printing presses. The family busi-
ness, the Nolan Group, now includes six
newspapers and a printing company, J. Frank
Publishing.

“Frank was always the businessman and
the press production guy,” he said.

Somewhere amid all that experience, Nolan
married Mousie (pronounced “Mossy”)
Campbell and settled down. They had three
children, each of whom now has a stake in the
businesses that will become his legacy.

“I never expected them to fight the battle
on,” he said.

Nolan still lives with his daughter, Flora
Mae Smith, in the house he built in the 1950s
next door to The Manchester Enterprise. He
said he’ll continue to work as long as he can.

“I don’t want to quit,” he said

Nolan said he made his businesses success-
ful by working to keep the newspapers’ num-
bers up, often holding special contests to get

readers interested.

“You can’t run a newspaper if you don’t
have circulation,” he said.

And Jay Nolan, who said his grandmother
used to make the glue that the Enterprise used
to attach mailing labels, said he was successful
because he was frugal.

But it is those very early days before he
walked off the campus of Oneida Baptist
Institute that Nolan said provided the ground-
work for his success.

At the campus newspaper, the Oneida
Mountaineer, he had learned to set hot type,
which he said got him his first job at the
Hazard Leader 75 years ago

“If it hadn’t been for the Oneida
Mountaineer this wouldn’t be here,” he said.

Jennifer LaFluer,

Friday's
roundtable

computer-

agenda
discussions

includes Demographic Ballgame.” Ron

in the

Summer

Continued from page 1

standing of Adobe Photoshop, Shea
Stanley leads this workshop that
will focus on helping designers cre-
ate eye-catching visual effects.
Topics will include ideas on how to
get the most out of Photoshop's fil-
ters, creating great background
textures, special text-effects and
digital illustration.

Stanley's worked in the news-
paper industry for several years in
traditional/digital pre-press and

graphic design, with six years of

experience with Photoshop as a
production and creative tool.

The recipient of several KPA
awards in advertising design and
news feature illustration, Stanley
has for the past two years taught
courses in Adobe Photoshop, Adobe
Illustrator, Macromedia Freehand
and QuarkXpress.

On the editorial side of the
house, from 2 p.m. to 5 p.m., there's
a session on computer-assisted
reporting

assisted reporting editor at the St
Louis Post-Dispatch, and one of the
leading authorities in this field,
leads this session on how to find
information electronically. How do
you go about searching databases
to find records that are both inter-
esting and important to your read-
ers? Numerous story ideas can be
developed by using computer-
assisted reporting and this session
will help train reporters/editors in
the latest techniques

After the seminars, there's a
tour of The Hines Group/Premium
Allied Tools in nearby Philpot. And
despite the fact it won't even be
dark yet, they'll be plenty of "moon-
lite" — Moonlite Barbecue, that is.
The opening reception will be held
on the company's grounds followed
by a picnic catered by the world
famous Owensboro restaurant.

The evening's fun doesn't stop
there, either. KPA President
Teresa Revlett has arranged for
one of the area's top bands, The
Velvet Bombers, to provide our
entertainment during the reception
and picnic.

morning and free time in the after-
noon to play golf at
Kentucky's top courses, "The
Summit,” swim in the one of the
hotel's two pools or head down to

Henderson for your first taste of

the W.C. Handy Blues Festival.
The News Editorial roundta-
bles will focus on two topics: col-
umn writing and analyzing data for
great story topics
From 9-10:
Nine Tips on How to Write the
Perfect Column.” Ninie O'Hara
will talk about how to draw pic-
tures in your readers' minds, how
to make music with your words,
and how to create fresh imagery.
O'Hara is a veteran of 21 years
in Kentucky journalism and now
serves as managing editor of the
20,000-circulation weekly newspa-
per she started in 1995 for the
state’s largest Christian church,
Southeast Christian in Louisville.
She also writes a monthly column
for the Lexington Herald-Leader.
From 10:15-11:30 a.m., it’s
“New - Rules for a New

one of

Crouch, director of the Kentucky
State Data Center in Louisville,
will talk about Kentucky’s aging
population and the fact we are hav-
ing fewer children.

According to Crouch, these
trends need to be understood and
analyzed as we enter a new centu-
ry. A veteran speaker, Crouch aver-
ages 150-200 presentations per
year around Kentucky and the U.S.

For advertising folks, there's a
session on generating new revenue
with prizes for the best ideas. On
the circulation side, the session will
focus on newspaper promotion and
include a postal issues update. The
Associates Division will have a ses-
sion on public relations.

Last, but not least, we'll unveil
and have training on KPA's new
website "www.accesskpa.com
which replaces our former bulletin
board system, CommonNet.

Remember, you've just got a
few days left to register so don't
delay. The 2000
Convention promises to be one to
remember

Summer
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By KEVIN SLIMP
Director, Institute
of Newspaper
Technology [
|

If you think it's
hard to keep up
with the ever-grow-
ing assortment of hardware and
software products, let alone
learning how to use them well
enough to incorporate worthy
developments into your workflow,
you are right.

I'm constantly confronted
with questions concerning cam-
eras, pagination systems, image-
setters, printers, computers, soft-
ware and other emerging tech-
nologies. Any effort to keep up
with all the products coming to
the market seems almost futile.

To make matters more con-
fusing, 1 generally receives sever-
al magazines and journals every
day related to computer and pub-
lishing technology. I do the best I
can to get my name off as many
subscription lists as possible, but
a few publications have proven
themselves worthwhile over the
years and help me to gather
information that is helpful to my
work in newspaper publishing.

My favorite magazines relat-
ed to publishing/design profes-
sional are:

*Publish — For the past 10 or
12 years I've relied on Publish for
honest information concerning
the latest in desktop publishing
technology. I have always appre-
ciated their approach, looking at
both the Mac and PC platforms,
in a straightforward manner

The reviews in Publish are
top-notch, regularly looking for
and comparing the best scanners,
digital cameras, printers, and
software. Over the past year or so
Publish has seemed to be moving
more toward the Internet commu-
nications market, but is still a
valuable source of information for
the desktop publishing world.
Design and publishing profession-
als are eligible for free subscrip-
tions: http:/www.publish.com/sub-
scribe.html.

Keeping up w

*MacWorld For many of
the same reasons I've appreciated
Publish, MacWorld has developed
into one of my favorite publica-
tions. I generally turn to the soft-
ware reviews first, weeding past
the game reviews, until I reach
the section with desktop publish-
ing software and utilities

There are usually valuable
“how to” articles covering the
gammut of “speech recognition”
software to setting up ethernet
networks. Of course it didn’t hurt
when Joe Schorr, co-author of the
popular “Secrets” section of
MacWorld, joined the faculty of
our Institute. In his articles, Joe
explains how to get your Mac to
do things most users wouldn’t
know were possible. Subscription
information can be found at
www.macworld.com. Annual sub-
scription rate is $34.97 (12
issues).

eMacAddict — This has
become my favorite magazine of
late. It has a little harder edge
than Publish or MacWorld, obvi-
ously derived from its younger
editorial staff.

The current (June) issue
includes articles titled How to
Speed Up Start Up; How to
Manage Fonts; How to Prepare
Your System for OS X; How to
Add USB to an Older Mac; How
to Reset Your Mother Board; How
to Sharpen an Image; How to
Color Calibrate a Monitor; and
several other topics of interest to
our industry.

MacAddict also contains a
great Us” section with valu-
able answers to questions submit-
ted by Mac users. The best thing
about MacAddict . the CD full
of software that comes with each
issue. Annual subscription rate is
$39.90 (12 issues). Subscription
information can be found at:
www.macaddict.com

Books
I receive hundreds of books
from publishing companies hop-
ing I'll have something nice to say
about their selections. I have
found a few books invaluable,

LREATE <" B8
A SUCCESSFUL 3
ONLINE STORE. 3
WILL E-BODKS ™ =
SHZZLE OR HZZIE
JOHN HEDTKE
ON CREATIVE
TUDE -

looking through them over and
over to find that grain of informa-
tion needed to help a newspaper
in an emergency situation. Four
of my favorite titles are:

¢The Little Mac Book, Fifth
Edition  (Robin Williams,
Peachpit Press). I've turned to
this book countless times to solve
mysteries of the Mac. It includes
short (usually one or two para-
graph) descriptions of how to
accomplish tasks on the Mac.
Every newspaper should have at
least one copy. Information avail-
able at www.peachpit.com. Found
in many bookstores. $19.99

eSad Macs, Bombs, and Other

ith changing technology a challenge

His Master’s Voice

Disasters (Ted Landau, Peachpit
You don't need to be an
expert to fix your Mac. Most prob-
lems don't require hardware
repair skills or advanced techni-
cal knowledge. That's the philoso-
phy behind the bestselling Sad
Macs Bombs, and Other
Disasters, now in its fourth edi-
tion

Newly updated to cover Mac
0S 9 and the G4s, it's the pre-
mier troubleshooting guide for
anyone who owns a Mac and
wants to keep frustrating down-
time to a minimum. It’s my num-

See TECHNOLOGY, page 11

Press)

Thomas

Continued from page 1

Thomas worked as a printer for many news-
papers, including the Fleming Gazette, The
Cincinnati Post, The Lexington Herald, and the
University of Kentucky Press.

He was a former publisher of the
Flemingsburg Times, The Clay City Times, the
Cynthiana Democrat and the Olive Hill Times,
which he founded

Thomas lived in Hazard from 1981 to 1998,
where he worked as editor and publisher of the
Hazard Herald-Voice

He served on the board of many other news-

papers and the Kentucky Press Association. He
was also a former president of the Kentucky
Weekly Newspapers Association.

“Jack had a long history of great service to
the newspaper industry. He was very person-
able, very well liked. He knew the ins and outs
of the newspaper industry and the people in it
for decades,” said Guy Hatfield, former KPA
president and owner of Hatfield Newspapers,
Inc.

“Although he had all those years in the
newspaper business, he didn’t get to serve on
the board very long,” said KPA/KPS Executive
Director David T. Thompson.

“Soon after being elected to the board as
publisher at Hazard, he decided to move back to
Flemingsburg to take care of some family mat-

ters, which forced him to resign from the board,”
he said

Thomas served as a the
Flemingsburg City Council from 1966-69, and
was mayor of Flemingsburg from 1970-74. He
also served as the first chairman of the
Fleming-Mason Airport Board, and as a board
member of the Fleming Chamber of Commerce

member of

for many years

He was an Army veteran of World War II,
and a life member of the American Legion and
the Veterans of Foreign Wars

He is survived by his wife, Wilma Gardner
Thomas: a daughter, Jan Crawford of C arlisle; a
son. David Thomas of Virginia Beach Va.; a
brother, Robert Thomas of Scranton, Pa.; and
four grandchildren
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LEGAL NEWS & VIEWS

Court awards legal fees to paper in open records’ battle

By KIM GREENE
KPA General Counsel
Dinsmore & Shohl |
It finally happened :\j
Kentucky circuit court has |
awarded legal fees to a
newspaper forced to sue

for o B

|

access

to public
records L..‘___“ 4 S S

The Kentucky Open
Records Act permits — but does not require —
courts to award attorney's fees to prevailing
parties in open records litigation where the
court finds that the records were willfully with-
held. That part of the Act provides:

Any person who prevails against any agency
in any action in the courts regarding a violation
of [the Act] may, upon a finding that the records
were willfully withheld in violation of [the Act],
be awarded costs, including reasonable attor-
ney's fees, incurred in connection with the legal
action

Although that provision has been part of the
law since its inception decades ago, your Hotline
attorneys are unaware of any case in which the
courts have used it to award a newspaper legal

fees. Until now!

In the case of Department of Corrections v
The Courier-Journal, Franklin Circuit Court
No. 98-CI-01362, the Court has ordered the
Department of Corrections to pay The Courier
Journal legal fees in the amount of $18,446

What does this conclusion mean to all of the
other newspapers in Kentucky which have
fought a public agency's denial of an open
records request? Does this decision signal a
turnabout by the Franklin Circuit Court to
begin, after all these years, awarding legal fees
to prevailing newspaper plaintiffs? Is this just
an isolated case with no relevance to other
newspapers' litigation?

The case began with the request of Courier-
Journal reporter Mark Schaver for copies of dis-
ciplinary records contained in the Department
of Corrections' files concerning four employees
of the Louisville Office of Probation and Parole
These individuals had been involved in a public
controversy concerning a drug testing company
which provided services for the Jefferson Circuit
Court and which was run by a former Louisville
probation officer. At the instigation of a
Jefferson Circuit Court judge, the Department

of Corrections had investigated allegations of
ethical concerns. There was also a related
defamation suit between two of the individuals
whose records Schaver sought

The case followed the usual course. After
the Department of Corrections denied Schaver's
request, the Attorney General issued an opin-
ion, 98-ORD-160, concluding that the
Department had violated the Open Records Act
The Department then appealed to the Franklin
Circuit Court

The Department argued that written repri-
mands may be withheld from the public under
Open Records Act exemptions (i) and (j) as “pre-
liminary documents,” because disclosure would
have a “chilling effect” on supervisors' candid
discipline of employees and because closure
would be an “aggravating distraction” hindering
efficient government. The Courier-Journal
responded that there is nothing “preliminary”
about a written reprimand. Instead, it is the
final, official documentation of a particular inci-
dent of a public employee's misconduct or inade-
quate performance

See COURT, page 9

Virginia warden sues papers,

AG Opinions

The State Journal/Finance and
Administration Cabinet

The Kentucky Attorney General
found that the Finance and
Administration Cabinet was not
justified in its denial of a March 9
open records request from State
Journal Staff Writer Dave Baker

Baker had requested “corre-
spondence with Scan Optics con-
cerning performance of contract,
both received by the Cabinet and
sent by the Cabinet.”

In a response dated March 14,
Karen A. Powell, an attorney for the
Finance and Administration
Cabinet, responded that the corre-
spondence consisted of letters sent
between the Finance and
Administration Cabinets and Scan
Optics. Another letter was sent to
the company from the Revenue
Cabinet. She argued that the docu-
ments were not being released
because the cabinet considered
them “preliminary correspondence
with a private company,” which is
protected under KRS 61.878(1)(i)
She also noted that the letters did
not reflect final action by the cabi-
net

When Baker appealed to the
AG, Powell explained further. She
cited OAG 85-148, in which the AG
ruled that a letter to the Finance
Cabinet’s attorney from the presi
dent of a company constituted cor-
respondence with a private individ-
ual and was not to be construed as
final action of a public agency. She
also cited OAG 83-385

In fnr‘mlng an opinion, the AG

relied upon OAG 90-7, a later case
reviewed by the office. In that
instance, the AG found that corre-
spondence concerning a contract
between a contractor and a public
agency was not exempt from disclo-
sure under KRS 61.878(1)(i). When
a company enters into a contract
with the government, it “loses any
character as a ‘private individual,”
and therefore is not protected under
KRS 61.878(1)(i), the AG reasoned

Assistant AG Amye
Bensenhaver also cited another
opinion, 99-ORD-220, in which it
was found that “if a disputed record
cannot be characterized as corre-
spondence with a private individ-
ual, the question of whether final
action has been taken by the agency
becomes irrelevant.”

“The Cabinet having advanced
no other argument in support of Mr.
Baker’s
request, we find that the Open
Records Act mandates immediate
disclosure,” Bensenhaver wrote

In addressing the issue of the
open records cases cited by Powell,
the AG stated 0 the extent that
OAG 83-385 and OAG 85-148 are
inconsistent with the position taken
here, they are modified according-
v

Meade County Messenger/
Meade County Fiscal Court

The Attorney General found
that the Meade County Fiscal Court
had violated the Open Meetings Act
at its Feb. 23 special meeting

adhas

officials for defamation

BIG STONE GAP, Va. (AP) --
The warden of a Virginia prison
where nearly 500 Connecticut
inmates have been transferred is
suing two state lawmakers, the
head of an NAACP chapter and
three newspapers, charging
defamation.

Stanley Young, warden of

Wallens Ridge State Prison in Big
Stone Gap, Va., s n his federal
lawsuit that the officials' comments
and newspaper articles have depict-
ed him as a racist who “not only tol-
erates but encourages abuse by his
guards.”

Named as defendants are
Connecticut state Sen. Alvin Penn,
state Rep. Michael Lawlor and
Carolyn Nah of the National

Association for the Advancement of

Colored People office in Bridgeport.
Young also sued the Connecticut
Post, the New Haven Advocate and
The Hartford Courant
Young, who has served as warden
of the maximum security prison

since April 1999, is seeking $13.
million in damages. His lawsuit
was filed May 12 in U.S. District
Court

Penn, co-chairman of the
Legislature's Public Safety
Committee, said May 17 the law-
suit was an attempt to divert atten-
tion from allegations of unsafe con-
ditions at the Virginia prison.

Since October, about 480
Connecticut inmates have been
housed at Wallens Ridge. Gov.
John G. Rowland and correction
officials say the transfers ease over-
crowding in Connecticut prisons
and break up gangs.

But lawmakers and inmate advo-
cates say they fear for the safety of
the prisoners, most of whom are
minorities

In April, David Tracy, a 20-year-
old inmate from Bridgeport, hanged
himself in his cell. In March, three
Connecticut inmates were shot
with rubber bullets by guards try-
ing to break up a scuffle

See AG, page 9

Got legal questions about

a story or ad?
Call the KPA FOI Hotline
(502) 540-2300
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AG

Continued from page 8

Meade County Messenger
Editor Pat Bowen complained that
the court had improperly gone into
closed session to discuss personnel
issues not covered under KRS
61.810(1 ).

When the court came back into
open session, they approved a new
job description for a code enforce-
ment officer, then immediately
hired an applicant for the position,
Bowen stated. She argued that the
job description would qualify as “a
general personnel matter,” and not
one that could be discussed in closed
session. She also said the court’s
actions in hiring the officer had vio-
lated the county’s administrative
code.

Bowen stated the allegations in
a written complaint to Meade
County Judge-Executive Mark
Brown.

In a Feb. 29 response, Meade
County Attorney Darren A. Sipes
wrote that the closed session was
proper because Brown had stated
prior to the closed that the
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...in a previous case, 94-OMD-103, the office had determined
that discussions of a new position could not fall under the excep-
tions of the Open Meetings Act. To rule otherwise would have
expanded the scope of the exception to include other topics, such
as advertising for the position, salary, job duties, etc.

Assistant AG Amye Bensenhaver

During the closed session,
Brown later wrote, “there was no
discussion other than me relating to
members of the Fiscal Court that I
was recommending to them that we
approve the job description and hire
a part-time employee for the posi-
tion of code enforcement officer.”

Bowen appealed, asking that
the AG review the circumstances
under which the court went into
closed session, as well as the admin-
istrative code issue and the proce-
dures used in hiring the new code
enforcement officer.

The AG responded that only the
first request could be honored, since
the office does not have authority
over the other two in considering an
open meetings appeal.

In forming an opinion, the AG
cited a number of previous opinions,

luding 97-OMD-110, in which it

purpose of the closed meeting was to
discuss the appointment, discipline
or dismissal of two jail employees
and a planning and zoning employ-
ee. He said a new administrative
code was being drafted and that the
court did not have to abide by the
old one.

was stated that “general personnel
matters cannot be discussed in a
closed session. The only personnel
matters which can be di dina

“Applying these principles to
the appeal before us,” Assistant AG
Amye Bensenhaver wrote, “we find
that the weight of the admittedly
conflicting evidence supports Ms
Bowen’s argument.” It became clear
from a transcript of the meeting, as
well as Brown’s statement, that
some form of discussion on the new
job description had taken place dur-
ing the closed session. The |
AG noted that in a previous case,
94-OMD-103, the office had deter- |
mined that discussions of a new
position could not fall under the |
exceptions of the Open Meetings
Act. To rule otherwise would have |
expanded the scope of the exception |
to include other topics, such as
advertising for the position, salary,
job duties, etc.

“Because the fiscal court’s dis-
cussion apparently consisted of rec-
ommendations relating to a new job
description and the hiring of a part-
tlme employee rather than the

ifications of an individual appli-

closed session by a public agency
are those which might lead to the
appointment, discipline, or dis-
missal of personnel.”

cant and the pros and cons of hiring
him or her, we conclude that the
closed session discussion was
improper,” Bensenhaver wrote.

Court

Continued from page 8

The Court rejected
Department's argument:

We do not share the
Department's view that because a
written reprimand has a technical
meaning in the context of state per-
sonnel law, it is somehow excluded
from the mandatory disclosure pro-
visions of the Open Records Act.

The Court was particularly
unimpressed by the Department's
failure to provide any legal authori-
ty to support its denial of Schavers

the

Courier-Journal.

Given the precedent on this
question, and the Department's
inability to marshall any convincing
legal authority to support its denial
of Schaver's request, the Court
finds that the Department willfully
withheld the requested records in
clear contravention of [the Act]. ...
The Courier-Journal is . . . entitled
to recover the costs of this action, as
well as reasonable attorney's fees, .

The Court asked the parties to
discuss the appropriate amount to
be awarded. When the parties were
unable to agree, the Court awarded
$18,446. Nearly the entire amount

request for the written repri

The burden of proof in this mat-
ter, by statute, rests with the
Department. Aside from largely
conclusory statements, however,
the Department has not cited any
controlling or persuasive authority
which would begin to justify its
position. This void of authority
stands in rather stark contrast to
the overwhelmingly clear statutes,
cases, and OAG opinions which
establish that the proffered exemp-
tions do not apply.

Based upon this stinging rebuff,
the Court turned to The Courier-
Journal's request for an award of
legal fees. Noting that legal fees can
be awarded only upon a finding
that the records were willfully with-
held in violation of the Act, the
Court awarded legal fees to The

T ted by the newspap

" The Court declined to award
the statutory penalty allowed by
the same statute, KRS 61.882(5).
Under that section, a court has the
discretion to award up to $25 for
each day the requester was denied
the right to inspect the public
record.

So what are we to conclude
from this case? It does not appear
to be a signal that the courts have
begun awarding attorney's fees in
all cases where newspapers are suc-
cessful. Instead, the Court found
that the Department's position in
this case was particularly egre-
gious. It was the Department's fail-
ure to support its denial in the face
of what the Court viewed as signifi-
cant authority to the contrary.

At the very least, all -of us

Hotline Attorneys

Jon L. Fleischaker

(502) 540-2319
Kimberly K. Greene
(502) 540-2350
R. Kenyon Meyer
(502) 540-2325
Cheryl R. Winn
(502) 540-2334
Lora S. Morris
(502) 540-2373

Dinsmore & Shohol, LLP ‘
Switchboard: (502) 540-2300
Fax: (502) 585-2207

should view the Franklin Circuit ‘
Court's decision as encouragement |
to pursue those cases in which a |
public agency denies records in |
clear violation of the law. The |
Court's decision is a vindication of |
the purpose of the Open Records |
Act — to ensure that government is |
open to the people.

In addition, this decision should
also encourage other public agen-
cies to comply with the Open |
Records Act. At the very least, the |
decision puts public agencies on |
notice that courts will use KRS |
61.882(5) to force agencies which |
cause newspapers to run up high |
legal expenses in cases like this to
pay.

Anytime you wish to discuss a
public agency's denial of your open
records request, call your Hotline
attorneys. We're standing by

Tennessee court
rejects appeal in
serial killing case

KNOXVILLE, Tenn. (AP) —
The Tennessee Supreme Court
won't consider an attempt to pre-
vent the public from knowing how
court-appointed lawyers spent
more than $300,000 defending
accused serial killer Thomas “Zoo
Man” Huskey

The state's high court issued a
one-sentence statement May 15
dismissing an application to appeal
from Huskey's lawyers, Gregory
Isaacs and Herbert Moncier

“I think it's a vindication of the
News-Sentinel's position,” said
attorney Richard Hollow, who rep-
resented The Knoxville News-
Sentinel in the nearly three-year
battle over the records.

By mid-1999, Huskey's attorneys
filed bills totaling $376,737, mak-
ing his representation one of the
most expensive in state history.

The newspaper sought the fee
records after Huskey, 38, was sen-
tenced to 66 years in prison for a
series of attacks on women.
Huskey was later tried on charges
of murdering four women in Knox
County in 1992, but the 1998 trial
ended with a hung jury. A retrial
date is pending.

Criminal Court Judge Richard

| Baumgartner ruled the total cost of

a court-appointed defense should
be public information at all times.
But he said lawyers' detailed fee
records shouldn't be public until
the trial is over so their defense
strategy would not be compro-
mised.

State lawmakers passed a law
with those same provisions in
1998. No other state allows so
much access to these records.

Show

Continued from page 5

the globe x-times.

This graphic technique can be
used effectively in newspaper ads.
The only requirement is that the
advertiser must have been in busi-
ness for enough years to have an
impressive overall sales volume.

In reality, this kind of ad sends
two messages. It says, “We've sold
a lot of stuff.” And it says, “We've
been in business a long time.”

Consumer demand and mer-
chant stability. That’s not a bad
combination.

© Copyright 2000 by John
Foust. All rights reserved.

(John Foust conducts advertis-
ing training for newspapers. His
ad workshop video “Basics of
Layout and Copy” is being used by
newspapers from coast to coast. For
information, call or write: John
Foust, P.O. Box 10861, Raleigh,
NC 27605, Phone 919-834-2056.)
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Elian raid leaves editors
with some tough decisions

(Editor’s Note: The following
column by Freedom Forum fellow
Wendell Cochran appeared in the
May issue of the Freedom Forum
and Newseum News. Cochran is a
professor of journalism at
American University and is con-
ducting a study on the content of
front pages that come to the
Newseum from around the coun-
try.)

When editors arrived at their
desks on April 22 — the day Elian
Gonzalez was returned to his
father — they found themselves
dealing with a bewildering set of
practical and ethical issues that
tested their ability to tell a dra-
matic story while maintaining
some allegiance to the critical pro-
fessional guidelines of accuracy,
fairness and balance.

By far, the most intriguing
question for editors was which
images to use to illustrate the
story. The most provocative pic-
tures were taken by Alan Diaz, a
Miami free-lancer, who has cov-
ered the Elian saga on contract for
the Associated Press. Diaz fired off
a powerful sequence of images of
an armed agent confronting Elian,
in the arms of one of the men who
had plucked the boy from the
Straits of Florida five months earli-
er.

The pictures clearly show a
keyed-up agent, trigger finger
ready — but not on the trigger —
on his automatic weapon, his other

hand reaching out for the boy, who
was clearly in distress.

Another AP photographer,
Wilfredo Lee, captured a com-
pelling sequence showing a female
federal agent dashing out of the
house, carrying the terrified child.

And Juan Miguel Gonzalez, the
boy’s father, released a series of
pictures showing a happily reunit-
ed family.

Deciding to run the “gun” pic-
ture apparently was not difficult.
“It's a great frame,” said Stephen
Brown, who teaches photography
at American University in
Washington. “You've got to run it.”
And 35 of the 42 editors of the
Sunday editions on display at the
Newseum agreed with Brown.

John Rice, Sunday editor of the
Houston Chronicle, said, “There
was no question that was going to
be our dominant photo.”

The challenge editors faced
was finding a way to balance that
strong image with the rest of the
story — the reunion between
father and son.

At 32 of the newspapers that
the Newseum received for its front-
pages display, the decision was
made to run both the gun picture
and the father-son reunion por-
trait. But at most papers, such as
The State, of Columbia, S.C., the
picture of the gun-brandishing
agent got by far the most space.

See RAID, page 12

People

Continued from page 2
has held internships at the Herald-
Leader and her hometown newspa-
per, the News-Democrat & Leader
in Russellville. While studying at
the University of Kentucky, Dooley
was a reporter and assistant news
editor at the Kentucky Kernel. She
graduated in December with a
degree in journalism and English.
Ide, also 23, is a recent gradu-
ate of Berea College. While there,
he served as web technician in the
school’s public relations depart-
ment, managing the Berea College
web site. He was also responsible
for placing the school’s alumni
magazine online. Ide has also
worked as a software analyst for
Square D Co. in Nashville, his
hometown. He graduated in
January with a degree in industri-
al arts of technology.

Recorder group adds
Fort Thomas edition

The Community Recorder
Newspapers last month added a
new Fort Thomas edition.

The Fort Thomas Recorder
replaces The Campbell County
Recorder in Fort Thomas, where it
is circulated to 4,500 homes. The
county edition continues to be
available, as well, and both are
edited by Dave Niinemets.

“We hope the introduction of
The Fort Thomas Recorder will in
some small way bolster that strong
sense of community that exists in
Fort Thomas,” said Bill Cusack,
publisher of the Recorder newspa-
pers.

The new paper is the eighth
publication in the Northern
Kentucky group.

Cook named news editor
at Clay City Times

James Cook has taken the
reins as news editor of the Clay
City Times.

Cook had served as interim
news editor after the departure of
Ken Simon after spending 11 years
in the sports department. For the
past two years, he had also written
news stories.

Cook began working for the
newspaper in 1988 as a part time
sportswriter.

When you stop caring about
word choice, writing suffers

Coach’s
corner

By Jim
Stasiowski

The big fat question staring
me in the face was: Is the problem
commonplace?

Specifically, the adjective
“commonplace.”

The reporter had written,
“Teachers say mistakes in gram-
mar are commonplace.”

Something about the sentence
seemed wrong. (Certainly, to any-
one teaching, editing or coaching
writing, the substance of the sen-
tence seemed sadly correct.)

1 looked up “commonplace” in
the dictionary: “neither new nor
interesting; obvious or ordinary.”

Of course. “Commonplace”
does not mean the same as “com-
mon.” To be “commonplace,” some-
thing is familiar in a trite way:
“His arguments against capital-
ism were commonplace, and the
crowd soon drifted away.”

When I found the definition,
when I realized the reporter was
thinking of “common,” not “com-
monplace,” I smiled and eagerly
wrote him an explanation of
where he’d gone wrong.

1 love looking at words. I love
prying them apart and peering
inside them. I loved lifting them
in my hands to determine if they
have the right weight, I love run-
ning my fingers along their edges
to tell if they’re sharp or rounded,
1 love squinting at them to see if
they can look me squarely in the
eye.
If you don’t love words, you're
no longer reading this column.
That’s both good and bad. It’s
good in that I feel a kinship with
people who stayed with me, who
love the difference between “com-
mon” and “commonplace.” I like to
think of my audience as zealots

who, like priests hearing confes-
sion, must decide whether to each
loose usage is a mortal or venial
sin.

But it’s bad because too few
reporters and editors are even
remotely interested in the differ-
ence. To them, “commonplace” is
OK, it gets across the point, even
if it’s not precisely right. They
stopped reading this column four
or five paragraphs ago, and I'm
angry about that.

I'm sure some excellent writ-
ers think my mania for precision
is folly, a time-wasting obsession,
an anachronism in an era that
worships speed and productivity.
To them I say: The writer who
suffers over a word will also take
pains to explain a complicated
thought.

Yes, you may get by without
looking up words, but getting by is
an infection that spreads beyond a
single adjective. Unchecked, it
will ruin a sentence, then a para-
graph, then more.

Another reporter was writing
about an organization’s frequent
failed attempts to start branches
elsewhere. The branches would
start, linger awhile, then die of
apathy.

A woman named Enid
O’Rourke, who headed the organi-
zation, was making yet another
attempt to expand outside her
home city, and she had hired a
consultant to help her. The
reporter wrote: “O’Rourke is hop-
ing the consultant will show her
how to start and maintain branch-
es of the organization in other
cities.”

“Maintain” sounded wrong to
me. The dictionary lists as the No.
2 definition, “to keep in a certain
condition or position, especially of
efficiency, good repair.” OK, that
sounds close, but the example the
dictionary gives is “to maintain
roads,” and I think “branches of
(an) organization are people, not
roads. I think of “maintaining” as

See WRITING, page 11
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Technology

Continued from page 7

ber one source of troubleshooting
information. Information avail-
able at www.peachpit.com. $34.99

eAdobe Classroom in a Book
Series (Adobe Press). Other than
receiving personal instruction,
there’s no better way to learn to
use an Adobe product. These
books each include a CD which
users can use to guide them
through the learning process. My
favorites are Adobe InDesign
Classroom in a Book, Adobe
Acrobat 4.0 Classroom in a Book
and Adobe Photoshop
Classroom in a Book. Available at
many bookstores, from Adobe
www.adobe.com/adobepress/main
html, or through Peachpit Press
at www.peachpit.com. $45

eAcrobat PDF Bible (Ted
Padova, IDG Books). Packed with
insider tips and innovative ideas,
Acrobat PDF Bible delivers much
of the information you need to cre-
ate files that can be viewed, anno-
tated, edited, and printed from
both the Mac and PC platforms
Found in bookstores or through
the IDG website at www.idg.com
$39.99.

Digital Camera Leads the Pack
My favorite digital camera

these days in the Nikon CoolPix
990. I mention this because I'm
asked almost daily for a digital
camera recommendation

The newest digital entrant
from Nikon allows users to create
breathtaking images while achiev-
ing clarity and detail. Its 3.34
mexapixel CCD with true [non
interpolated] image resolution of
2048 x 1536 offers easy cropping
and unsurpassed print quality. An
incredible file size of almost 10MB
lets users crop and print images
that rival film in size. If only the
batteries lasted longer

Adobe InDesign Catching On?

Folks are always asking about
InDesign, Adobe’s new page lay
out software

Is it catching on? Is it really
any good? Will it knock Quark out
of the market?

I wouldn’t worry too much yet
if I were using a competing prod
uct, which most newspapers are
It is interesting to note, however,
that I taught an InDesign class for
newspaper designers in Arizona a
few weeks ago and over 90 layout
professionals attended the train
ing

they were
or beginning

Most indicated
either in the process
the process of switching to
InDesign. No, I don’t own any
stock in Adobe but maybe I
should.

Writing

Continued from page 10
mechanical work, structural work
rather than the kind of encourag-
ing and persuading required to
keep people active. I thought: How
about “sustain?” I flipped through
the dictionary pages.

I know it sounds silly, but I
was looking forward to what I'd
find, just as the reader of a mys-
tery looks forward to the resolution
on the second-to-the-last page.

Yessssssssssss! “To sustain”
means “to provide for the support
of, specifically, to provide suste-
nance or nourishment for.” A later
definition is, “to strengthen the
spirits, courage, etc. of, comfort;
buoy up; encourage.”

Then I found a special reward:
The dictionary’s cryptic, unique
language read: “SYN: support.” For
the true word lover, that’s like an
invitation to Mardi Gras. It means
that after the definitions of the
word “support,” the dictionary was
going to sort through the nuances
of the words that have similar
meanings, including “sustain.” As I
flipped pages, I was dying: God,
please, let both “sustain” and
“maintain” be included in the syn-
onyms.

Double yess
“Maintain suggests a supporting so
as to keep intact or unimpaired;
sustain implies full activé support,

ss!

so as to strengthen or keep from
failing."

In my critique, I wrote a 10
sentence the
explaining the distinctions. I closed
my note this way: “In a close call, I
think ‘sustain’ is the better choice,
but even if you stick with ‘main-
tain,’ don’t you think it’s fun to dis-
cuss such things? Or am I just a
lunatic?”

If I'm lucky, she opened her
dictionary to see if she could find a
difference between “lunatic” and
“fanatic.”

THE FINAL WORD: Is “dra-
matic” really dramatic, or just big?
The reporter wrote: “Such a dra-
matic increase in state spending on
education will allow the local
school districts to both build new
schools and hire new teachers,
Robinson said.”

“Dramatic?” Really?

To be “dramatic,” a thing must
have action, emotion, excitement,
etc., qualities we associate with
drama. If the actions leading up to
the “increase in state spending on
education” were, in fact, “dramat-
ic,” I might accept “dramatic
increase.” But in this story, the
increase was merely big
“Dramatic” is not an improvement
on “big,” it just sounds more dra-
matic.

(Writing coach Jim Stasiowski
welcomes your questions or com-
ments. Call him at (410) 247-4600,
or write to 5812 Heron Drive,
Baltimore, Md.)

note to reporter
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KSU violated rights by holding
onto yearbook, judges are told

By JOHN NOLAN
Associated Press

CINCINNATiI Kentucky
State University violated the First
Amendment rights of students
when its administration blocked
distribution of the school's 1993-94
yearbook, a lawyer for the students
told an appeals court yesterday

That amounted to an unconsti
tutional censorship action because
the administration's policy estab
lished the yearbook as a student
controlled publication, lawyer
Winter Huff told the 6th U.S
Circuit Court of Appeals

J. Guthrie True, lawyer for the
Frankfort urged the
appeals court to uphold a lower
court's ruling in favor of the uni
versity. U.S. District Judge Joseph
Hood ruled in 1997 that the
book was a non-public forum not
protected by the First Amendment
because its content did not amount
to public speech

There was no “public access” to

school,

year

the yearbook because only a small
group of students who were its edi
torial staff determined its content,
the school's lawyers said

The 12 judges who heard yes
terday's arguments took the case
under review. They did not say
when they will rule

In September, a three-judge
panel of the court ruled 2-1 against
the students. But after their
lawyers asked the judges to recon
sider, the full court accepted the

case and set aside the panel's rul
ing

Universities around the coun
try are watching the case to sce
whether it affects their campus
publications

The students who initially
brought the lawsuit accused the
administration of trying to keep
“negative” The
Thorobred News campus newspa
per and of illegally forbidding dis
tribution of the yearbook, The
Thorobred

Laura Cullen, a former KSU
employee who was an adviser to
the newspaper, attended yester-
day's court arguments. Cullen said
the administration transferred her
iinst her

news out of

out of the adviser's job
will, and eventually gave her the
job back but placed her on proba
tion. Cullen, who left the school in
1995, said she thinks the adminis
tration overstepped its authority

“Confiscation is the ultimate
form of censorship,” said Cullen,
who is now editor of The Kentucky
Gazette, a political journal in
Frankfort

The administration said it con
fiscated the yearbook because of
quality problems. Its complaints
were that some photographs lacked
captions, and that the yearbook
dedicated too much space to then
current events and not enough to
what occurred during the year at
KSU, lawyers said

Knowledge

Continued from page 3

9. To get an advertising space dis
count, an advertiser has to re-run a
2nd ad within a period?

10. Does discount lineage apply to
contract fulfillment?

11. Stand-by advertising is avail-
able at off contract
or non-contract rate

12. What is our open rate?
i Y What is the non-
profit rate !
13. Besides ROP advertising, list
all other marketing/advertising
options we offer advertisers?

(use back of sheet)

14. What is our spot color rate?

15. Explain co-op advertising and
what an advertiser needs to do in
order to use it (use back of sheet)

16. On a separate sheet, list the
day(s) of the week and, beside each,
list the standing features that

appear that day in our paper

17. Name the department heads
for: accounting, production, editori-
al, circulation (use back of sheet)

18. What is our daily (or weekly)
circulation? Sunday

circulation?

19. Who are our top three ROP
advertisers? Our top three classi-
fied advertisers? (use back of sheet)

20. What is our web-site address’

21. What marketing information or
materials do you need to that
would make you more effective?

(Lisa Dixon, AdWorks, is a
speaker and conducts seminars
nationally on behalf of newspapers
for their small business advertisers
and has spoken nationally and inter-
nationally at press assoctation con
ferences, API and NNA. Newspapers
nationwide customize and use her
Basic Business Builders small busi
ness advertiser newsletters. Call
today for your FREE newsletter copy
and for information on her small
business advertiser seminars. She
can be reached at 972-818-5472 or
by e-mail at LADixon@aol.com.)
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| Only a few papers, notably The
inhmgmn Post and the Newark
I (N.J.) Star-Ledger, ran the two
images nearly the same size

i Six of the Newseum front
pages featured the father-with-
| Elian picture but not the gun|
iphnm. |
| Three of the newspapers ran |
the gun picture alone, without the |
| father-son picture, on Page One |
| One, the Arkansas Democrat-}
! Gazette of Little Rock, chose to use |
neither, letting the picture of the
| agent running from the house with
{ Eli arry the story

{ I Newv k Times ran tl

B

i in her arm

;L(H photo on Page One

Jediti
|1at

pic

car

|
{ als
|

| Her
1

I pu
1 con
§wil
| the
3..“

werse

| g
the uevo h
{ much more

adlines
muted. “Day of mixed §
{ emotion read the ba r. The
| gun picture wa nd the
father-son photo made the front,

gone,
{ along with the photo of the agent
| carrying the boy out of the house
Even though they didn’t know |
under what circumstances the
father-son picture was taken, edi- |
| tors trying to achieve some bal- |
| ance felt they had no choice. |
| “It’s the only thing we could |
| have used ... even though it was a |
| handout,” Rice said. |

une 2000

Brooks, Spencer join KPA/KPS staft

Larry Brooks and David
Spencer joined the staff of the
Kentucky Press Association and
Kentucky Press Service in May.

Brooks, who had been in the
advertising department of the
Lexington Herald-Leader for the
past 22 years, has been named
Director of Sales and will be in
charge of advertising placement for
the Kentucky Press Service.

Spencer, who graduated from
Murray State University in May, is
KPA’s first New Media
Administrator

“We're fortunate to have some-

one with Larry’s background and

up our ertis-
artment said KPA/KPS

e Director David T

experience to head
ing de

wdded
1sp on our operation.” He had
the

and was

erved t r a ol
KPA Advertising

on the KPA/KPS
in 1998-99

Brooks was national develop-
ment manager for the Lexington
Herald-Leader in 1998-99 and from
1994 to 1998, was display advertis-
ing manager.

His wife, Susan, works in
WDKY-TV’s sales department in
Lexington.

In addition to serving on the

Jivision

vard of Directors

Bardstown

Continued from page 1

tion, school integration, and World
War II are among the topics Hibbs
is exploring through a local lens

At the end of the year, the
material will be repackaged and
published in book form, Greer said

And another publication, “A
Pictorial History of Bardstown and
Nelson County,” a coffee table book
filled material from the
Standard’s archives, is due out this
fall

On Dec. 15, the exact date of the
Standard’s 100-year anniversary, a
special commemorative issue will be
published, which Greer said will
also be a large undertaking.

Later this year, the paper will
“show off our business to the commu-
nity” with an open house, he said.

But the business won’t be the
only thing the newspaper shows off
at that time. Exhibits of Kentucky
Standard memorabilia will also be

with

on display.

Among the items will be a copy
of the paper’s first issue, a round
metal badge from the 1920 KPA
Convention and the 1913 building
permit authorizing construction of
the Standard’s offices at 110 W.
Stephen The permit was signed by
Judge Wallace Brown, the county
judge and owner of the newspaper.

Ironically, Greer said he could
remember sitting the same pew
with Brown as a child and not
knowing who he v

“The man tha
paper that I would become publish-
er of sat in the same pew,” he said,
adding that it gives him a neat feel-
ing to think of that now, knowing
the history of the paper

He said the anniversary means
a lot to the employees of the paper,
as well as the community they
serve.

“We’re very proud of the fact
that we have survived the test of
time,” Greer said. “And more than
just survived. It’s thrived.”

wned the news-

KPA/KPS Board of Directors and
KPA Ad Division, he has also been
on the Board of Directors of the
Children's’ Miracle Network and
Salvation Army, has well as serv-
ing on the United Way Campaign
Cabinet.

Spencer received his Associates
of Science degree from Murray
with a major in graphic arts tech-
nology/graphic design

He’s a graduate of Graves
County High School, where he
served as graphic design editor of
the yearbook from 1994 to 1996
and was nominated as a U.S
National Journalism award winner
yearbook design. He was on
List at Murray State al

of college and was

All-American

for the
the Dean

s an

S a new are
ud. “We've |

r abou

Spencer’s first duties
KPA'’s

kypr

ipdate mailr

WW W ess.com — and help

develop www.accesskpa.com

designed primarily for the

Kentucky Press Service to send
display ads electronically to news-
papers. He will also begin work on
redesigning KPA’s main website
and upgrading www.khsja.org, the
website for the Kentucky High
School Journalism Association
“Our new New Media Division
had its organizational meeting in
early May and David attended,”

BROOKS

SPENCER

said Thompson
I'm sure my idea of w 1

be doing sounded like an easy job
Then he met with people who had a
much better knowledge and broad-
er vision of all the opportunities a
New Media staff person brings to
KPA that by the meeting’s end,
they wanted to make sure he would
report to work on the first day
(May 30),” said Thompson. “He’ll
be juggling a lot of different
responsibilities just to get all three
websites under control.”

e — =

Advertising Director

We are seeking an experienced profes-
sional to direct our newspaper’'s
Advertising Department. You will be
responsible for planning and implement-
ing sales and service strategies to maxi-
mize our advertising revenue potential
and will participate as an integral mem-
ber of our newspaper's operational and
management team. Candidates should
be self-starters, who have the ability to
develop, motivate and direct our adver-
tising sales executives, as well as man-
age effective market plans and pro-
grams, and to help define and achieve
volume and revenue goals. We are part

Job Shop

Take advantage of KPA's “Job Shop.”
List your newspaper’s job opening for

& >
= - ""\
“‘LP \ Jjust $10. Or, if you are a newspaper
professional seeking new opportunities,
| send us that information. Call 800-264-
; 5721 or e-mail: carnahan@kypress.com.

of Community Newspaper Holdings Inc.,
one of the largest newspaper companies
in the nation, thus providing the potential
for managerial advancement to include a
publisher’s position. This is an ideal
opportunity for an ad manager or strong
sales leader to break away from the
pack, and write his or her own ticket to
success. Excellent salary, commensu-
rate with experience, bonus plan, com-
plete health and benefit package, includ-
ing 401K and vacation, while working in
an exciting and progressive work envi-
ronment. Contact Publisher James
Kerby, The Richmond Register, P.O.
Box 99, Richmond, Ky. 40476 or e-mail:
publisher @ richmondregister.com.




