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Like Father - Like Son
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James Norris, Jr., Ashland Independent, new president of the Kentucky Associated Press,
receives plenty of advice from his father, James T. Norris, and from past president Law-
rence Hager, Jr. an,d Lawrence Hager, Sr., of the Owensboro Messenger-Inquirer.

Editor Lists Subjects
For Monthly Topics

In a recent talk before the Oregon News-
paper Publishers Association, Robert W.
Chandler, editor of Bend (Ore.) Bulletin
(formerly of the Denver Post) cited a list of
subjects which are “covered” on a planned
basis once monthly, in addition to editorials
based on current news:

1. Obituaries. Well-written obit editorials
have tremendous reader interest. Can be
overdone and must not be too “sirupy.”

2. Participant sports (hunting, fishing,
golf, tennis, etc.)

3. Spectator sports (football, basketball,
baseball, etc.)

4. Local history, both places and people
as well as straight events.
5. Local economics,
building pictures, new industries.

employment and

6. National and world economics, parti-
cularly trends.

7. Natural sciences, geology, astronomy,
paleontology, etc.

8. Local government, cinstructive criticism
preferred.

9. State government, constructive.

10. National government, constructive.

11. Local politics, not too much of this or
reader interest will drop.

12. State politics, also not too much.

13. National politics, not too much.

14. Local improvements, or burning weeds
off vacant lots, etc.

15. Local law enforcement, as differed
from local government.

16. Anything new, from new construction
on local buildings, to new products manu
l[actured locally.

17. Medicine, health, law, education.

18. Humor—must be broad emough to be
understood, must not be too harsh.

19. Foreign affairs.

20. Social problems of the day—parking,
segregation, etc.

21. Animals, dogs, cats, horses, etc.

22. ‘Transportation, means and probj

23. De-bunking—taking the wind oy
the sails of politicians and campaigns,
stuffed shirts in general.

24. Religion, New books.

25. Issues, whether they fall into categ
or not; many of the best will not.

26. People, pcrsonnlitics. etc.

27. The point of view of others, as 1
sented by other newspapers or just il
people.

o

Joggers—In the bindery department,{
gathering production is definitely being
creased by the use of various types of jog‘z
When contemplating the purchase of 4
ger, select one that can be moved into
position desired within the bindery dg
ment and when not in use, can be my
back out of the way.

PRl e

Buckle-Type Folding Machines — )i
plants today produce pamphlets of 8, 12
16 pages frequently and bind them byl
ing, stitching, and trimming. The bin
can be done in one operation by pal
folding, and trimming on buckle-type|
ing machines.

o
Springfield Printer Dies

J. Stewart Green, 66 years old, printer
pressman with the Springfield Sun for
years, died unexpectedly of a heart attad
March 26.
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Judge Stahr Grants Mandamus
In Hickman Open Records Suit

Hickman Courier Publisher R. O. Gardner
won the right to inspect Fulton Quarterly
Court records on March 21.

Fulton Circuit Judge Elvis J. Stahr granted
the weekly-newspaper publisher a writ of
mandamus against Fulton County Judge
John C. Bondurant ordering the judge to
open the records of his court to The Cour-
ier and all other newspapers.

The court’s decision nullified an order
issued February 2 by Bondurant closing
Quarterly Court records to The Hickman
Courier. Bondurant issued the order after
the newspaper editorially criticized the judge
for probating the sentences of two prisoners.
He said the order applied to only Gardner
and The Courier.

“Everybody knows a newspaper has the
right to look at court records and publish
them,” Judge Stahr commented near the end
of a 2hour hearing on Gardner’s petition
for a writ of mandamus,

At the same time, the circuit judge stated
he would hear a counterclaim filed by Bon-
durant and his attorney, Milton C. Ander-
son, Wickliffe. Bondurant claimed Gardner
published “false and libelous words” criticiz-
ing judges and courts of Fulton County and
asked that the publisher be enjoined perma-
nently from printing such words and criti-
cisms.

Bondurant’s attorney said there would be
no move to appeal the mandamus-writ order
pending the injunction hearing.

No definite date was set for the injunction
hearing. The County judge asked that Gard-
ner be required to bring into court copies of
his newspaper from 1956 until the time the
order closing the court records to the news-
paper was issued.

Charles A. Williams, Paducah, Gardner’s
attorney, argued that Bondurant should be
required to be specific as to what copies of
the newspaper \Gardner should be required
to produce in court.

Replied Anderson, “We want him (Gard-
ner) to bring into court all copies which con-
tain libelous and slanderous words about the
judees and courts of Fulton County.”

Williams countered, “Well, we won’t have
to produce any newspapers then, because it
is our contention that Gardner has not pub-
lished anything libelous or slanderous.”

Thomas S. Waller, Paducah, attorney for
the Kentucky Press Association, which inter-
vened in the case in behalf of all newspapers
of the state, sought to show Judge Stahr that

Bondurant lost his case when the court
granted Gardner the mandamus writ.

In the argument by plaintiff’s attorney,
Mr. Anderson, and by Mr. Waller, as amicus
curiae, it was pointed out that there was no
material issue of fact relative to the right of
the plaintiff to the order in the nature of a
writ of mandamus since the entry of the or-
ders in the records of the Fulton County
Court and Fulton Quarterly Court were ad-
mitted. The defendant argued that, since it
had set up a counterclaim, it would be pre-
mature to enter the order of mandamus and
thus end the litigation before a hearing was
had upon the merits of the counterclaim.

Our attorneys filed a short memorandum
(as follows) and argued that the orders of the
county and quarterly courts could not stand
in any event under the well-settled constitu-
tional guarantees of freedom of the press.
Judge Stahr sustained the arguments and
entered his order against Judge Bondurant,
declaring said court’s orders against Gardner
were void. The case was left open for con-
sideration of the counterclaim in which the
defendant seeks an injunction against fur-
ther allegedly improper publications.

Mr. Waller argued that the clear legal
mandates set out in the memorandum ef-
fectively forbid any sort of injunction and
that as a matter of law the injunction should
be denied. It was pointed out that if all the
allegations of the counterclaim are taken as
true, and irrespective of any proof which
may be adduced pursuant to this counter-
claim, the Court still would be required to
deny the injunction. The Court, however,
stated that he should hear whatever the de-
fendant had to offer in support of the coun-
terclaim and the matter was left open with-
out setting same for hearing.

The memorandum of the Association as
amicus curiae, as filed by Attorney Waller,
stated:

The basic constitutional problem pre-
sented in this action is the validity of the
previous restraint imposed by the Court or-
der under the constitutional guaranties in
the Fourteenth Amendment to the Federal
Constitution. The action complained of is
that of a judicial officer of the State of Ken-
tucky. Actions by Courts are within the pro-
hibitions of the Fourteenth Amendment to
the Federal Constitution. In 16 CJS, page
1093, it is stated:

“Accordingly any judicial decree or crimi-

nal proceeding which violates the principle
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of freedom of speech and press is within
the restriction of the Fourteenth Amend-
ment.”

In the case of Near vs. Minnesota 283
U.S. 697, 75 Law Edition 1357, the Supreme
Court in the majority opinion invalidated a
statute of the State of Minnesota which pro-
vided a procedure for previous restraints up-
on publication. In this case the defendant
had published matter of a most scandalous
nature affecting the Jewish race, grand
juries and the law enforcement officers all of
which was highly scandalous and defamatory
in nature. The Court stated:

“The fact that the liberty of the press may
be abused by miscreant purveyors of scan-
dal does not make any the less necessary
the immunity of the press from previous
restraint in dealing with official miscon-
duct. Subsequent punishment for such
abuses as may exist is the appropriate
remedy, consistent with constitutional pri-
vilege. . . . If, however, the publisher has
a constitutional right to publish, without
previous restrait, an edition of his news-
paper charging official derelictions, it can-
not be denied that he may publish subse-
quent editions for the same purpose. He
does not lose his right by exercising it. If
his right exists, it may be exercised in
publishing nine editions, as in this case,
as well as in one edition. If previous re-
straint is permissible, it may be imposed
at once; indeed, the wrong may be as seri-
ous in one publication as in several. . . .
Charges of reprehensible conduct, and in
particular of official malfeasance, unques-
tionably create a public scandal, but the
theory of the constitutional guaranty is
that even a more serious public evil would
be caused by authority to prevent publica-
tion.”

In the case of New York Post Corporation
vs. Leibowitz, (New York Court of Appeals
1957), 143 N.E. 2nd, 256, a judge had for-
bidden the official stenographer from prepar-
ing a transcript of the judge's instructions to
a jury and delivering same to a newspaper.
The court, in holding that the judge would
be required to have the transcript delivered
to the newspaper, stated:

“Without access to the official records, the
press might well be hampered in report-
ing opinions or decisions for fear of trans-
gressing the limitations imposed by the
law of libel, that the report be a ‘fair and
true’ one (civ. prac. act, Section 337). To
permit a judge to prohibit the stenograph-
er from transcribing or furnishing copies
of decisions rendered by him would thwart
and tend to nullify the basic purpose of
the constitutional safeguard.”

The principle of freedom of the press is
guaranteed by Kentucky Constitution, Sec-
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Good Talking Points

When you encounter a potential customer
who's weighing the relative merits of news-
paper advertising and radio and TV adver-
tising, you might help to tip the balance in
your favor with the following pointer. How-
ever great the total television and radio
audience is, it's divided among many stations
and channels. That makes it impossible to
reach all or even most of the homes in an
area by using only one station or one chan-
nel. The advertiser reaches only a small seg-
ment of the TV or radio audience unless he
has the money to use many stations and
channels.

(Continued From Page One)

tion 8, which provides as follows:

“Printing presses shall be free to every

person who undertakes to examine the

proceedings of the general assembly or any
branch of government, and no law shall
ever be made to restrain the right thereof.

Every person may freely and fully speak,

write and print on any subject, being re-

sponsible for the abuse of that liberty.”

It is clear from the foregoing language of
the Kentucky Constitution that previous re-
straints on publication are prohibited and
that the only curb upon publication is re-
sponsibility for the abuse of the liberty after
the publication is made.

KRS 411.060 provides for certain privil-
eges relative to the publication of “a fair
and impartial report or the whole or a
synopsis of any indictment, warrant, affi-
davit, pleading or other document in any
criminal or civil action in any court of com-
petent jurisdiction.” As pointed out in the
above cited Leibowitz case, the right to in-
spect the original record is a necessary inci-
dent to the exercise of the privilege afforded
by KRS 411.060. The inspection of this rec-
ord is the best means by which the publica-
tion can be made a correct and accurate one.

The orders complained of by the plaintiff
effectively exercise a previous restraint upon
publication of matters occurring within the
courts in which the orders were entered. This
remedy has been adopted by the defendant
as a cure for the alleged abuse of the freedom
of the press by the plaintiff in previous pub-
lications. Although punishment for abuse
of the freedom of the press is carefully lim-
ited and guarded by the courts, this punish-
ment is available by appropriate remedies
including a proceeding for contempt. Toledo
Newspaper Co. vs. United States 247 U.S.
401 62 Law Edition 1186. See also Penne-
kamp vs. Florida 90 Law Edition 1295.
Plaintiff, of course, is answerable in a libel
suit under the well recognized rules govern-
ing such actions.
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Washington Notes--

Postal: Congress would surrender its postal
rate-making authority to the Post Office De-
partment under a new bill introduced yes-
terday by Senator Neuberger (D., Ore.). Con-
gress would retain only a veto power over
mail rates, and would have to act to nullify
schedules set by the Postpaster General with-
in 90 days of their issuance. The President
also would have the power to overrule the
P.O.

This is not a new idea. Representative
Katharine St. George (R., N.Y.) plugged this
proposal for several years during her earlier
service on the House Post Office Committee.
Postmaster General Summerfield has said he
would like to have the rate-making power
and has tried in the past to convince Con-
gressional leaders that this is the way for
Congress to avoid almost annual struggles
over postal rates.

Senator Neuberger, a member of the Sen-
ate Post Office committee and a strong advo-
cate of higher rates last year, favors a further
increase in rates this year. He noted in a
Senate speech that the Administration will
soon send a $350 million rate hike bill to
Congress and promised his support.

The Senate Post Office Committee named
four subcommittees. The one on the Post
Office is headed by Senator Monroney (D.,
Okla.) and includes Senators Jordan (D., N.
C.) and Carlson (R., Kans.). How much this
group will have to do with the rate question
cannot be forecast now. If rate matters are
to be taken up at all, they could be handled
by the full committee, headed by Chairman
Johnston (D., S. C.).

An Interstate Commerce Commission hear-
ing examiner, who is considering a P.O. pe-
tition to raise Parcel Post rates again, has
directed the P.O. to supply certain cost data
by April 15. Figures sought are a determina-
tion of the cost of the “extraordinary and
preferential services and facilities accorded
First Class mail”, plus an estimate of the loss
incurred on Star routes and in operating
third and fourth class Post Offices.

This is the first dividend to be reaped from
the postal policy law passed last year along
with the mail rate hikes. Mail users contend
that the P.O. has been trying to circumvent
that Jaw. Now ICC has sided with the mail-
ers and insisted that the P.O. supply the loss
figures. If the total is high enough, Parcel
Post might be shown to be on a break-even
basis at present rates and ICC might reject
the P.O. pleas for further rate boosts.

Ad Deductibility: Identical bills intro-
duced this week by top ranking members of
the House Ways and Means Committee offer
a ray of hope that Internal Revenue Service

MARCH, 1959

may be checked in its steady march tows
narrowed interpretation of what advertj
costs are tax deductible as a necessary
ness expense. The bills are of limited ap
ability but could lead to committee heay
opening up the whole question.

Full text of the bills by Representa
Forand (D., R.I. and King (D., Calif.) j
follows: “That section 162 of the Intg
Revenue Code of 1954 is amended by add
at the end of subsection (a) a new parag
reading as follows: ‘(4) No expenditure y
otherwise qualifies as an ordinary and ng
sary business expense under subsection
shall be disallowed as a deduction bea
incurred in opposing or advocating meas
duly submitted to an electorate upon
issue affecting the business of the taxpayu

Obviously, this language would repeal|
damaging Supreme Court decision rec
reported.

Self-Employed: A bill which would il
most N.E.A. members to set aside taxf
funds for personal pension plans is mo
toward House passage but an uncertain
in the Senate. The Administration opy
the proposal because it would reduce tay
ceipts. The bill is being pushed by |
American Bar Association and various i
ness groups. It passed the House lasty
but died in the Senate.

Various versions have been proposed!
the one due for House passage soon is kns
as the Simpson-Keogh bill. It allows thes
employed to deduct from taxable income
to $2,500 a year, if placed in a personi
tirement plan. Maximum lifetime contr
tions to such a personal pension fund vt
be $50,000. The House Ways and Me
Committee has already approved the §i
son-Keogh bill.

That a serious chance of passage exists!
shown this week when Senate Minority 1#
er Dirksen emerged from a White He
conference with President Eisenhower ¢
expressed opposition to the bill on grow
the Treasury could not afford the estim
annual loss of $365 million. Dirksen clais
the eventual annual cost might rise to $!
lion.

Patent Ads: A further postponement in'
effective date of the ban on advertising
patent attorneys demonstrates the i
tance of the pending court case broug!
a Washington patent firm. Originallf
edict was to take effect January 1, 1959.
ing of the suit led to a delay until M
and another postponement made it ]ﬂl‘
If the case remains unsettled then, a fuf
delay seems sure.

The issue could be settled another!
Former Secretary of Commerce Sitf
Weeks signed the original order, and

(Please Turn To Page St!
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Good News Pictures Demand
Posing, Props and Cropping

The three elements of posing, props and
cropping are so closely interrelated in the
making of a good news picture that it is
practically impossible to separate them. The
failure of any one of the three can spell the
difference between a good picture and a so-
so picture.

But to simplify things, it is better to con-
sider each element separately.

POSING: It may come as a surprise to
many, but some of the most famous pictures
ever made were posed carefully by the pho-
tographer. Perhaps the most famous is the
photo of the flagraising on Iwo Jima’s Mt.
Suribachi. There are times when a posed
shot can look more real than the real thing,
so don’t be afraid to pose news pictures when
possible.

One big trouble with posed shots is get-
ting your subjects to look relaxed and nat-
ural. Everyone wants to look his best when
being photographed, and it is this straining
to look his best that usually makes a subject
look his worst. A trick that usually works
and takes the subject’s mind off of the pic-
ture is to suggest that he takes a deep breath
and exhale, relaxing his shoulders. It may
take three tries, but it will usually work.

In posing your subjects, don’t be afraid to
direct them about such things as where to
look, how to tilt their heads or where to
place their hands. But be specific when giv-
ing directions, and don’t forget to say please.

When posing a small group, such as com-
mittees, which seem to be doing something
all the time, it is very easy to fall into the
habit of standing them against the wall and
blasting away. This shot usually gives your
picture the “firing squad” look. It isn’t much
better to seat them behind a table, but it
helps. Unless you want them to look like
they are seated before a firing squad, give
them something to look at, and try to ar-
range them around a corner of the table.
For pictures with only three or four persons
in them, you probably can have them all
seated, with one behind the corner point
and the others close on each side. With
larger groups, it is better to have some stand-
ing and leaning over the others. Try to get
a “tight” shot, one in which there is very
little wasted space between the subjects.

Have one of the subjects hold a sheet of
paper as if reading it and have the rest look-
ing at the paper, unless you can find a better
prop. It sometimes helps in these shots to
lower your camera to the level of the table
top.

Here’s a tip on mug shots: Instead of fac-
ing your subject directly into the camera’s
lens, resulting again in the ‘firing squad”
look, ask him to turn his feet and body until
he is facing about 45 degrees away from the
Have him turn his head back to-
ward the camera, tell him where to look
(some prefer having the subject’s eyes look-
ing directly into the lens, and others do not)
tell him to smile slightly and shoot. If you
do not want him to look directly into the
lens, specify something for him to look at,
such as your left shoulder or the tip of your
ear.

camera.

Props: Put a pitchfork in a man’s hand, a
straw hat on his head and you have made a
farmer with the aid of two simple props. If
these two aren’t enough, dress him in over-
alls and the picture is complete. But props
that improve news pictures do not need to be
as elaborate as that.

Make, borrow or steal your props, but use
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them in every picture possible.

One of the most important things a prop
can do for your picture is create a center of
interest. The sheet of paper mentioned above
in group posing is a prop that creates a cen-
ter of interest. It could have been something
else connected with the story you are trying
to tell.

Props can help set a mood, define a char-
acter, establish a setting, or any of a dozen
other things, but nine times out of ten and
sometimes more often, they can improve your
pictures.

Another thing about props is that they
give your subject something to do and take
his mind off the painful process of being
photographed. Anything that will do this is
bound to improve a picture, because it seems
that most people are uncomfortable when be-
ing photographed, especially when they
know the picture is to be published. If you
can do anything to relieve this discomfort,
sing a song, tell a joke, or dance a jig, your
pictures will be better for it.

Croppings: Assuming that you have done
everything else right—and remember, no one
gets a good picture everytime he snaps a

(Please Turn To Page Five)

SCAN-A-GRAVER® HELPS YOU BUILD CIR-
CULATION AND AD REVENUE. In local news and
features, photos build reader interest and circulation. In
local ads, photos build your ad revenue. But, to make photo-
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able to get engravings at low cost.

With a Fairchild Scan-A-Graver, you’ll not only be able
to print all the pictures you want without increasing your
engraving costs. You'll get high-quality engravings too —
conveniently, quickly, reliably. Learn how by writing for
16-page illustrated brochure, “Pictures Like These,” to
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Newspaper Must Exert
Continuous Vigilance

The granting of the mandamus against the
Judge of Hickman County which nullified
his order against the publisher of the Hick-
man Courier and opened records to which
access had been denied, is a far-reaching vic-
tory for the people of Kentucky in their in-
herent “right to know” and to the news-
papers in their dual role of purveyors of
news and the guardian of people’s right
against the mandates of bureaucracy, secrecy,
and disregard of the citizen rights.

We regret that too often in this state, and
in the other states, misguided and dictatorial
officials, forgetting that they are the elected
servants of the people, refuse to open public
records to the people and to the newspapers,
oftentimes on a purely personal basis. We
exempt only matters of public security from
this right, but often wonder if the label,
“Public Safety”, is invoked for other ends.

It is regretted that too often public apathy
and indifference encourages such acts of
denial to records by officials simply on the
basis of “the public does not want to know.”
This is indeed true, not only in regard to
news and news coverage, but also the same
attitude is taken by officials on the publica-
tion of legal notices, reports, etc., as required
by statute.

The newspapers MUST inform the citi-
zens of their inherent rights, day after day,
to know and learn what is happening in gov-
ernment, and emphasize that the continuous
battle against bureaucracy is not primarily
the newspapers’ fight, but the privilege and
duty of the public.

Unless the public is fully aware of their
rights, interpreted by and through the med-
ium of publication, and further, accept the
full meaning of the constitutional guarantee
of freedom of speech; unless concentrated
public opinion demands full accountability
of their public servants; unless the public
joins in every movement against concealment
of public governmental affairs; then the way
is always open to officials to deny access to
records, to refuse publication of required
legal notices, and to treat the public with
scorn and indifference.

Now, as always in the past, but empha-
sized day after day, the newspaper MUST
make every effort in its command to combat
this pernicious public apathy and indiffer-
ence and arouse in their readers a fuller re-
sponsibility in the meaning of their citizen-
ship. This is the newspapers’ responsibility,
its duty. =
B

People prefer advertising in newspapers—
consider it news. Ads are one of the “most
read” features in the daily newspaper, pro-
fiting both reader and advertiser.
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Can Libelous Statements
Be Culled From Speeches?

The United States Supreme Court j
heard the arguments and has taken ung
advisement a suit on a libel issue affecty
radio-television, but which can easily apy
to the printed media as well at this timey
political campaigns. It boils down to thi
can the media compel deletion of questiz
able libelous statements?

The Press believes that laws offer some|
not complete, protection against libel s
in politiczll broadcasts or publication
states, like Kentucky, which have sped
statutes in effect. As in this specific cas,
might result in new interpretations, modf
cations, or even nullification of the prog
tion accorded the spoken or printed medi

The questions to be determined by i
Supreme Court are “can a radio or TV
tion screen a candidate’s speech for libeln
statements” and “if not, is the station subj
to libel suits under State laws.”

To answer the questions, the court my
construe a section of the Federal Commu
cations Act of 1934. The act provides it
legally qualified candidates for any publics
fice must be given “equal opportunities's
use a broadcasting station.

But the law also prohibits broadcas
from exercising any “power of censorii
over the material broadcast.” Does this b
include defamatory statements?

The high court is examining a test &
from North Dakota: Radio-TV Stats
WDAY in Fargo was sued on the basil
statements made by A. C. Townley, an ind
pendent candidate for the U. S. Senate!
1956.

WDAY had told Townley his script mif
be libelous, and had refused to let him?
the air unless he specifically demant
“equal time” under the Communications A

After the telecast, the farmers Educatiol
and Co-operative Union, referred to !
Townley, as “Communist-controlled,” s
the station for $100,000 damages. The Uni
lost in State courts.

In its appeal to the Supreme Court, ¢
Union said the North Dakota decision ‘!
shape the character of American poli
campaigns for years to come” if allowed!
stand. Stations would then “be free f
liability for making their facilities avail
for the vilification not only of opposing &
didates but even, as here, of innocent tif
parties.”

The Justice Department, entering the®
as a “friend of the court,” argued thatf
tions do not have any authority whateve!
eliminate parts of a candidate’s speech.

Other “friends of the court”’—the Natit?
Association of Broadcasters and the At
can Civil Liberties Union—took the s

MARCH,

AUTHGC
TY
DEA

Al

Author
Repres
Manuf
Graphi

® HAMI
COl

® (C &C

® CHAL
MIS

® ROUS
MIT

® AMER

® NUM!
ALL

® STITC

® BRAS!
and
COl

May

THE CIA
T

424 COM

CINCINN/
Telepho




CH, 1959

'S
es?

me Court |
s taken und
issue affecty
i easily ap
at this time
down to thi
on of questiy

s offer somg|
lnst libel s
publication |
1 have sped
specific casg
tations, modi

of the prog
orinted medi
rmined by @
1dio or TV
2ch for libelo
: station subj

”
]

the court mu
leral Commu
't provides i
T any publicd
>portunities's

its broadcast
- of censorl
Does this i
ts?
ing a test
lio-TV Statie
on the basist
wnley, an inf
J. S. Senate

his script mig
| to let hime
ally demant
nunications 4
ers Educatiol
referred to !
mtrolled,” s
ges. The Uni

eme Court, !
a decision ‘I
erican politi
" if allowed

“be free
cilities availi
f opposing ¢
* innocent

ntering thed
argued that ¢
rity whatevel
ite’s speech.
t”—the Nati0
and the Anf
-took the #

MARCH, 1959

AUTHORIZED
TYPE
DEALER

ALSO...

Authorized Dealers

Representing Leading
Manufacturers of

Graphic Arts Equipment

HAMILTON
COMPOSING ROOM

C & G SAWS

CHALLENGE
MISCELLANEOUS

ROUSE SAWS and
MITERING MACHINES

AMERICAN STEEL CHASES

©® NUMBERING MACHINES
ALL MAKES

® STITCHING WIRE

® BRASS RULE
and GENERAL
COMPOSING ROOM NEEDS

May we serve you?

THE CINCINNATI
TYPE SALES, INC.

424 COMMERCIAL SQUARE

CINCINNATI 2, OHIO
Telephone: CHerry 1-8284
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Executor’s Notice Must Be
Published For Three Weeks

An executor’s notice to creditors must be
published once a week in a newspaper for
three consecutive weeks, according to an
opinion March 26 by Assistant Attorney Gen-
eral Seth Boaz, Jr.

Ro Gardner, publisher of The Hickman
Courier, asked how many times an executor’s
notice should be run in a weekly newspaper.
He said there was a difference of opinion
locally in the matter.

Boaz’s reply was addressed to Fulton Coun-
ty Clerk Kathryn R. Lannon. It said, under
Kentucky law, when an advertisement is to
inform the public that on or before a cer-
tain day they must present or file a claim,
the advertisement must be published once a
week for three successive weeks.

stand. Otherwise, the Civil Liberties Union
said, a station manager would be the final
judge of the truthfulness and motives of a
candidate for public office.

The Justice Department pointed out that
the censorship question is very important to
the Federal Communications Commission,
which is charged with regulating radio-TV
matters.

If stations have any blue-pencil authority,
the department said, the F.C.C. would neces-
sarily “be under a duty to keep a constant
watch over the manner in which this power
is exercised—to determine whether the li-
censee is acting in good faith and in the
public interest in making deletions from
political broadcasts.”

In other words, said the department, the
F.C.C. “could not escape the responsibility
of policing the censor.”

The department suggested that the court
decide the censorship issue, but withhold a
ruling at least temporarily, on whether a
non-censoring station would be immune
from libel suits.

It noted that a majority of the states have
laws protecting broadcasters who lack censor-
ship power. WDAY might benefit from such
protection under North Dakota law in fur-
ther proceedings there, it said.

The District Court of Cass County found
the North Dakota law violates the State Con-
stitution, but that the federal law gave
WDAY full protection. The State Supreme
Court agreed as to federal law, but did not
rule on the State law.

The U. S. Supreme Court will hand down
an opinion in the case some time before the
end of the term in June.

o

During 1957, newspapers in the United
States invested $129,991,529 to improve their
plants and equipment—the better to serve
both readers and advertisers.
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An Ad In The Paper

Under the foregoing heading, an Oregon
economist says: “One of the most valuable
tools that has been used for combatting the
current recession is the advertising power of
hometown and neighborhood newspapers. At
the end of every production line stands the
consumer, and national prosperity is but the
sum total of local prosperity. In thousands
of communities all across the country, be-
cause of editorial comment encouraging peo-
ple to buy in their neighborhood or in their
own home town, and as a result of news-
paper advertising programs undertaken by
local merchants, local retail sales, the pulse-
beat of national prosperity, have been much
encouraged. An ad in the local paper has
always been the mark of a successful busi-
ness and the experience of recent months has
only served to prove that point.

On the heels of an. increase in first class
mail rates, air mail and a sharp boost in the
rates of other classes of mail, and in spite of
the fact that more mail is being handled
than ever, the Post Office Department an-
nounces its deficit for the current fiscal year
will likely reach $725 million. It explains
this is due in large measure to the increase
in pay given to postal workers at the last
session of Confgress. The department sheds
responsibility for the deficit on the grounds
that the rate increases were less and the wage
increase more than it had recommended.

(Continued From Page Three)
shutter—you can improve your picture still
further by giving a little thought to how
much to leave out. Actually, this should be-
gin way back where you are posing the pic-
ture, or, if not a posed shot, it should begin
when you select the angle from which to
shoot.

Before making the shot, try to select the
angle that will provide the least distracting
background for your picture. You are no
doubt familiar with pictures of people with
trees or poles growing out of their heads. If
it is a posed shot, try to make it compact so
there is little waste space in the picture.
Eliminate as much as possible the blank walls
that stand between people shaking hands, or
the blank walls when you take a picture of
seated subjects together with standing sub-
jects. Keep the shot “tight”.

When it is time to make the print, try sev-
eral different ways of cropping the picture
until you get one that looks “just right.” If
you have been careful in making the shot
this isn’t a difficult thing to do. Decide what
is essential to the picture, and what can be
cut out. Crop everything that doesn’t add to
the meaning of the picture and you will have
a good news shot.—The Oklahoma Publisher
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Louisiana Press Outlines
Subscription Values

So you go out making reader contacts and
sell a subscription for a year. You take in $3
in cash. That $3 really is only a small frac-
tion of the real worth of your sales effort.
Have a look at some of the other values of
that single sale!

1. The life of a small newspaper subscrip-
tion may be only one year. But it also may
be 40 or more years. Check your own sub-
scription cards. If your records go back far
enough, you'll find lots and lots of subscrib-
ers who have been with the paper for 20, 25
or 80 years. Let’s assume the average is only
15 years, a conservative figure. And now we
find that your single $3 sale actuall was a
15-year sale, for a sound future income of
$45.

2. Of your total newspaper income dollar,
about 80 cents comes from advertising. The
net profit on ad income depends on how
high you can set your ad rate. Every time
you add a new subscriber, you increase the
advertising pull of your newspaper; every
time you add a block of a couple hundred
new subscribers you can jump your ad rate.
Thus, every new subscription has a definite
and real value over and above its immediate
cash value.

3. The closer you get to circulation satura-
tion in your field, the more profitable be-
comes your operation. When you approach
this saturation, dozens of present problems
just disappear. The threat of competing
“shoppers” is gone. You go ABC without
buying circulars, happily using newspaper
ads exclusively. Your local merchants in-
crease their inchage. And the way you get
to near-saturation—the only tried and proved
way—is to get out and sell the mewspaper
face to face, on its merits.

Viewed in its proper light, the LPA Read-
er Contact Campaign makes real sense. Please
don’t say: “I haven’t got time to go out and
sell subscriptions.” It makes better economic
newspaper sense to say: “I can’t take your
10,000 circular job. I haven’t got time. I
have to sell subscriptions this weekend.
There’s much greater profit in that.”

—Louisiana Press Association

C-J Pressman Retires
After 49 Years Service

George Mitchell, employee ‘of the Louis-
ville Courier-Journal and Times, superin-
tendent of the press room, retired March 28
after continuous service with that newspaper
organization since 1910—49 years in the
press room. He was made superintendent in
1937. Executives of the newspaper extended
a testimonial dinner to Mr. Mitchell at the
Pendennis Club.

THE KENTUCKY PRESS

Make Ads Sell NOW

Newspaper advertisers today are using
many devices—some old, some new—to pro-
duce immediate sales, reports Advertising
Agency magazine. A check list of ideas sug-
gested by recent newspaper ads:

1. Include an order blank. Department
stores, of course, have been doing this for
years.

2. Get prospects to visit store. If a mer-
chant cannot make immediate sales from his
ad, he may be able to induce readers to take
steps that will lead to sales. Example: dance
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studies and reducing salons attract custom
through offers of free dance and figure anj
ses. |

3. Dramatize easy payments. “Travel noi
pay later” is a sales appeal which il
and steamship companies have used
effectively in recent years. |

4. Make ads timely. All retailers know{
advantage of tying in with such eventy)
Christmas and Mother’s Day. But theyg
too frequently ignore lesser events whichy
properly promoted, could substantially by
store volume.

A *

HOW’'D YOU LIKE TO ‘?
CARE FOR A “LAWN”
NINE STATES LONG?

Most of us grumble a little at having to keep up the family

greensward . . . but think of maintaining a “lawn” nine states long!
That’s exactly what Texas Gas does in grading, seeding and mow-

ing the unfarmed portions of its pipeline rights-of-way, keeping them

neat green ribbons as they thread from Texas and Louisiana on to

Ohio.

But keeping our rights-of-way trim and shipshape is just one
example of the “good gas-keeping” you’ll find throughout the Texas
Gas system—at all our compressor and dispatching stations, offices,

and maintenance facilities.

Not only does keeping everything in apple-pie order contribute
to greater safety, but it reflects the pride our 1,300 employees take in
their company, and in the communities in which they live, vote, and
work.

TEXAS GAS

TRANSMISSION CORPORATION

General Offices

Owensboro, Kentucky

MARCH
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KENTUCKY'’S
BREWING
INDUSTRY...

HELPS ALL OF

arly $5 million
Kentucky
rains

...pays ne
annually to
farmers for 9

* : - pays $27 million jp

Federq| and Stgte
taxes annually

. . makes jobs for
more than 19,000
Kentucky people

KENTUCKY DIVISION

U.S. BREWERS FOUNDATION
1523 HEYBURN BUILDING © LOUISVILLE 2, KY.
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(Gontinued From Page Two)

signed shortly thereafter. His successor, Ad-
miral Lewis L. Strauss, had some ringing
words to say about advertising in a New
York speech recently, suggesting he might be
persuaded to rescind the controversial order
of his predecessor.

Addressing a trade journal group, Strauss
called advertising “the blood stream of
healthy growing business.” He added: “Ad-
vertising stimulates competition, which in
turn, keeps free enterprise vigorous. It points
to where needs can be supplied and adds star
dust to humdrum living.”

Consumer Optimism: Consumers are more
optimistic this year than last and plan to
make more major purchases, the Federal Re-

PAGE SEVEN

serve Board reported today in releasing pre-
liminary findings in its “1959 Survey of Con-
sumer Finances.” Conclusions are based on
field interviews conducted during January
and February. FRB has been making these
studies for 14 years and marketing men have
applauded their accurate estimates of public
attitudes.

Four out of every ten people expect to
earn more this year than last, and only 10
percent expect to make less. Consumers gen-
erally expect higher prices this year, a shift
in sentiment from 1958. Last year’s decline
in auto sales was foreshadowed by the FRB
study. The current findings indicate a better
auto year in 1959 but not up to boom levels
of the 1955-56-57 period.

Which Industry Now Betters
The Living of 1 Out 0f 2

Kentucky

Families?

+ o « Here Are Some Surprising Facts About The

Trading Stamp Industry

So far, whenever our na-
tion’s economy has needed
expansion, a new industry
has sprung up to help the
country go ahead.

The automobile industry,
employing millions, was fol-
lowed closely by the develop-
ment of radio and radio
broadcasting to make more
millions of jobs. Then came
the airplane industry, air
conditioning, plastics, tele-
vision, frozen foods, to
change our lives some more.

The trading stamp industry,
while not new, belongs to
this expansion group and has
been one of the fastest grow-
ing of all. Today it directly
benefits the living of the more
than 1 out of 2 Kentucky
families who save trading
stamps.

Obviously, an industry af-
fecting such a large propor-
tion of Kentucky’s popula-
tion must bring far-reaching
benefits for Kentucky’s econ-
omy. And it does. In 1957

the trading stamp industry
bought $1,064,000 worth of
products from Kentucky’s
marufacturers. In one way or
another, it provided employ-
ment for 263 Kentucky peo-
ple in many different indus-
tries.

The people in the trading
stamp industry, its merchan-
dise and redemption stores,
its warehouses and transpor-
tation and all the activity that
goes on within it are helping
to develop Kentucky.

Thus it seems plain that
the trading stamp industry
along with the 415,300 Ken-
tucky women it serves has
become, like other expansion
industries, a living, vital part
of our State’s economy.

* * *

This message is published as pub-
lic information by THE SPERRY
AND HUTCHINSON COMPANY,
originator 63 years ago of S&H
Green Stamps.
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Check For Three
Phony Reducing Ads

“It was an amusing comment,” said a re-
cent New York Times editorial, “when
someone pointed out that the two biggest
problems in our ‘depressed’ economy were
how to reduce and where to park the car.”
But, says the paper, it isn’t amusing when
a Congressional committee states that Ameri-
cans are being bilked out of $100,000,000 a
year by phony reducing preparations.

Medical advice to the contrary, millions
of Americans (maiuly, we must say, the
ladies) fall for these “spurious wonder-
workers.” Some ads for the preparations are
founded on what the above quoted paper
calls “the pleasant and false idea that the
victim can eat what he wants and as much
of it as he wants and still lose weight.”

As has often been noted, the overweight
person who has some pathological condition
as a factor, thus denies himself medical help
he really needs. And the just gullible person
with no such medical problem is likewise,
though with less serious implications, being

“taken” by misrepresentations.

THE KENTUCKY PRESS

Emergencies May Come

Is your plant prepared for emergencies?

1. Do you or your key men know the loca-
tion of and how to throw off or on the main
power circuit?

2. Do you or your key men know the loca-
tion of the main water and gas valves and
how to operate them properly?

8. Do you and your entire force know how
to operate fire extinguishers and do you ac-
tually know the location of the first aid kits?

4. Do you have a list of addresses and
phone numbers of your employees readily
available?

5. Do you have a list of all subscribers in a
secure place outside your plant as well as
some letterheads?

6. Have you had your insurance coverage
surveyed?

)

In 1908, the first auto crossed the United
States under its own power. The trip took
52 days. Today, more people travel by auto
than by any other means of transportation.
And the automobile manufacturers of Ameri-
ca invest more ad dollars in newspapers than
in any other media.

Ruling Fami]y OF NEWSPAPER TEXT FACES

® Ask your Intertype representative for complete
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Estimating
Job Work
a Problem?

> You'll find the
FRANKLIN PRINTING CATALOG
unsurpassed for effortless. profit-
able estimating.
Write todav for FREE trial.
PORTE PUBLISHING CO.
P.O. Box 143, Salt Lake City 6, Utah °

JUSTRITE envevores

DIRECT FROM FACTORY

10 YOU!

A full line of standard and specialty enve-
lopes from the Justrite factory direct to you,
the printer . . . this means you can enjoy
these Justrite profit-making benefits—com-
plete set of catalogs for plain and printed
envelopes . . . full assortment of samples . . .
and Justrite's top quality. envelope. line.
Wirite us for your complete envelope catas
log.
“SOLD FOR RESALE ONLY”

©5060080000388000

JUSTRITE ENVELOPE MEFG. COMPANY

523 Stewart Avenue S.W. e Atlanta 10, Georgia

25¢c EACH

- ————————
—_————

THE HANDY TWINE KNIFE
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Handy Twine Knife Co.
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Editorial Responsibility
By A. O. GOLDSMITH

A newspaper publisher has no constitu-
tional pri\'ilegcs which are not held by his
lowliest subscriber, and the
pul)lisllcr or editor who seeks to hide behind
the First Amendment may learn to his regret
that “freedom of the press” is for the people.

Although freedom of the press means lit-
erally the right to publish without restraint,

lll'lS('l'lll)lll()LlS

that freedom was included in the Bill of
Rights so that the people in our democracy
could be accurately informed about the ac-
The newspaper,
television

tions of their government.
magazine, radio or station is
simply the means by which this information
is spread to the people.

Certainly the publisher and the reporter
are protected by the U. S. Constitution, but
only so long as they are serving the best in-
terests of their The publisher is

guaranteed the right to say what he wishes

readers.

individual has the
In each
the publisher or the
speaker must be responsible and can be held
accountable for what he prints or says. The

in print, just as every
right to speak whatever he wishes.

imlzmcc, however,

publisher can be sued for libel; the speaker
can be sued for slander.

The publisher has a far greater responsi-
bility for what he prints than does the in-
dividual for what he says. The publisher is
acting not for himself alone but also for all
He is
the spokesman—in type—of the people in his
community.

the people who read his newspaper.

This does not mean that he must always
mirror the opinions of the majority of his
readers, although the wise published will
keep himself informed as to those opinions.
As a father reserves the right to decide what
is best for his children, the publisher quite
often feels that he knows even better than
his public what is best for them. He is in
a better position to get at the facts in a given
controversy than are the majority of his
readers. He has access to sources of informa-
tion which are either not available or not
used by most of his readers. His job is to
weigh the available facts, select the ones he
believes are pertinent, and pass them on in
understandable form to his readers.

The publisher, if he is to justify his pro-
tection under the First Amendment, must
('Onscientiously gather facts, write them in
easily readable style, print the news emerging
from those facts, and distribute the news to
the readers. His job is to provide to his
readers objective accounts of actions and de-
velopments which may directly or indirectly
affect any of his readers. This includes news
of the city and parish, state, the nation, and
the world. It also includes all the nongovern-
mental happenings involving the neighbors
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Impositions for Press and Folders—You
si.ould plan impositions that have press im-
pressions and bindery operations. Many jobs
can be run work-and turn, or two or more
up. Planning the best impositions for each
job is extremely important and great econo-
mies can be made with clever impositions.
Aids — Other

Miscellaneous Production

and friends of the newspaper reader.
In short, “freedom of the press” extends to
cvery citizen the “right to know.

»”»

production aids that have proven useful in
the composing room are automatic pig-metal
feeders on line casting machines, and black,
white, and other colored mats for quick
identification of fonts on Linotypes and In-
tertypes,

Excessive Makeready—Some reasons for ex-
cessive makeready are: Old presses, bed is
not even, and cylinders are worn and not
riding true to the bearers.
vals, presses should be gone over
these faults.

At regular inter-
to correct

Telephones Active in all Lines
of Defense

It would take many more words than we have space
for here to describe the important role that telephones
are playing in our national defense. In one day alone,
hundreds of phone calls for as many different reasons
relay valuable defense information where it is needed.
There is even a special network of Bell Telephone
lines which link the country’s entire system of de-
fense. But that isn’t all. Bell Telephone Laboratories,

Western Electric (Bell System’s manufacturing and
supply unit) and Sandia Corporation, a subsidiary of
Western Electric are all busily engaged in developing
and producing equipment for use in such fields as
radar, ballistic missiles and atomic defense. When-
ever we are called upon, we are proud that our experi-
ence in communications serves the nation’s defenses.

Southern Bell ;??
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For greater sales and profits....

LIGHT UP YOUR STORE

FOR ATTRACTION

Brightly lighted windows, store fronts, merchandise
and displays gain shoppers’ interest and invite sales. The
brighter the light . . . the more attention any store front,
display or merchandise will command.

FOR APPRAISAL

Fruit, fabric, or fine paper—good lighting at point of
sale speeds buying decisions. Merchandise can be examined
closely, quality judged. Customers see clearly and com-
fortably. Cuts merchandise returns.

‘; FOR ATMOSPHERE

A variety of beautiful lighting effects can set the tone

of your store . . . create distinctiveness and lasting im- ,

pressions . . . bring customers back. Make sure you have VOLUME

a carefully planned pattern of lighting to help build a store NUMBER

image.

Modern lighting is the key to greater sales
and profits. See us for help on
planning your store lighting. Publicatic
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