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Publishers Association
Convention, Broadmoor
Resort, Colorado Springs

September 20 - 23
National Newspaper
Association Convention,
Radisson Hotel, St. Paul,
Minn.

October 8 - 14
National Newspaper
Week

October 13 - 14
Associated Press
Managing Editors Fall
Convention, Lexington

October 13 - 15
Kentucky News
Photographers
Association Convention,
Galt House, Louisville

October 14
Photographers -
Midwest Flying Short
Course, Galt House,
Louisville

October 15
National Press
Photographers

Association, Flying Short
Course, Galt House,
Louisville

October 24 - 25
AP Fall Convention,
Indianapolis

November 2-3
KPA /KPS Board Fall
Retreat, Cumberland

Falls State Park

January 25 - 26, 1996
KPA Winter Convention,
Radisson Plaza,
Lexington
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You don't have to tell
students and teachers, but
remind local businesses that
August means it's back to
school time in Kentucky.

It's a great time for a
special section but there's
little time remaining to get
one together. You can find
lots of copy, with your local
school system furnishing bus
routes and drivers' names,
school schedules and the
entire year's school agenda,
lunch prices, new teacher
and principal names, as well
as the entire school's staff
listing, and new programs
the schools will be offering.

August and the new
school year also means the
start of another football
season...and with it comes
another special section

opportunity.

ARK PLACES FIRST ADS -- The first two ads in the
Kentucky Press Association's new 2x2 display classified
program were placed in July. The program, known as
Ads Reaching Kentuckians, allows display classified

advertisers to network a2 column by 2inchad in nearly
80 Kentucky newspapers participating in the program.
For information about placing ads or joining the ARK
program, contact Reba Lewis, 800-264-5721.
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Reader Advisory Group

You've heard of newspapers establishing Reader Advisory
Groups, typically a committee of local citizens assigned to give
the newspaper feedback on what they think about the publica-
tion.

Perhaps you even have one.

Well, right now, you're on such a group as a member of the
Kentucky Press Association. We want your thoughts, your sug-
gestions, your likes and dislikes about your publication, The
Kentucky Press.

For the past few years, The Kentucky Press has been one of the
main assignments of the News Bureau Director. As you probably
know, KPA is re-evaluating that member service and along with
it the direction The Kentucky Press needs to take.

What about the format -- typically tabloid though we're
givingsome thought to a broadsheet format? After all, mostevery
KPA member newspaper is a broadsheet. Or should it be in a
newsletter or magazine format?

What about content? That's the most important thing since if
there'snothing inityou wanttoread, youwon'tread it, useit, pass
it along. Some content is new, developed by the staff to tell you
about various aspects of the industry we think you want to know.
Some content is reprinted from Kentucky newspapers about
situations they've faced in editorial ways -- open meetings, open
records, court cases -- as well as advertising ideas and circulation
benefits. There's also personnel information -- who's been hired,
who's been promoted, who's accomplished what.

For the past four or five years, we've been profiling all
Kentucky newspapers. We're aboutat the end, with justa handful
left to profile. Is there another series of articles we can do?

So the content is mixed -- something old, something new
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You play the role and give us
your thoughts, suggestions

Do you want it to be feature oriented or more of a trade publica-
tion?

Do you want a monthly publication, or perhaps one every other
month? (Notice, we didn't say anything about every other week since
that would be quite an undertaking.)

So here's your chance. Give us your thoughts. And don’t worry,
we're newspaper people, so we're thick-skinned. If there's something
you don't like, tell us. If there's something you do, gee, we'd love to
hear that, too.

Call us at 800-264-5721, fax us at (502) 875-2624 or drop us a line.
Better yet, try CommonNet. In the mailbox, just type your thoughts
and send it to David T. Thompson, letting the bulletin board system
do the work for you.

Justkeep in mind one thing. We're not going to rush the decision
onThe Kentucky Press. And for the next two or three months,
expect a somewhat trimmed-down version of The Kentucky
The staff won't always have time to do a 16-page tab or eight-page
broadsheet.

Your comments as a committee will be shared with another
committee -- composed of Gene Clabes, chairman; Russ Powell, John
Nelson, Dorothy Abernathy, Ed Staats, Gloria Davis and me. The
decisions of this committee won't be made overnight. We plan on
having two or three meetings before making a final proposal to the
KPA Board at its Fall Retreat

David T. Thompson
Executive Director
(and temporary

editor-by-default)

Changes in publishing Postal Statement take effect in October
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New regulations take effect
this year relating to publishing
the Statement of Ownership,
Management and Circulation.

The publisher's statement,
known as USPS Form 3526, still
has to be filed as required with
the Postal Service by October 1.
But the dates for publishing the
required statement in the news-
paper have been changed.

The regulation states: "The
publisher of each publication au-
thorized second-class mail privi-
leges as a general or requester
publication must publish a com-
pletesstate of ownership, contain-
ing all information required by
Form 3526, inan issue of the pub-
lication to which that statement
relates; other publications are not
required to publish this statement.
A reproduction of the Form 3526
submitted to the USPS may be
used. The required information
must appear in an issue whose

primary mailed distribution be-
gins not later than October 10 for
publications issued more fre-
quently than weekly, or not later
than October 31 for publications
issued weekly or less frequently
but more frequent than monthly;

or in the first issue whose pri-
mary mailed distribution begins
after October 1 for all other pub-
lications."

The chart below explains the

pending on whether the publica-
tion is a weekly, multi-weekly to
daily, or monthly

Questions should be directed to
Max Heath, NNA Postal Chair-

man, at (502) 633-4334 in Shel-
byville.

required publication period de-

PUBLICATION DATE REQUIREMENTS OF USPS FORM 3526

If the publication is...

More than weekly (53 or more issues per year)

More than monthly but not more than weekly

(13 to 52 issues per year)

Monthly or less (4 to 12 issues per year)

then the 3526 must appear

in an issue whose primary
mailed distribution begins not
later than October 10.

inan issue whose primary
mailed distribution begins
not later than October 31

in the first issue whose
primary distribution begins
after October 1.

o F (UK) SCF LEX 405 i
C L3 CENTRAL SERIALS RECORDS l !
> ¥ MARGARET | KING LIBRARY |
'\ /) > UNIVERSITY OF KY LIBRARIES ‘ ‘ |
F— LEXINGTON KY 40506 }
° "
2. king -
Pariodical
Room
wena 1ead AUGUST, 1995
culate Volume 66, Number 8
August 13 -19 The official publication of the
National Newspaper Kentucky Press Service, Inc.
Recycling Week (Page 3)
August 24 J
12 Noon - KPA/KPS AN
Board of Directors .
Meeting, KPA Central M O re h ead ]
Office, Frankfort
B KPA video
Labor Day; KPA Central
Office Closed fOCU SeS
September 8
Entry Deadline for KPA O n Ca- ree rS
Fall Newspaper Contest Several Kentucky newspa-
pers and the Cincinnati Enquirer
September 17 - 20 arefeatured inavideotape project
Southern Newspaper of Morehead State University and

the Kentucky Press Association

Thevideotape project, known
as "Careers in Newspapers” and
funded with a $1000 grant from
KPA, is in response to the need to
have a videotape for high school
and college students, detailing the
many career opportunities avail-
able in the newspaper industry

Kentucky newspapers fea-
tured in the 45-minute program
include the Bath County News
Outlook, Mt. Sterling Advocate,
Ashland Daily Independent, Win-
chester Sun, Lexington Herald-
Leader and the Louisville Cou-
rier Journal

The tape was shown earlier
this month to the Newspaper As-
sociation Managers of state press
associations across the country to
purchase as recruiting tools for
member newspapers.

High school and college stu-
dents "need to be shown that the
newspaper business involves
much more than just reporting,”
said producer /director Joan
Atkins of the MSU journalism
department. "There is a need for
graphicdesigners, layoutspecial-
ists and several other positions
that students don't even now ex-
ist.

“"Since no newspaper video
exists, we can demonstrate the
intricacies of the newspaper pro-
fession and at the same time offer
suggestions for education levels
needed for a career in this field."

Copies of the video are avail-
able from Morehead State Uni-
versity for $25 each. For informa-
tion on ordering a copy of the
videotape, contact David T. Th-
ompsonatKPA, or Joan Atkins at
(606) 783-5312

Fair results
available on
CommonNet

Results of all competitions at
the Kentucky State Fair will be
available daily on CommonNet,
starting in mid-August

State Fair officials have de-
cided to upload all the results to
speed transmission to Kentucky
newspapers, atthesame time sav-
ing thousands of dollars in post-
age, paper and labor costs

The Kentucky State Fair runs
August 17-27 and results of state
fair activities will be on
CommonNeteachday. However,
some results are expected on the
system before August 17 since
some competitions are finished
before the fair actually begins

Newspapers who haven'tin-
stalled CommonNet might find
themselves without state fair re-
sults this year

In addition to the Kentucky
State Fair results, several other
agencies have recently reserved
an account on CommonNet to
use in sending news releases to
newspapers. These include the
Kentucky Department of Educa-
tion, Western Kentucky Univer-
sity, UK College of Agriculture,
Creative Alliance and Jack
Guthrie and Associates.

Newspapers who haven'tin-
stalled the First Class software
should do so prior to mid-Au-
gust and make test runs. If you
need help with CommonNet, call
David T. Thompson at KPA. The
CommonNet number is (502)226-
4929
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Gary Miller has been pro-
moted to vice president/finance

of Land C News-

Preas Service. lnc Second-clas postage i
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papers, Inc., Shelbyville. He had
been controller since 1986,

Bob Raley has returned to
the Hancock Clarionas areporter.
Raley worked for the Clarion sev-
eral years ago, beginning at the
age of 15.

Lauren Yates, who recently
graduated from the University of
Louisville with a degree in com-
munications, has been named
news editorof the Trimble County
Banner.

Lora Stewart, a 1985 gradu-
ate of Eastern Kentucky Univer-
sity, has joined the advertising
staff of the Carrollton News
Democrat.

The Owensboro Messenger
Inquirer has named Pam Gos-
nell special publications editor
and Maggie Rollins as classified
advertising manager. Gosnell will
be responsible for editorial con-
tent of advertising special sec-
tions and developing new prod-
ucts. She most recently was mar-
keting manager for Tennessee
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and People in the News

Valley Outdoor and the Running
Journal in Greenville, Tenn. Roll-
ins has 13 years of experience in
classified advertising for the Her-
ald PalladiuminSt. Joseph, Mich.,
the Evening Independent in
Massillion, Ohio, and the Akron,
Ohio, Beacon Journal.

Chris Welch has replaced
Tracey Keplingeras an advertis-
ing sales representative for the
Shelbyville Sentinel News. Welch
returns to Shelbyville after sev-
eralyearsinradio newsand sales
Keplinger recently moved to the
advertising department of the
Elizabethtown News Enterprise.

The Recorder Newspapers
and WKRC-TV in Cincinnati
sponsored ajoint forum July 13 to
allow Northern Kentucky resi-
dents to voice their opinions and
concerns about local issues. The
forum was hosted by Channel 12
anchors Rob Braun and Kit
Andrews, along with editors of
The Recorder and Press Commu-
nity Newspapers. Publisher Gene
Clabes said the forum was an
extension of the Recorder News-
papers efforts to be a conduit for

public debate in Northern Ken-
tucky.

The London Sentinel Echo
was honored recently during the
Department for Technical
Education’s 14th annual awards
and recognition ceremony in
Frankfort. The department hon-
ored the newspaper for "demon-
strating organization support
and services which improves
vocational-technical education
programs and enhances oppor-
tunities available to students.
Editor and general manager
Darrell Hathcock accepted the
awards for the Sentinel Echo.

Elizabethtown News Enter-
prise reporter Kyle Foster has
been awarded one of 10 School
Bell Awards presented by the
Kentucky Education Associa-
tion. Foster was recognized for
her in-depth coverage of pro-
posed legislation that would
eliminate the National School
Lunch and Breakfast Program
and for an article on the impact
theloss of FortKnox's 194th Sepa-
rate Armored Brigade would
have on local schools

Colleen Steffen, also a re-
porter at the News Enterprise,
received the American Heart As-
sociation Kentucky chapter Jesse
Stuart Memorial Award for a
story on a stroke patient at
Lakeview Rehabilitation Hospi-
tal. It's the third straight year a
News Enterprise reporter has
won the Jesse Stuart award.

Jennifer Mattingly, a gradu-
ate of Ole Miss who recently re-
ceived a master's degree in jour-
nalism, has joined the staff of the
Carrollton News-Demacrat.

Shelbyville Sentinel News
editor Duanne Puckett was
named Media Advocate of the
Year by the Small Business Ad-
ministration. The award, pre-
sented during the Kentucky
Chamber of Commerce banquet
in Lexington, was based on a
nomination from the Shelby De-
velopment Corporationand sup-
ported by Shelbyville city offi-
cials and small business owners.

Joan Salter, purchasing man-
ager for The Courier-Journal, has
been elected treasurer of the
Newspaper Purchasing Manage-

Tips may help avoid libel, invasion of privacy situations

The following are areas of li-
bel and privacy law that fre-
quently are the subject of claims
submitted by our insureds. Al-
though there is no guarantee
againstbeing sued, these tips may
alert insureds to some of the pit-
falls of the business. The sug-
gested safeguards were supplied
to the Kentucky Press Associa-
tion by Employers Reinsurance
Company

*Keepabreastof recent First
Amendment decisions and
evaluate how they might impact
your job

* Take care with investiga-
tive stories - Since most pieces of
this kind take much time to de-
velop, make sure to take care that
the facts are thoroughly investi-
gated and correct to the best of
your knowledge. The use of pub-
lic records and public officials is
extremely beneficial, especially if
you are also relying on confiden-
tial sources. Documentall of your
work and beware of sloppy edit-
ing. Too often, defamation suits
arefiled over justone paragraph,
one sentence or even one word in
a lengthy news piece that is oth-
erwise well-written and factually
correct. Such a snippet of infor-
mation can be the basis of a multi-
million dollar lawsuit (and ver-
dict).

* Take caution in assessing
confidential and anonymous
sources -watch outfor those with
anaxtogrindorahiddenagenda
Always look to other sources to
corroborate their allegations

* Make sure to distinguish
the difference between a "fac-
tual” assertion and "opinion" -
The United States Supreme Court
has held that there is no separate
constitutional privilege for “opin-
ion"speech. If anassertion can be
proved as true or false, don't
couch itin an “opinion” contest -
it will be actionable.

*Takecarewithcriminal ter-
minology - know the difference
between suchtermsas “arrested”,
charged”, and "convicted.” Take
cautioninknowing the difference
between a crime a person is
“charged” with versus the charge
he/she “pleads” to. Jail house
plaintiffs are all too frequent and
will sue over any discrepancy in
their journey through the crimi-
nal justice system

* Beware of ex-spouses -
name-calling, with such terms as
“dead-beat dad”, "wife-beater”,
“adulterer”, etc. may make for
juicy reporting but simply may
not be true. Make sure to back up
the statements with another
source such as police records, di-
vorce decrees, judgment entries,
etc. to make sure the allegations
are more than a chance at public
revenge.

* Watch out for wealthy and/

t .

yers. Althoughitwould seem that
many of these types of claims
would be dismissed based on the
claimant's public figure status,
they often survive and can result
in extremely high verdicts.

* Take care when reporting
on a financially troubled indi-
vidual, business or corporation -
Many claims have been submit-
ted where the story is almost cor-
rect but not quite. Make sure that
if you report that someone is

bankrupt’, that they really have

filed for bankruptcy and are not
just having money problems. In-
dividuals and institutions jump
at the opportunity to use these
stories as the cause of their ulti-
matedemiseinanattemptto rem-
edy their difficulties

* Look out for nosy neigh-
bors - Take care in that what
neighbors say regarding a story
as fact. Too many times they are
overly-excited as the result of an
eventorhaveanaxeto grind with
the subject of the story.

* Take caution when inter-
viewing law enforcement offi-
cials - Make surea police officer's
statement to you in an interview
is consistent with the official re-
port. Many times, a law enforce-
ment official will deny making a
verbalstatementifitislater found
to be inconsistent with what is in
the written record

* Beware of republication -
Do not assume that you can not
be sued for someone else's defa-
matory statements - you can and
are legally responsible for the
statementas much asthe origina-
tor

* Closely monitor classified
ads - Many claims are submitted
because someone has placed an
ad in the classified as a prank or
revenge on another. Be careful of
classifieds that are of a sexual
nature, particularly if a name or
phone number is to be used

* Take caution in photo-
graphing and speaking with
children-Kids will say anything,
especially if prompted. Children
should neverbe spokentoor pho-
tographed without the consent of
a parent or guardian. Many par-
ents sue on behalf of their chil-
dren - for being photographed at
a school for kids with “learning
disabilities”, shown as victims of
poverty or child abuse, or being
interviewed without the parent's
knowledge or consent. Parents
are very protective of their chil-
dren and some certainly see the
jury appeal of such cases

* Make sure file footage
matches the context of the story
- There are many instances of
broadcasts that mislead viewers
with gratuitous file footage or
footage not taken at the event
which is being reported. Ex-
amples of using old file footage
incorrectly include showing an

dividual and their b

or high-profile clai - me-
dia targets such as celebrities,
public officials, lawyers, doctors,
sports figures, financial moguls,
etc. are very sensitive about their
public persona and have the
money to initiate and fight (and
fight) a libel suit. They are very
well-versed in how the legal sys-
temworksand hire top-flight law-
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ataroadstop (implying they have
been stopped for drunk driving),
and an ambulance parked curb-
side (with the company's name
clearly visible on the side) for a
story aboutallegations of another
company's problems with vehicle
maintenance.

* Properly identify photos -

caaa

many claims are received as a
result of photo mix-ups, usually
of the “good-guy /bad-gu;
ety. Examplesinclude putting the
sheriff's name in the caption un-
der the photo of the fugitive, us-
ing the attorney’s picture instead
of the criminal defendant, and
mixing up the photo of the civil-
ian "hero”in place of the arrested
convenience store robber
Invasion of Privacy issues have
become more commonplace and
are often alleged in conjunction
with claims of defamation. As
with libel claims, invasion of pri-
vacy claims are increasingly be-
ing accompanied with claims of
emotional distress. Common
sense and good journalistic in-
stinct and judgment can prevent
many of these claims.

* The publication of private
facts - Ask: "Does the release of
this information outweigh the
plaintiff's privacy interest?” What
makes theinformation ‘newswor-
thy"? What is it that the public
needs to know?

* Balance the issues - what
are the facts of the story from a
neutral poini of view? What will
be the likely impact of the deci-
sion to publish?

* Can your decision to pub-
lish be justified?

* Beware of stories involv-
ing the victim of a sex crime, a
juvenile proceeding or that in-
volves minors in general - Al-
thoughmany courtshaverecently
sided with the media regarding
the publication of true facts which
havebeen legally obtained, judges
treat these cases with extreme
sensitivity and still apply the bal-
ancing testregarding whether the
individual's right to privacy out-
weighs the public's "right to
know." State statutes also play a
major role in what the media can
and can not publish

* Use caution with any per-
sonwhohasanillness ordisease
- particularly sensitive plaintiffs
are those with AIDS, sexually-
transmitted diseases orany other
ailmentthat mightcause theiden-
tity of the plaintiff to be the sub-
ject of discrimination, humilia-
tion or social alienation

* Videotaping/undercover
surveillance - This really makes
people angry and leads to nu-
merous lawsuits. Always ask
"Does the person have a 'reason-
ableexpectation of privacy'in this
situation?” If the person can be
photographed fromorina public
place, the answer is usually "no.’
If the person is in a non-public
place yet other people are freely
milling about, the answer is
“maybe.”

* Do not trespass on private
property - Do not enter private
property unless you have the con-
sent of the property owner. Po-
lice officers, neighbors, relatives
nor minors can give valid con-
senttoentry. Courts haverecently
come down hard on journalists
thataccompany law enforcement
officers on “raids” and photo-
graph the members and contents
of private residences. Courts say
thisisbeyond thescopeofasearch
warrant and that even with the
invitation of the police, journal-

ists have absolutely no right to be
on private property and to re-
move the photographic record.
Courts have held that consent is
valid if the property owner, even
if the consent is obtained by
fraudulentmeans, but thisisrisky
and certainly no guarantee of not
being sued

* False light invasion of pri-
vacy - Becareful when using stock
photos or old footage to portray
an unrelated story. The "model”
may notappreciate the reference
even if proper releases were ob-
tained

* Misappropriation - there
have been many recent success-
ful claims brought by high-pro-
file plaintiffs against the media
for using their name or likeness
(including sound-alike vocals) to
promoteoradvertise publications
orproducts. Celebrities (and their
lawyers)areextremely protective
about their commercialibility and
will fight hard to keep it from
being diluted. Ask: "Is the use of
the celebrity's name or likeness to
sell other products or to publish
them for their own merits?" If itis
to sell or endorse a product, in-
cluding the insured's own publi-
cation, don't do it

* When in doubt about any
publishing issue, always get a
second opinion-fromcolleagues,
your boss or a lawyer. Attentive,
responsible pre-publication re-
view prevents more claims and
lawsuits for theinsured thanany-
thing else.

* If someone does complain
to the paper, station, etc., handle
the claim promptly and courte-
ously - Many plaintiffs state in
their complaints, in their deposi-
tions and during mediation that
if the insured had been more sen-
sitive to their concerns and not so
arrogant that they may not have
filed suit. Whose toknow if this is
true, but nothing will light the
fire under a potential plaintiff
quicker than to brush them off or
not reply atall.

*If aretraction, clarification
or apology is truly justified, do
it.

Kentucky papers invited
to participate in local

identification project

The Louisville office of the
National Center for Missing and
Exploited Children is inviting
newspapers across the state to
begin local projects, known as
KidCare 1D

Project KidCare 1D helps lo-
cal agencies, sponsors and par-
ents stem the tide of missing chil-
dren through implementation of
anational standard for child iden-
tification

Thedocument, similarin size
to a passport, includes a photo-
graph, additional information
such as name, date of birth,
weight, height, parents' names, a
medical profile, and other identi-
fying features

Newspapers interested in be-
ginning such a local program
should contact Harold Rosen at
(502) 574-6439 or by writing
Harold Rosen, 810 Barrett Av-
enue, Louisville, KY. 40204

ment Association for 1995-96.

Lewis Owens, publisher of
the Lexington Herald-Leader
and past president of the Ken-
tucky Press Association, has been
elected chairman of Lexington
United Inc. The partnership was
formed to advance economic
development in the Bluegrass.

Mary Dawn Younger has
been promoted to credit man-
ager for the Louisville Courier-
Journal.

Teresa Scenters and Robert
Parks have been promoted to
management positions with the
Richmond Register. Scenters,
advertising sales representative
for the past five years, has been
named advertisingdirectorof the
Madison County daily. Parks
was promoted to circulation
manager of the Register after
being districtand sales manager
for the past four years.

Randy Fuqua, who got his
first experience in the newspa-
perbusiness as ainserter prior to
his freshman year in high school,
has been named general man-
ager of the News Democrat &
Leader in Russellville. Fuqua
worked as a photographer for
the Logan Leader from 1974 to
1976 and more recently has
owned Printer’s Plus. Fuqua re-
places Mary Jane Smith who re-
tired after27 years with the News
Democratand Logan Leader, the
past eight as general manager.

Sharon Tuminski has been
named financial manager of the
Winchester Sun. Tuminski has
served as advertising director
and presently serves as general
manager over production and
serves as secretary of the corpo-
ration. In her new capacity, she
will manager the newspaper's
business office and classified
department and will have pri-
mary financial department re-
sponsibility for newspaper and
commercial printing,

Lexington Herald-Leader
cartoonist Joel Pett has been
named best cartoonist by the
Population Institute in the
group's 16th annual Global Me-
dia Awards. Pett, who has been
with the Herald-Leader since
1980, will receive the award in
September at the UN. Fourth
World Conference on Women in
Beijing.

The Jessamine Journal in
Nicholasville has added three
new staff members -- Deanna
Mascle; James Speelman; and
DeAnna Works. Masclejoins the
Journal's editorial staff as a re-
porter. She previously served as
editor of the Webster Post in
Webster, N.Y., before she and
herhusband moved toKentucky
last year. Works, formerly of
Morehead, joins the staff as ad-
vertising sales representative.
She began her newspaper career
worked with the Morehead
Newsasatypesetterand ad sales
rep in 1989. Speelman joins the
staffasagraphicartist. He gradu-
ated from the University of Dal-
las in 1994 where he served as
assistant photo editor of the stu-
dent newspaper and layout co-
ordinator for the school's year-
book

The Salyersville Indepen-
dent has added two persons to
its staff. Todd Sammons has
joined the staff as an advertising
sales representative. Kim
Wireman has joined the staff as
reporter/photographer.

Jon Garrett has returned to
the editorial staff of the Union
County Advocate after serving
in a similar capacity with the
Crittenden Press in Marion.
Garrett was staff writer/sports
editor for the Advocate in 1993
and 1994. He was twice named
“Journalist of the Year” by the
Kentucky Intercollegiate Press
Association and "Outstanding
Journalism Student” while at-
tending Henderson Community
College.

Kelly Menser, who gradu-
ated from Murray State Univer-
sity in May and recently com-
pleted an internship with vari-
ous Central Kentucky newspa-
pers owned by Landmark Com-
munity Newspapers, Inc., has
been named news editor of the
Owenton News Herald. Menser,
who served as news editor and
editor-in-chief of the Murray
State News whilecompleting her

Continued on Page 3
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( FOI Hotline Questiong

Question:  Canapolice department refuse to pro-
vide certain information from police incident re-
ports, such as the identity of the person reporting

the incident?
Answer:

aright to ¢

Generally, you are entitled to access to the
incidentreports or police blotter reports. OAG 77-102. You have

which refuses you

the Attorney General

ge any police
access to the actual report and provides you, instead, with a
summary of the information (or some of it) on those reports. Be
sure to give the records custodian a copy of OAG 77-102, or at
least the citation to it, to support your position. If that fails, a

onversation with the police department's attorney or a letter to

P

with

or her identify.

N\

OAG 77-102 should resolve that quesnon
The related question of a police department withholding
certain information from incident reports has also been address
by the Attorney General. In OAG 80-54, the Attorney General
held that a police department could not adopt a policy of
withholding the names of victims of crime, including the crime
f rape. More recently, in 93-ORD-13, the Attorney General held
that a police department cannot adopt a policy of withholding
information relating to rape victims or victims of sex crimes on
the theory that it would violate the victim's privacy to reveal his

If the identities of crime victims, including sex crime vic-
tims, cannot be withheld from these records, then how can the
police legitimately withhold other types of information? They
often argue that people don't want to report crimes if they know
their name willappear in the newspaper, but the same argument
has failed to impress the Supreme Court. The fact is the public
is entitled to know what incidents are reported to the police.

g an opinion

People and Papers in the News

(Continued from Page 2)

wournalismdegree, hasalsoserved
15 a stringer for the Gainesville,
a., Times.

Larry Lambert, assistantcon-
troller for Landmark Community
Newspapers since 1987 and
former staff and senior accoun-
tant at Arthur Young & Com-
pany in Louisville, has been
named controller of LCNI. The
announcement was made by
Larry Coffey, president of the

ompany.

Two Ashland Daily Indepen-
dent reporters have been pre-
sented national writing awards
by the National Federation of
Press Women. Amanda Gilmore,
1 staff writer, won second place
nagriculture/agribusiness writ-
ing and an honorable mention in
news reporting and continuing

overage. Benita Heath, a free-
ince writer for the Daily Inde-

Kunz, 49, joined the newspa-
per in 1968 as a society assistant
inthe women'snewsdepartment.
She was named news adminis-
trative secretary in 1974 and an
executive secretary in 1981. She
became an assistant to the editor
in 1987 and last December took
on the duties as the Savvy Shop-
per columnist. Kunz had worked
with David Hawpe, Courier-Jour-
nal editor for about 15 years. She
was instrumental in setting up
the newspaper's Forum Fellow
and has served as its director.

WEISENBERGER

Richard Weisenberger, 57,
former editor of the Georgetown
News and Timesand an assistant
state editor of the Lexington Her-
ald in 1960, died July 30 at his
home in Mayfield.

Weisenberger served in the
Kentucky State Senate in the mid-
1970s. He wasagrad f Geor-

pendent, received in
mention in Special articles.

Also honored at the National

Federation of Press Women's an-
nual conference held in Jackson,
Miss., was Stephanie Davis of
the Morehead News. She received
1 second place in news photogra-
phy. Her winning photograph
vas published in July, 1994, by
the Morehead News. The photo-
raph showed rescue workers
sistant with an automobile ac-
nton the U.S.60bypass. Davis
wasalso honored earlier this year
by the Kentucky Professional
Communicators, winning three
first place awards.

Fifteen Louisville Courier-
Journal circulation employees
spent more than a week in July
helping with efforts to deliver the
Detroit News and Detroit Free
“ress through picket lines set up

v 13 by six unions. The Detroit

< is owned by Gannett Co.,

ne., who also owns the Courier

yurnal. It was under a jointoper-

\ting agreement with the Free

Press, whichisowned by Knight-
Ridder Inc

Obituaries

RUMBLE

John Cleveland Rumble, 79,
former vice president and direc-
tor of employee relations for the
Courier-Journal and Louisville
Times, died July 7.

‘Cleve" Rumble was named
vice president of the newspaper
company in 1964. He retired in
1974 to become manager of the
labor relations department of the
Southern Newspaper Publishers
Association. Rumble also served
1s president of the Newspaper
Personnel Relations Association.

KUNZ
Sue Bartlett Kunz, a member
he Louisville Courier-Journal
sttt for 27 yearsand writer of the
newspaper's weekly Savvy Shop-
per column, died July 27 after a
bout with cancer.

getown College, the UK School of
Journalism and the University of
Louisville School of Law.

Subscription rate increases

The Jessamine Journal, fol-
lowing the lead by numerous
Kentucky and nationwide news-
papers, increased subscription
rates August 1.

Publisher Tony Cox, in an-
nouncing the rate hike that aver-
ages eight percent, said the in-
creaseisaresultoflargeincreases
in the newspaper's costs, specifi-
callya16 percentincreasein print-
ing costs already this year and
"another seven percent expected
in September.”

The subscriptionrates for Jes-
samine County increased $1.50
per month. Out of county rates
increased $4.50 and out of state
subscription rates wentup $4. The
larger increases in out of county
and out of state were attributed
to an expected postal rate for out
of county mail later this year.

It was the first

Rits and @1&&5 of (News You (Can (Use

Newsprint prices may
hit all-time high
in September

With newsprint costs ex-
pected to reach an all-time high
inSeptember, the Newspaper As-
sociation of America (NAA) an-
nounced ithas formeda task force
to study the editorial, technical
and market implications of re-
ducing the width of U.S. newspa-
pers. The task force will be chaired
by John Madigan, president and
CEO of the Tribune Co. A full
report on the conclusions of the
study will be released this Fall.

Newsprint costs account for
approximately one-fifth of a
newspapers total operating ex-
penses.

NAA, which represents over
1,500 U.S. newspapers account-
ing for more than 85 percent of
daily circulation, made the an-
nouncement following recom-
mendations from the Associa-
tions Executive Committee of its
Board of Directors.

The task force will study the
ramifications of reducing the
industry'scommon 54- inch page
width. Newspapers have dis-
cussed reductions down to 50
inches.

"In this climate of skyrocket-
ing newsprint prices, web width
reduction has the potential tosave
publishers both raw material and
money,"” said Cathleen Black,
NAA president and CEO.

"Itis appropriate for NAA to
help newspapers understand the
factors at play so that they can
make their own decisions on this
issue,” said Uzal Martz Jr., NAA
Chairmanand presidentand pub-
lisher of the Pottsville (Pa.) Re-
publican. "Itis nota simple exer-
cise, as it involves editorial, tech-
nical and marketing issues, but it
clearly is a major priority with
scheduled newsprint price in-
creases around the corner.”

A questionnaire sent to over
80 newspapers by NAA last
month showed nearly 26 percent
of newspapers had already re-
duced their web width by some
amount since January, with an-
other 21 percent indicating they
would do so by yearsend. Inall,
53 percent of newspapers said
they would support a narrower
page width, 32 percent indicated
they would not, and the remain-
der were undecided.

NAA, and its Technology De-
partment have been at the fore-

| tures for the first quarter

frontof producing initiatives that
will allow newspapers to con-
serve newsprint and use it more
economically, such as its News-
print Management Initiative and
the NAA Newsprint Conserva-
tion Guide, which debuted at
NEXPOY5 in Atlanta.

Headquarteredin RestonVa.,
NAA focuses on five key strate-
gic priorities thataffect the news-
paperindustry collectively: mar-
keting, public policy, diversity,
industry developmentand news-
paper operations.

Newsprint prices:
expect the worst, before
hoping for the best

Kim Breese, president and
chief executive officer of News-
printSouth, told the International
Newspaper Financial Executives
(INFE) convention that there was
no expected immediate relief
from the ever-escalating news-
print prices. Breese told the 300
INFE members that they could
expect to see prices rise higher in
the nextyear before coming down
atall.

Get real estate agents
to pay for subscriptions

Looking fora way toincrease
subscriptionsand at the same time
letting community newcomers
know about your newspaper?

Talk to your local real estate
agentsabout purchasing one-year
subscriptions for the buyers of
each home they sell.

An extension of this idea
would be to give the agent credit
on classified ads for each dollar
spent on new subscriptions.

It's been tried and one news-
paper reports a local real estate
agent bought 2000 subscriptions
to target a high income area.

1stquarter ad sales
rise 6.77 percent

First quarter 1995 advertis-
ing revenue grew 6.77 percent
over the same period a year ago,
according to a report from the
Newspaper Association of
America. Advertising expendi-
were
$7 8 billion, compared to $7.4 bil-
lion for the first quarter in 1994.

American purchases Corbin Times Tribune

American Publishing Co. has
announced it has reachedan
agreement in principle to pur-
chase the Corbin Times Tribune
and 11 other US. dailies from
Thomson Newspapers Corp.

The announcement was
made August 8.

Thomson had announced
earlier this year its intent to sell 25
us. newspapers as a part of its

papers it owns and operates. As
of June 30, American Publishing
owned 96 daily newspapers, 146
paid non-daily newspapers and
151 free-distribution publications.

First quarter spending for
classified advertising, the second
largest newspaper advertising
category, jumped 12.62 percent
to$2.9 billion. Local advertising,
which includes both classified
and retail advertising, wasup 7.5
percent in the first quarter.

"The first quarter results
clearly show the newspaper in-
dustry is healthy and moving to-
ward repeating another growth
year in 1995, said Cathleen Black,
presidentand CEOof NAA. "The
strength in local advertising il-
lustrates thatlocal advertisers see
newspapers as the best medium
to invest in."

Retail advertising, the larg-
est advertising category, grew
3.95 percent to $3.9 billion; fol-
lowed by national advertising,
which grew 2.19 percent to $1
billion in the first quarter

In 1994, US. daily newspa-
pers had the largest share of total
advertising expenditures — 22.8
percent — compared to broad-
cast television, which had 20.8

percent; direct mail, which had
198 percent; and radio, which
had 7 percent.

Renters combine rent
paymentwithsubscription

The Kalamazoo (MI) Gazette
has increased subscriptions in
some apartment buildings by
have the complex include sub-
scription costs with rent pay-
ments.

Renters who sign a lease at
two participatingapartment com-
plexes also can sign up for home
delivery of the Gazette at a 50
percent discount.

The program has worked
The Gazette's penetration more
than tripled in one complex, from
19 percent to 64 percent and
doubled — 36 percent to 82 per-
cent — in the second

Landlords who offer the sub-
scriptions torentersalso gettrade-
out on classified ads.

Kentucky Health Board's decision on
association plans contrary to agreement

The Legislative Research
Commission has passed a resolu-
tion asking that the Kentucky
Health Care Policy Board recon-
sideradecision thataffects health
insurance programs offered
through state associations, such
as the Kentucky Press Associa-
tion.

The board had decided that
business association programs
would be subject to community-
rating provisions, a decision con-
trary to the intent of the health
care reform measure passed by
the General Assembly.

The LRC resolution, adopted
by House and Senate leadership,
said "it was clear the intent of the
General Assembly was thatmodi-
fied community rating would not
be applied in this manner.”

Jody Richards, House
speaker, said the associations
were told their plans would be
exempted from the community
rating provisionina way to gather
support for health-care reform

Presently, the plan offered to
newspapers has rates set on the
state as a whole, meaning that
newspapers pay the same
monthly premiums for health in-
surance regardless of where the
newspaper is located

Under the modified commu-
nity rating, the state is divided
into seven geographic regionsand
rates are set separately for each
region. With that interpretation
from the health policy board,
newspapers in one region could
pay substantially higher monthly

Two city councils discussing
public's involvement at meetings

Two Western Kentucky city
councils ha kenaction to limit

strategiclong:
That rcorgamzauon supports

the public's involvement at its

Thomson'sobjective of
ing the company into a market-
ing and communciations organi-
zation.

Thomsonalsoowns the Rich-
mond Register in Kentucky but
the sale with Ameri-

rate increase for the Journal since
1989.

Hostapplications for '96
interns 'in the mail'

Kentucky newspapers par-
ticipating in KPA's Statewide

can Publishing Co.apparently did
not include the Register.

In Owensboro, Mayor
Waymond Morris put a five-
minute limit on comments from
one resident. That person, Dick
Moore, had previously been es-
corted from the council meeting
asked to address a meeting in
mid-July and was informed of
the fi inute time limit for his

American F ishing laos

owns the Middlesb Daily
News and Harlan Daily Enter-
prise in Kentucky.

Larry Perrotto, prcsndnntand

Moore continued for more
than 20 minutes and again at the
]uly meeting had Moore escorted
from the

Classified Program should be CEOofAmem‘am
watching their mall in the next the company "is pleascd to add
host  these commu-

few
an intern for the summer of 1996.

Preliminary plansfor 1996 are
for 14 interns to be placed with
newspapers who have partici-
pated in the Statewide Classified
Program for atleast one year. The
intern is paid by the Kentucky
Journalism Foundation through
the host newspaper for the nine-
week summer program.

Theintern idea beganin 1993
toreplacea scholarship program.

In the first two years of the
internship program, only one in-
tern had not taken a newspaper
job upon graduation.

The Kentucky intern pro-
gram is being used as a model by
several other state, regional and
national press associations.

nity newspapef group. These
publications have characteristics
consistent with our present rural
and semi-urban daily and weekly
publications. We don'tanticipate
many changes at these publica-
tions, other than updating equip-
ment at some of the locations.

Included in the purchase
along with the Corbin Times Tri-
bune were three newspapers in
New York, two in Missouri, four
in Texas and 1 each in Oklahoma
and Kansas.

American Publishing, a sub-
sidiary of the Canadian-based
international company Hollinger,
Inc., is the second largest news-
paper publishing group in the
U.S. in terms of paid daily news-

Those confrontations led to a
request foran Attorney General's
opinion from Assistant AG Tho-
mas Emerson who wrote that
public agencies msut try to ac-
commodate the audience with
meeting space but may impose
limits on addressing the public

Emerson said any citizen has
the right to attend a public meet-
ing "subject to the requirement
that he not disrupt a meeting.”

KPA Freedomof Information
Hotline attorney and general
counsel Jon Fleischaker agreed,
stating that "Nothing prohibits a
city from making rules and en-
forcing those rules. A five-minute
limit is appropriate.”

In Kuttawa, the city is con-
sidering banning the use of film-

ing, recording or taking photo-
graphs during city council ses-
sions. The ordinance would re-
portedly exclude the media from
these restrictions.

The measure is needed to
preserve order at city council
meetings.

An activist group has been
taping city council meetings for
nearly a year and the ordinance
would apparently state that tape
recording, taping, photograph-
ing, filming and video taping by
persons other than reporters dis-
rupts meetings.

The city is following a 1985
Attorney General's opinion that
said local governments may
choose not to allow recording of
sessions by citizens. Kentucky's
Open Meetings Law does state
that reporters can tape, photo-
graph and film public meetings

Kentucky law does not es-
tablish procedures or rules for
the conduct of meetings and citi-
zen participation, leaving each
agency toestablishits own guide-
lines for procedures to be fol-
lowed at its meetings.

Copies of the Attorney
General's opinions are available
by contacting the Kentucky Press
Association at 800-264-5721

(Information for this story
was gathered from the Associ-
ated Press, Owensboro Messen-
ger Inquirer and Louisville Cou-
rier-Journal.)

premiums than newspapersin the
adjacent region.

The health care reform legis-
lation said a modified commu-
nity rating is to be used to estab-
lish premiums for businesses with
1000r feweremployees, individu-
als and those in the health care
alliance.

The community rating idea
takesintoconsideration age, fam-
ily size, geography and plan de-
sign in establishing the rates for
each region.

75 cents, please
Paintsville, Floyd
County bump up
single copy price

Rising newsprintcosts, postal
increases and overall higher op-
erating costs are forcing newspa-
persacross thecountry toincrease
advertising and circulation prices.

Mostof the circulation jumps
have been on annual subscrip-
tion rates or bringing single copy
prices to the 50-cent level

Two Eastern Kentucky week-
lies are venturing into higher
ground witha75-centsingle copy
price attached.

The Paintsville Herald made
the jump earlier this summer and
last month, the Floyd County
Times in Prestonsburg told read-
ersittoo would beincreasingrack
prices.

Paintsville is a weekly while
Floyd County is published twice
each week.

Tony Fyffe, editor of the Her-
ald, said the newspaper experi
enced no noticeable negative ef
fect in the number of copies sold
over the counter. The Herald's
increase affected only the single
copy price, notsubscription costs

"We felt we had to add more
local news to the Herald to justify
the increase,” Fyffe said

Scott Perry, publisher at the
Floyd County Times, expected
single copy sales to drop 20 per
cent when the 75-cent price be
gan

But after the first week, if
anything, "we had noappreciable
change in the number of copies
sold.”

Several major on-going news
stories helped keep readers, Perry
acknowledged. "And in conjunc
tion, we've been running a read
ership contest that carries over
from one issue to the next

Perry also said advertisers
initially complained about the
increased price. "But we ex-
plained to them it was either in-
crease the single copy price or
advertising rates,” he added, "so
they accepted it."

A KPA survey of Kentucky
newspapers in January showed
50 cents to be the highest week-
day price for any weekly or daily
newspaper.

And a 50-cent price was
dominant in all circulation cat-
egones. At the ime of the survey,
85 of the state’s 150 newspapers
had a 50-cent single copy price.
Since then, several have increased
their single copy price to the 50-
cent level.
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Inaugural Newspaper Recycling Week
set for August 13-19; special section
material available from NAA at no charge

The Newspaper Association of America ha

nnounced formation of National

Newspaper Recycling Week, August 13-19. The week has been created to recognize
consumer contributions made in newspaper recycling

To gain attention to Newspaper Recyclin,

Week, NAA along with the American

Forest and Paper Association and its Canadian counterpart, the Canadian Pulp and
Paper Association have produced a free eight-page, four-color tabloid designed to

run as an insert during the week
The insert is generic enough, however, that newspapers can order a CD-ROM

containing all the graphics and publish the t
A selected page from the special section is
For more information on participating

Timothy Lewthwaite at (703) 648-1117
The CD-ROM is made available at no charge newspapers

abloid at any time
reprinted at the right
including your CD-ROM, please contact

Calling all photographers

Award-winning photos sought by presstime...
Photographs canbe returned [ ]

Kentucky newspaper pho
tographers who received a first
place in any KPA contest in the
past year, are invited to send a
copy of the award-winning pho
tograph to presstime magazine
the publication associated with
the Newspaper Association of
America

NAA pub

spread on aw

1es a two-page
d-winning pho
tographs from state press asso
clation contests

If one of your photographs
wonafirst place ina KPA contest
in the past year, send the picture
to Erin McNeece, The Newspa-
per Center, 11600 Sunrise Valley
Circle, Reston, VA., 22091-1412
Identify the photographer, name
of the newspaper and the contest
category for each submission

Both color and black
photographs are acceptat

if requested

and KPA needs color entries
for 1996 directory front cover

The Ke
tior

Press

Directory front €

Kentucky ne
be in col

reflect some aspect
life or a Kes

AKPA
all pictures submitted and

the phe

n the front cover of the direc-
tory. By submittinga photograph,
the photographer or newspaper
grees to furnish KPA with the
\ppropriate color separations
needed after the selectionis made.

Deadline forsubmitting pho-
tographs for the 1996 KPA Year-
book and Directory is October 1
Mail the photographs to Ken-
tucky Press Association, 101 Con-
sumer Lane, Frankfort, KY.40601.
Include the name of the pho-
apher, newspaper and brief
fescription of the scene.

"Shape Your Future: Read Newspapers" Theme

for National Newspaper Week - October 8 -

Newspapers

Can my newspaper
publish a bingo ad?

The basic answer is "yes" if
the organization (religious, edu
cational, fraternal) meets the re
quirements of KRS Chapter 528

KRS 528.130, Kentucky's

charitable gaming act, does not
seemtodirectly relate to newspa
pers running bingo ads. How
ever, there is one possible sce
nario which may require news
papers to familiarize themselves
with the charitable gaming act
statute in order to prevent them
selves from running an adver
tisement for gaming which is un
lawful

KRS. 528.010 defines a per-
son who "advances gambling ac
tivity” to be one who engages in
conduct that materially aids any
form of gambling activity. The
conduct shall include, but is not
limited to, conduct directed to
wards the solicitation or induce-
ment of persons to participate in
the particular game. KRS5289.150
subjects anyone failing to comply
with the provisions of 528.010 to
any appropriate penalty inChap

?? Question of the month??

ter 528. KRS 528.030 states a per

son is guilty ¢ ting gam

bling in the s

f prom

cond degree wher

Hunrmr. Kentucky
charitable ga tatute in or
der to avoid profiting (receiving
payment for ad 3) from
unlawful gambling

I.\wpvvlnu\u parts of the
criteria are

* the organization must reg
ister with the county clerk of the
county in which the ng a
tivity is taking place

the name and addre
ganization, a letter from the Fed

eral IRS showing proof of the

organization's charitable, reli
gious or fraternal tax exempt sta
tus according to the Internal Rev
enue Code for the last five years
and,

* all expenses are to be paid
using consecutively numbered
checks made payable to specific
persons or organizations

Newspapers car 1

P i
ganizations with a complete list
ing of all requirements of KRS

i 4
s Of the or

14

Shape Your Future: Read
Newspapers” s the theme for Na-
tional Newspaper Week, sched-
uled for October 8 - 14

Sponsored by the Newspa-
per Association Managers

NAM), National Newspaper
Week has been celebrated since
1940,

NAM is offering full press
kits for National Newspaper
Week thatincludes camera-ready
editorials, comics, suggestions
and other promotional materials.
Throughout the week, newspa-
pers can use the materials to re-
mind readers and advertises of
the services it provide and espe-
cially the freedom they protect

Thenewspaperkitsareavail-
ible through individual state
press associations and will be
wailable after August 20.

Kentucky newspapers want-
ing a media kit should contact
Sue Cammack at KPA at (800)
1 for August 20. The kits
ire available only through state
press associations. NAM is not
wccepting orders fromindividual
newspapers

T'here is no cost for the media
kit but orders will be filled on a
first-served basis

first-come,

Chapter 528 relating to gaming
activities and the various stipula-
tions that must be met for the
activity to be deemed lawful

The criteria is listed in KRS
28.130).
CanNewspapers Ask toSee
Proof of Registration?

Charitable gaming opera-
tions do need to be registered
with the County Clerk in the
ounty in which the activity is
taking place. This statute does
not confer any requirement that
the organization presentits regis-
tration to anyone but the County
Clerk. However, if the organiza-
tion refuses to show proof of reg-
istration the newspaper can still
request a copy of the registration
through the County Clerk, since
this is a public record. Newspa-
pers can also incorporate an ad-
vertising policy of not accepting
gaming advertisements until
proofof the required registration
has been shown

For more information con-
erning Kentucky's charitable
gaming statute, contact David T
Thompson at KPA

Make

The amazing

per airplanes, kites.

and hats. Make paper mache |
figures

Cut out pic tures and words
paste on larger paper to

To the left and below
aresample pages from
the Newspaper Asso-
ciation of America
Recycling special sec-
tion. The section is
available from NAA
on CD-ROM to any
newspaper. The spe-
cial section is not spe-
cifictoNewspaper Re-
cycling Week, August
13-19,and can be pub-
lished atany time dur-
ing the year.

N I

Board minutes from June 22 at KPA Summer Convention

Following are the tentative min-
utes of the Kentucky Press Asso-
ciation/Kentucky Press Service
Board of Directors meeting,
Thursday, June22,1995; Days Inn
Glenstone Lodge, Gatlinburg, TN.
The minutes are tentative until
accepted by the KPA /KPS Board
of Directors at its next meeting.

Attending: Dorothy Aber-

nathy, Steve Lowery, John Del
Santo, Marty Backus, Gene
Clabes, William Mitchell, Jed
Dillingham, Teresa Revlett,
Charlie Portmann, David Greer,
Merv Aubespin, Kelley Warnick,
Ken Metz, Louise Hatmaker,
GlennGray, StuartSimpson, Tom
Caudill, Guy Hatfield, Jerry Lyles,
Chip Hutcheson, Russ Powell,
Bob Adams.

Also attending: Todd Rainwa-
ter, John Nelson, Ron Wolfe

Staff: David T. Thompson, ex-
ecutive director /secretary

1. KPA/KPSPresident Dorothy
Abernathy called the meeting to
order and welcomed Kelley
Warnick, Gallatin County News.
Warnick replaces Ed Ashcraft of
the Owenton News Herald who
resigned from the Board in May.

2. Motion by Russ Powell, sec-
onded by Tom Caudill, to accept
the minutesof the March 24, 1995,
Kentucky Press Association/
Kentucky Press Service Board of
Directors meeting. Ap -
proved.

3. Motion by John Del Santo,
seconded by Kelley Warnick, to
approve the Kentucky Press As-
sociation financial statement
through May 31,1995. A p -
proved.

4. Motionby Louise Hatmaker,
seconded by Charlie Portmann,
to approve the Kentucky Press
Service financial statement
through May 31,1995. A p
proved.

5. Jack Fishman, past president
of the Tennessee Press Associa-
tion and 1995-96 president of the
National Newspaper Association,
welcomed the Kentucky Press
Assodiation, its board of direc
tors, members and staff to Gatlin-

burg for the 1995 Kentucky Press
Association/Tennessee Press
Association Summer Convention
and briefed the Board on some of
the issues relating to the newspa-
per industry from the NNA per-
spective.

6. Cleve Gatchel, Fred Miller
and Gary Koestel, representing
the Number One Network, made
a presentation to the Board on the
Number One Network group
buying service and extended an
offer to Kentucky newspapers to
participate in the group buying
program. Following a discussion
by Board members, a motion was
made by Russ Powell, seconded
by Jerry Lyles that KPA accept
the proposal from the Number
One Network, to include a per-
centage return on purchases.
Approved

7. John Del Santo, chairman of
the KPA /KPS Vision 2000 Com-
mittee, reported to the Board on
various committee discussions,
including a discussion on reim-
bursement of mileage for Board

Board, presented a proposal fora
Faculty-in-Residence program
through the Kentucky Journal-
ism Foundation. The proposal in-
cluded all Kentucky universities
and colleges and would operate
similarly to the KJF internship
program. Following adiscussion,
the Board took the proposal un-
der advisement, delaying action
on the proposal at this meeting.

11. In other business:

Steve Lowery discussed an
Open Meetings/Open Records
handbook being prepared by the
Legislative Research Commis-
sion;

Bob Adams, KPA Associate
chairman, requested that the
Board consider allowing college
and university student publica-
tions to join the Kentucky Press
Association as Associate Mem-
berNewspapers. Therequestwas
sent to the KPA Membership
Committee's agenda for the 1995
Fall Board Retreat;

Guy Hatfield briefed the
Board on issues relating to the
Kf.-nmcky General Assembly,par

membersorotherr

mechanism's as mentioned at the
March 24 KPA /KPS Board of Di-
rectorsmeeting; the purchaseof a
new 1996 Chrysler Town and
Country van as a company ve-
hicle; and issues relating to the
KPA News Bureau and The Ken-
tucky Press.

8. KPA/KPS Executive Direc-
tor David T. Thompson reported
on the registration information
and program for the 1995 Sum-
mer Convention, noting that
nearly 300 KPA members,
spouses and other guests were
expected.

9. Following up on that presen-
tation, the Board discussed the
1996 KPA Summer Convention,
reaching a consensus that KPA
should hold a 1996 Summer Con-
vention, after approving a mo-
tion by Marty Backus, seconded
by Gene Clabes. Various issues
relating to site, program and
scheduling were discussed with
direction to the KPA staff to have
aproposal atthe August 24 KPA /
KPS Board of Directors meeting

10. Dr. Ron Wolfe, Journalism
Education Representative to the

ticularly di I ac-
tion on the federal's Boxer
Amendment to the Crime Bill;

Gene Clabes invited Board
members to join a Kentucky del-
egation travelling to Russia as a
Kentucky partnership with that
nation.

There being no further busi-
ness, the meeting was adjourned.

Council member's thought:
Media shouldn't report
what's said at meetings

A Lewisburg, Ky., city coun-
cilmember hasa new view of the
state's Open Meetings Law.

In June, councilman Joe
Anderson made amotion that the
council receive a raise from $10
per month to $100 per month.

Responding to a news story
in the Russellville News Demo-
crat and Leader about the meet-
ing, he said he felt the media
shouldn't report on everything
that is said or the actions taken
during open meetings.

That statement was in re-
sponse to Mayor Gwyneth
McKinney's comment that the
media has a right to attend open
meetingsand reportanything that
is said.
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KPA Fall Newspaper Contest deadline September 8

Classes and Divisions

Weekly Division - Published One Day Per
Week

Class 1 - Certified circulation of 3,000 or less
Class 2 - Certified circulation of 3,001 to 4500
Class 3 - Certified circulation of 4,501 or
more

Multi-Weekly Division - Published 2 or 3
times Per Week, regardless of circulation
amount

Daily Division - Published Four Days or
More Per Week

Class 1 - Certified circulation of 10,000 or less
Class 2 - Certified circulation of 10,001 to
25,000

Class 3 - Certified circulation of 25,001 or
more

RULES

1. Entries must be received by KPA by Septem-
ber 8, 1995.

2. Contests are open only to paid-up member
newspapers of KPA. To be eligible, stories
must have been written by full- or part-time
employees of the newspaper submitting the
entry at the time the material was published.
Work by wire service employees or syndicated
writers may not be entered

3. A newspaper’s entry must be accompanied
by payment for allentries in the contest. Please
compute carefully. There will be no refunds.

4. Contest publication period for entries in the
Fall Contest includes issues published July 1,
1994 to June 30, 1995. )

5. Separate sets of tearsheets or complete cop-
ies of issues must be furnished as indicated in
each of the individual contest categories.
Newspapers should anticipate the submission
of entries in the KPA contests by saving
tearsheets as prospective contest entries ap-
pear through the contest period. Machine
copies of entries are not permitted without
specific authorization in advance of the judg-
ing. Do not send clippings or scrapbooks

6. No entries in any writing or photographic
category shall be entered in another category
or division and any entry is strictly limited to
one category only. Unless the entry is also part
ofaseries, and eligible foreither Category 11 or
Category 12.  All newspapers entering the
contest must be aware that submitting the
same entry in two or more separate categories
or divisions will result in disqualification of
that entry from consideration in any cat-
egory.

Individual entries must be made only by the
newspaper of origin.

7. Once you have selected your entries and
properly identified them, package all together
in a single packet and mail on or before Sep-
tember 8, 1995 to:

Contest Committee

Kentucky Press Association
101 Consumer Lane
Frankfort, KY 40601

8. A contestentry fee of $10is required for each
newspaper entering the contest, regardless of
group ownership. A fee of $4 for each indi-
vidual entry is to be paid for each entry in each
contest category. These fees go toward pay-
ment of plaques, certificates and judging
expenses.

9. Be sure to fill out the entry form and return
it with your entries and payment

10. Type information for each entry on a label
(enclosed) and affix securely (either staple or
glue) on the upper right-hand corner of the
page onwhich the entry islocated. Make sure
itdoes notcoversome important area. Oneach
identification label, enter (a) Newspaper
Name, (b) Contest Number, (c) Division, (d)
Class, (e) Writer/Photographer Name

11. All entries, except winning entries, will be
retained by the judges. Plaques and certifi-
cates will be presented at the Winter
Convention, and all winning entries will be
listed in a special edition of The Kentucky
Press.

12. Mark the story or picture with a HEAVY
RED check mark above the entry. Please
mark with a red marker to clearly define the
entry

13. Appropriate plaques and certificates will
be awarded to winners in each contest cat-
egory; plaques going to first place winner and
certificates to second, third, certificate of merit
and honorable mention. Honorable mention is
not necessarily awarded in each category.

14. In the event only one entry is made in any
category for a specific class, a certificate of
merit will be awarded in that category if the
judges determine it to be a quality entry.

15. An entry will be disqualified if:

* the entry is not within the required
dates;

* the entry is not properly marked;

* it is entered in more than one cat-
egory, or by more than one newspaper. If an
entry is entered in the wrong category, KPA
reserves the right to move the entry into the
appropriate category, where possible.

~

CATEGORIES
Newspapers may submitmore than oneentry
in Categories 1 through 13, but a writer’s
name may not appear on more than two en-
tries per category. Although bylines are not
mandatory, the name of the writer(s) must be
included on the label for the entry since the
writer’s name, as well as the name of the
newspaper, will appear on plaques and cer-
tificates.

General Excellence

No entries are required. This category is the
sum of the outcome of the other categories of
the Fall Contest, establishing the winning
newspapers in each class of competition for
Daily, Weekly, and Multi-Weekly divisions.
These results evaluate the content of the news-
paper in terms of the effort of individual staff
members. Each first place award will count
three (3) points; each second place award or
certificate of merit, two (2) points; and each
third placeaward, one (1) point in determining
the winners of the Fall Sweepstakes Award.
Honorable mention awards will be considered
only if needed to break ties in calculating the
results of this category.

Category 1: Best Editorial

Submit as your entry a full-page tearsheet
clearly marked. Editorials must be locally
written and will be judged on community
interest, clarity of thought, and style of writ-
ing.

Category 2: Best Spot News Story

The stories submitted for this category should
be of unscheduled events, for which no ad-
vance planning was possible, such as
accidents, fires, natural disasters or other
breaking news events. Submitas yourentry a
full-page tearsheet with the best spot news
story by any writer clearly marked. Judges
will take into consideration such points as
thoroughness of reporting, sentence and para-
graph structure, and impact of headline and
lead.

Category 3: Best General News Story

The entries in this category should be for ar-
ticles on scheduled or organized events for
which advance planning was possible, such as
public meetings (city council, fiscal court,
school board), dedications, political appear-
ances, etc. Submit as your entry a full-page
tearsheet with the best general news story by
any writer clearly marked. Judges will take
into consideration such points as community
interest, timeliness, thoroughness of report-
ing, sentence and paragraph structure, and
impact of headline and lead

Category 4: Best Feature Story

Submitas yourentry a full-page tearsheet with
the feature story clearly marked. Factors to be
considered in judging this category will be
quality of writing, subject matter and reader
interest. Articles should be of local interest,
preferably about local people, places or things.

Category 5: Best Column (One Subject)

One entry should consist of three columns,
each from a different issue of the newspaper
While all three columns need not be about the
same subject, each individual column must
contain only one subject. The three tearsheets
should be stapled together and tabbed as one
entry. The column must be written by a staff

f

member or a regular local columnist for your
newspaper. Originality and style of writing
willcount highly injudging as well as the style
and individuality of the writer. The effective
treatment of the subject matter is an important
factor.

Category 6: Best Column (Variety of Sub-
jects)

One entry should consist of three columns,
each from a different issue of the newspaper,
each column containing a variety of subjects.
The three tearsheets should be stapled to-
gether and tabbed as one entry. The columns
must be written by a staff member or regular
local columnist for your paper. The column
should beabalance between humor, entertain-
ment, and information. The writer has
considerable latitude in this category. Entries
will be judged on individuality, style of writ-
ing, and subject matter.

Category 7: BestSports Column Under Regu-
lar Heading

One entry should consist of three full-page
tearsheets from different dates with column
clearly marked. Columns must run as a regu-
lar feature in your newspaper and must be
written by a staff member or local columnist
Originality and style will count highly injudg-
ing.

Category 8: Best Sports Story

Submit a full-page tearsheet with your best
sports story plainly marked. Community in-
terest, thoroughness, story structure and
impactoflead willbe considered. Entries must
be by local staff members

Category 9: Best Sports Feature

Submit a full-page tearsheet with your best
sports feature plainly marked. Community
interest, thoroughness, story structure and
impactoflead willbe considered. Entries must
be by local staff members

Category 10: Best Investigative or Analytical
Story

This category is defined as a single story or a
series of stories on the same subject which
demonstrates the reporter’s/reporters’ initia-
tive in research, analysis or investigation. If a
series, its publication must end within the con-
test period.

Category 11: Best Story Series

This category includes a series of stories onany
subject other than investigative story or series
eligible for Category 10. A series must include
a minimum of three stories and publication
date must end within the contest period. Sub-
mit one full-page tearsheet for each article
within the series. Judges will consider com-
munity interest, timeliness, thoroughness of
reporting, series structure and impact of head-
lines and leads.

Category 12: Best On-Going/Extended Cov-
erage Stories

This category is intended to recognize efforts
by newspapers and reporters to continue cov-
erage of a news story. An example would be a
follow-up story on developing news when the
entry doesn’t qualify as a story series or inves-
tigative reporting. Submit the original (first)
news story and all subsequent follow-up sto-
ries.

Category 13: Business or Agribusiness Story
Submit a full-page tearsheet with your best
business or agribusiness story plainly marked.
Community interest, thoroughness, story
structure and impact of lead will be consid-
ered. Entries must be by local staff members.

PHOTOGRAPHY

Categories 14 through 20: A photographer’s
name may not appear on more than two
individual entries in any category. Entries
shall be submitted only as full-page
tearsheets with the work of the
photographer’s entry clearly marked. Attach
an entry blank giving the name of the news-
paper, title of photo, name of photographer,
newspaper division and class, and category
number. Photos must have been taken by a
full- or part-time staff member or a regularly
contributing photographer. Wire service em-
ployees are not eligible for consideration.
The judges request that photographers sub-
mit an original 5 x 7 or 8 x 10 photograph,
attached to the tearsheet. While this may en-
hance the chances of winning, it is not
required. Photographs must be identical to
what is published in the entry.

Category 14: Best General News Picture
Judging for Category 14 will be made on the
basis of newsworthiness, local interest, bal-
ance and overall quality of work. Submit a
well-marked, full-page tearsheet. The pictures
in this category should be of scheduled or
organized events for which advance planning
was possible, such as public meetings, dedica-
tions, political appearances, etc

Category 15: Best Spot News Picture

The photographs for this category should be of
unscheduled events for which no advance
planning was possible, such as accidents, fires,
natural disasters or other breaking news
events. Submit a well-marked, full-page
tearsheet. Judging will be made on the basis of
newsworthiness, local interest, and overall
quality of work

Category 16: Best News Picture Essay (Spot or
General News)

An entry must consist of two or more pictures
used together to tell a story with little written
support. Overall impact, appeal, balance,
lighting, technique and quality of work will be
considered in judging

Category 17: Best Feature Picture

Submit a well-marked, full-page tearsheet
Judges will be looking for local interest and
appeal, imagination and originality in selec-
tion of subject matter, posing, lighting and
overall quality of work

Category 18: Best Feature Picture Essay

An entry must consist of two or more pictures
used together to tell a story with little written
support.  Overall impact, appeal, balance,
lighting, technique and quality of work will be
considered in the judging

Category 19: Best Sports Picture

This category is to encourage more and better
sports coverage. Overall impact, appeal, bal-
ance, lighting, technique and quality of work
will be considered in judging.

Category 20: Best Sports Picture Essay
Anentry must consist of two or more pictures
used together to tell a story with little written
support.  Overall impact, appeal, balance,
lighting, technique and quality of work will be
considered in judging

( N

KPA Fall
Newspaper
Contest
Entry
Deadline
September 8

Awards will
be announced
Friday,
January 26
at the 1996
Kentucky
Press
Association
Winter
Convention.

s

SRR



Page 6 - The Kentucky Press, August, 1995

Herald readers find out man will quit hammering when he's out of nails

(Editor's Note: This is another in a
series of profiles on Kentucky news
papers.)

PAINTSVILLE HERALD

Toa tourist strolling through
the truck-filled highways of east-
ern Kentucky, Paintsville may
seem like a sleepy little town bur-
ied between mountains.

But if you flip through the
pages of the Paintsville Herald,
you'll see there's nothing sleep-
ing about this place at all

The Paintsville Herald, a
5534-circulation weekly newspa-
per, is usually full of interesting
stories about people in the town
and throughout Johnson County

Tony Fyffe, editor of the Her-
ald, is responsible for coverage of
the community

‘If something happens that
the people would want to know,
I write about it," he said with a
smile.

For example, the newspaper
gets all the reports from the
county's 911 system and prints
the log each week, eliminating
names and addresses for privacy
concerns. The newspaper also
putsa headline on police reports,
such as: "Gentleman disturbing
neighbors says he will quit ham-
mering when he's out of nails.

Fyffe also said he concen-
trates heavily on covering the
courthouse. "Our courthousecov-
erage has a good following," he
said

Of course, covering govern-
ment and the courts is easier if
you have a good rapport with
officials, which Fyffe said he does.

I tell them up frontit's noth-
ing personal,” he added. "I'm just
doing my job."

The Herald is always looking
for more in-depth, investigative
pieces for the newspaper, but
sometimes getting all the little

details done can sap Fyffe's time.

Johnson County may seem
like a wolf in sheep's clothing
The county is primarily Republi-
can, Fyffe said, but has a ten-
dency to vote Democratic. Reli-
gionisbig, so the newspaper runs
a weekly church page sponsored
by local churches.

Several attempts for the
county to finally go wet have
failed recently

"We still have bootleggers in
Johnson County,"” Fyffe said with

alaugh
The economy is slow.
Paintsville has more retail estab-

lishments than anything else
There isa sprinkling of farmers in
the county. Tobacco, of course, is
the main cash crop. And beef
cattleareon therise in the county

Covering suchadiversecom-
munity can be challenging, but
it's all in a day's work for Tony
Fyffeand his fellow employees at
the Paintsville Herald

KENTUCKY POST

Inastate full of excellent daily
newspapers, itcan be difficult for
editors to make their products
stand out

ButJudy Clabes, editor of the
Kentucky Post in Covington, a
43,000<circulationdaily inNorth-
emn Kentucky, does not hesitate
when she talks about the mission
of her newspaper and where it
fits into the
things.

"Our primary role s to be the
major source of news in the re-
gion we serv Clabes said
"That's certainly a role that can't
be understated.”

Clabes said the newspaper
also fills other roles in the com
munity, suchas setting theagenda
for the community through a
strong editorial voice, and con

yverall scheme of

tributing to the quality of life in
the region through the Post's pub-
lic service involvements.

The newspaper strives to
serve its readers in ﬂ\ﬂ“y ways,
including providing newsand in-
formation readers need to be in-
formed citizens, Clabes added.
She also stressed the important of
community service.

"We provide extensive com-
munity services. Wesupportcom-
munity organizationsand werun
special sections and public ser-
vice ads,” Clabes said. The news-
paper offers reader "hotlines" of
issues of the day and makes room
for letters to the editor. "Our
wholebusinessis reader service."

What sets the Kentucky Post
apart? "The extentof involvement
in the community and the intense
focus onlocal news," Clabes said.

Special section projects in-
clude:

Seniority, a quarterly section
for senior citizens.

Yearbook, anannual school's
year-end section featuring the
newspapers own All-Star student
award winners, all school honors
winners and the name of every
graduate of every high school in
the area.

Young Authors, atabloid sec-
tion featuring award-winning
student writing from the
newspaper's Young Author's
competition which involves
15,000-plus school children in
Northern Kentucky.

Wishbook, a yearly section
during the holiday season featur-
ing the wishes of individuals rep-
resenting the social service agen-
cies in the area. The newspaper
sets up a "Wishbook Fund" to
whichreaders can contributeand
to which the newspaper contrib-
utes.

Various special theme sec-
tions related to business.

Paintsville Herald
Located in Eastern Kentucky

County: Johnson County

KPA District: 10-11

Population:  County - 23,400
Households: County - 8,600

EBI: Per Household: $28,921

Population: ~ County - 146,000

Households: County - 54,500

EBI: Per Household: $43,160
DN

County:

KPA District: 7

Kentucky Post
Located in Northern Kentucky

Kenton County

Ad-libs’
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By John Foust
Raleigh, NC

It was a hot, sultry afternoon
in July, 1981. I was driving back
home from Charlotte, North
Carolina, where I had conducted
a workshop that morning. It had
just rained, but the clouds broke
quickly and the sun on the hot
pavement created thin clouds of
steam.

Itlooked hot. And it felteven
hotter. Our famous southern hu-
midity was at full strength. Al-
though my car's air conditioning
was on full blast, I felt like I was
sitting in a sauna.

Then I saw it. There was an
old pickup truck parked in front
of a service station. The gate was
down, displaying a cargo of fat,
green watermelons. Propped
against the truck wasacrudesign,
hand-painted on plywood. It fea-
tured a childlike drawing of ared
and green slice of watermelon,
with the words, "Yum! Yum!
printed above. Two teenage boys
stood by, waiting for customers.

That sign was, and stillis, the
best ad I have ever seen. Those
two boys could teach us some
importantlessonsabout effective
advertising

1. They had targeted a spe-
cific audience. They knew that
July motorists on Highway 49
were hot. And they knew that
there aren't many places on that
stretch of road to stop for a cold
soft drink.

We should encourage adver-
tisers to do the same. While 1995
has fewer "mass markets,” there
are many smaller markets, each
with unique needs and wants.
Help your accounts define and
focus on these specific audiences.

Even with products that do
have mass appeal, audiences
don't want to be approached as a
mass market. Remember that the
largest audiences are still made
up of individuals. That's why the
best ads have a personal touch.
Don't sell to "everybody.” Sell to
individuals

2. Their sign was simple. They
knew that motorists traveling at
55 miles per hour can't deciphera
complicated message. It was easy
to understand their message ata

The Best Ad I'

glance.
Newspaper readers are in
much the same situation. They

hurriedly scan the pages, paus-
ing when something catches their
eye. They make split second deci-
sionson what to read and what to
skip. Asaresult, anad has only a
few seconds to attract favorable
attention. Telegraph your mes
sage, by keeping it simple!

3. They sold a benefit. And
they sold it with two short words,
Yum! Yum! That was much more
effective than saying, "Delicious
watermelons for sale”...or "Tasty
relief from summer heat" ..or
"Best tasting watermelons ever."
No, they didn't get fancy they
said it all with, "Yum! Yum!

Peoplebuy productsand ser-
vices, because of perceived ben-
efits. They want to know, "What's
in it for me?" To reach them, sell
benefits!

There you have it. The best
ad I have ever seen. But as I look
back, I have one regret. I didn't
stop to buy a watermelon. To be
honest, I was in such a hurry that
Ikept going. So T have filed under
"“things I wish | had done

Next time Il stop. I promise.
Ever since that afternoon, I think

ve Ever Seen

about that sign every time I bite
into a cold watermelon on a hot
summer day. No, I didn't buy a
watermelon, but I did see some
valuable advertising principlesin
action. Sell to individuals, keep it
simple and sell benefits.

(c) Copyright 1989 by John Foust.
All rights reserved

John Foust conducts adver-
tising training for newspapers.
His ad workshop video "Basics of
Layout and Copy" is being used
by newspapers from coast-to-
coast
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Sales Spectaculars — the monthly
ready-made spec ad service from
Metro Creative Graphics, Inc

800-223-1600

Video workshop can help
your staff create better ads

t last...a program that is ta

wlor-made for newspapers!

Basics of Layoutand Copy is getting rave reviews from

publishers and ad managers

oast-to-coast

It's a workshop, not a lecture. Your staff will be involved
from the start—working on layouts, getting ad ideas and
writing more effective headlines.

Find out how to train your staff the quick and easy way,

Whte today for free brochure
John Foust
PO Box 10861, Raleigh, N(

¥

\dvertising Seminars

27605, @ (919) 834-2056

All nights reserve

ervice to (Members Since 1869

Just as you serve your communities, service could be the middle
name of the Kentucky Press Association. Since
January 13, 1869, the Kentucky Press Association has
been serving newspapers across the Commonwealth.

And information on any of the services below
is available by calling 800-264-KPA1.

State Police Press Passes * Research/Marketing
and Demographic Information
Resume Service * Freedom of Information (FOI )
Hotline * The Kentucky Press * Winter Convention
and Trade Show * Summer Convention * Adver-
tising Seminars * Lending Library * KPA Yearbook
and Directory * Advertising Placement Service *
CommonNet * Salary Surveys * Kentucky Shop-
ping Habits Survey
Statewide Classified Program * News Editorial
Seminars * Speakers' Bureau * Clipping Service
* 800 Toll Free Number * Circulation Seminars *
Health Insurance * Property, Casualty and Libel
Insurance * Life and Disability Insurance * Low
Cost Long Distance Telephone Service * Workers
Compensation Insurance * Collection Assistance
on Bad Debts * 2 x 2 Classified Display Advertising
Network * Windshield "PRESS" Stickers * Paid
Summer Interns * Better Newspaper Contest *
Editorial and Photography Contest * Advertising

Contest

And watch for new Member Services
to be offered later this year.

Now you see why we say "Service" is our middle name, too.

*

*

Lobbying

Media Kits *

*

Kentucky

e




