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NUMBER FIVE

ftate Dailies Plan Many Improvements

Uhomas Adams, circulation manager of
e Lexington Herald-Leader, attended the
?om'cn[ion of the Central States Circulation
‘Ianzlgers Association in Chicago recently.
tmade a report at the meeting on post-
it plans for Kentucky daily newspapers.
’hii Ieport continues:

lhousands  of dollars will be spent in
knlurky in 1946 by Kentucky Newspaper
(lishers on New Buildin
ifd Machinery.

1«1me(;s

‘Onc Kentucky publisher has already

Man Power,

{ted building one of the most modern
fiting plants in the South—which will
‘.““it' two newspapers and two radio sta-
I Another paper has bought an ad-
{thing building to increase their demand
(Ispace; another paper has planned to
liesse e size of its present news room,
il o library, and establish an engraving
lint,

lITORTALS

‘H» We have added two new members to
Teditorial department and will probably
{Uthase when more

additional features

/Bprint is available.

‘B' We are trying to strengthen the cir-
P"linn by improving our coverage of local
‘H“v Which has been pretty weak during the
\Iears because of the help situation. We
i have o pretty good organization and
4t 1o devote about 909% of time
Wspace to local news.

our

L \e hope to expand the county circu-
jion by increasing the news coverage to

s

ide he smaller towns in the county
1 have no paper. The county circula-

tion is where our largest increase has been
and with more adequate news coverage in
the rural communities, the circulation should
grow by “leaps and bounds,” I hope.

D. We intend to add two returning men
to our staff to increase local news.

E. We have added several
page features, Paul Mallon, Editorial Re-
search Reports, we are running more local

new editorial

news and feature pictures as our paper sit-
uation has improved. A concentrated effort
is under way to build up the Sunday
with each staff member under instructions
to turn in a by-line story regularly for each
Sunday.

CIRCULATIO

A. Our circulation has shown a steady

growth without premiums or high pressure
selling and has doubled in the last eight
years reaching 9,000 ABC this month. We

expect this trend to continue at an accel-
crated pace when paper becomes more
plentiful.

B. When more news print is available, we
intend to add one more man to our circu-
lation department to work adjoining coun-

ties where we have never had circulation
before. We intend to add several motor
routes.

C. As a new and growing paper, we fully
expect to keep our circulation growing es-
pecially as we are able to secure more and
better boys.

D. At the present time, we are printing
on a flat bed press—approximately 5,000 cir-
We
press and we will be able to double our

We

culation. intend to install a rotary

circulation within a very short time.

will be able to publish a late morning edi-
tion for the distant points of the county
ahead of any other outside competition. We
also plan to put on our own delivery system.
At the present time, we rely on buses and
too many times a bus driver fails to toss off
the bundle at the right spot.

E. Our circulation is at an all time high—
we have set a goal of a 109, increase by De-
cember 31, 1946.
our Sunday delivery service and make it

We intend to improve

available to every subscriber in our county
on the day of publication.
PROMOTION

A. We have specific plans to improve the
quality of our delivery service which has
been a little unsatisfactory during the war.

B. We are planning a contest, “King for
Two Days.” We are also planning a mail
campaign at an early date.

C. We hope to be able to get and build
around the best class of boys possible, giv-
ing them such incentives as theater tickets
for good service and additional customers.

D. We are planning carrier boy competi-
tion with prizes for achievements.

L. Trips for carriers to Chicago, St. Louis,
Louisville, and Nashville,
part of

entertainments

and dinners are

our educational

plans for new carriers. Right now we are
looking for some good plan to re-educate
our old “War Time” carrier to give better
delivery service. All our new carriers are
doing good work, but our boys are still
careless.

F. Carrier promotion will probably fol-
low lines used in the past. Use of a gym-
nasium one night weekly, service contests
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with bonuses based on the type of service
given by carriers. Our theory is to concen-
trate on keeping the subscriber happy as
the best means of building circulation.
RATES

A. We raised mail rates from $5.00 to $6.00
per year. No loss in circulation.

B. Our rates are now 20c per week. No
Joss in circulation.

C. We increased our rates
from 15c to 20c per week by carrier. We

January 7th

gave 2c of the increase to the carrier and
kept 3c—we are having considerable trouble
holding carrier salesmen but since our raise
have not had one single carrier to quit.

D. We are now selling at 20c but plan to
2o to 25¢ with more profit to the carrier. \We
have lost some carriers to outside papers, but
have found that boys would rather carry our
papers if the profits were the same.

D. We expect to maintain our present
circulation rates and hope that all daily
newspapers will not return to the unbus-
inesslike circulation practices and inexcus-
able low rates of the past.

F. Increase mail rates in all zones immedi-
ately city and suburban carriers later in the
year.

G. Raised to 20c and had a very small loss.

Rt e SRS
(]

ICMA Establishes
$750 Scholarship

A scholarship valued at
in circulation management will be offered
this year by International Circulation Man-

According to the organ-
Thomas

50 for research

s

agers’ Association.
ization’s educational committee,
Adams, Circulation Manager of the Lexing-
ton Herald-Leader, recently announced.

Graduate students in Class A schools of
journalism. s eking a masters degree, in-
cluding returning veterans who can quality,
will be eligible for the award.

Selection of the recipient of the scholar-
ship will be made by 1'eprescntnti\'es of the
American Association of Schools and De-
partments of Journalism and the I. C. M. A.
Educational Committee, whose members in-
clude Walter Andrews, Fort Wayne, Ind.,
News Sentinel, chairman, and Thomas E

Adams, of the Lexington Herald-Leader.

Poll Indicates
Readers’ Preferences

A public-opinion poll by mail was con-
ducted recently in South Carolina by the
Medill School of Journalism, to determine
the likes and dislikes of the average reader.
Its findings are indicated in percentages in
answers to the following questions:
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Which is the more reliable source of in-
formation, newspapers or radio? Newspapers,
54.4: radio 11.3; no answer, 34.3.

Do you read a church or religious publi-
cation regularly? Yes, 46.6; no, 29.9; no
answer, 23.5.

What is the most important community
development your newspaper should spon-
sor? Better housing, 43.2; new hospitals,
16.2: new schools,s 11.4; civic centers, 7;
recreation centers for youth, 4.9; no answer,
9.3.

What size newspaper do you like best?
Regular, 93.1; half-size, 3.4; magazine size, 2.

Should a newspaper express its own opin-
ions on the editorial page? Yes, 70.1; no
opinion, 10. Should it permit its columnists
to express any opinion they wish? Yes, 56.4.
Should it have no responsibility for its col-
umnists’ opinions? Yes, $4. Should it be
fully responsible for its columnists’ opin-
ions? Yes, 14.

If you could have your newspaper print
just the thing you want most, what would
vou like to have that is not now being
printed? More local news, 13.7; more de-
tailed national news, b; more columnists, 4.3;

more editorials, 4.3; more and better comics,

3.4; more sports ; daily fiction story, 2.6;
no answer, 42.6.
What

newspaper? Liquor advertising, 37.1; vul-

would you eliminate from

ynm‘
gar pictures, 7; scandal, 6; tobacco ads, 3.5;

so many ads, 4.3; no answer, 43.

What is your preference in type? Larger,
53.4: smaller, 2.9; no answer, 43.6

Would you like shorter news stories? Yes,
40.7; longer news stories, 16.7; no answer,
42.7.

Would you like more local stories? Yes,
69.1: fewer local stories, 11.8; no answer, 19.1.

Would you like more pictures? Yes, 60.8;
fewer pirmrcs. 12.7; no answer, 26.5.

Would you like more local pictures? Yes,
52.9; more sectional pictures, 25.5; more na-
tional pictures, 28.9; more world-wide pic-
tiress 353

Would you like more sport news? Yes,
34.8: no, 25

Would you like more farm news? Yes,
62.3;

Would you like more religious news? Yes,

no answer, 26.

no, 12.7; no answer, 25

65; no, 13.7.

Would you like more market news? Yes,
39.7; no, 34.3; no answer, 26. =

Should your newspaper publish all crime
news? Yes, 48; no, 43.6.

Should your newspaper publish the names
of all persons arrested? Yes, 38.7; no, 46.

Should your newspaper publish the names
of children arrested? Yes, 23.5; no, 70.

Should the newspaper publish the names
of habitual offenders? Yes, 72.
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Is your newspaper fair in editorial (|
umns? Yes, 17.6; no, 2.9; most of the timg|

1€ time, || pe=—

9. If not fair, to whom is it unfair T0>

‘opposition,” common people, “those the
fear,” ]mli('(‘ department, New Deal. nm\(:,
ments for racial and religious toleranc,
politicians, public service companies.

Is your society news democratic? Yes, 63
no, 26.

Does
soon as they are called to its attention? Y,
(T Satey, A0 I

Do you write letters to the editor on im-:

'\()UI‘ llC\\'h])ZlI)Cl' COTTeCct €rrors g

portant, timely topics? Yes, 125 no, 63.

If you do not write, why not?z Negligencg
9: don’t have time,
don’t like publicity, 6.4; wrote a letter

9; can’t write well enough, |

and it wasn't printed, 4.4; don’t like the|
idea, 2; yes, but didn’t like the 1‘ep13.2:‘
“editor’s doing all right without my help
9. letters wouldn’t be published, 2; u’n(k‘
pots write letters to the editor, 2; was nevet

invited to write, 2. i
Do you consider your newspaper delivery
good? Good, 56.8; fair, 23.5; poor, 14, ‘

Do you think that your subscription pricg
is reasonable? Reasonable, 64; too high, 13.‘

What kind of advertising do you consider

most useful? 89.7; direct mail

Newspaper,
16.2; magazine, 16; radio, 15.7.

Most distasteful? Handbills and circulas
19.8; transportation (bus,
theater (screen), 18.1;

or

27; billboards,
street-car, etc.), 1543
newspapers, 2; magazines 8/10ths of on€
per cent; radio, 9.

Do you think South Carolina newspapen
;\dvcnisc-‘

should print alcoholic bevera
ments? No, 61.3; yes, 28.9.
®

Committee To Meet \

The regular spring meeting of the Exe|
cutive Committee of the Kentucky Prss A%
sociation will be held April 27 at the Brown

Hotel, Louisville, starting at 10:00 ank

o A

Purely Personnel: Berry Bingham hag
been appointed to the board of regions 0%
the Louisville Municipal University. - |
Editor Tom Wallace has been 5igllll]l}' hon{
f the Naj
m C
f th

ored by his election as president 0
tional Isaac Walton LezlguE—\‘\"ﬂ“ﬂ
(Zny\\'m)d, ey will continue as editor 0
Winchester Sun after a brief leave of “l.
sence. Caywood, a member of the 5“4“
staff for 17 years, had announced his 1€

A 2 . h
ment, but will continue on the job. - - Bl

of the form

machinery and equipment
sended

Glasgow Daily News plant, sus}

3 G 5 i
September, 1948, after a majority of “Shfcm
s SO

sonnel entered military service, Wa
Mr. 2@

a Tennessee newspaper man by
Mrs. Edward Strode.

i
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Agriculture’s Future

Is In Capable Hands

A few months ago at Cincinnati delegates to the National Junior Vege-
table Growers convention hailed as their champion an eighteen-year-old

boy from Salem, Oregon.

By raising and marketing $5,300 worth of vegetables on a 12-acre plot
he won first place in the $6,000 production and marketing contest sponsored
annually by A & P.

This young farmer is not an exception. He is typical of thousands of
farm boys and girls who, doing man-sized duty in the fields and orchards of
the nation during the war, proved that the future of agriculture is in ca-

pable hands.

With the aid of agricultural agencies and their own farm youth groups,
tomorrow’s farmers are learning to turn out better products at less cost . . .
learning to be even better farmers than their fathers. Their achievements
promise better food for American consumers and better returns for Amer-

ican farmers.

But since food is valueless until it reaches the consumer, agriculture
alone will never raise national living standards. Efficient production must be

matched by, and dovetailed with, equally efficient distribution.

That is why the men and women of A & P constantly strive to improve
upon their 86-year record of doing the nation’s most effective job of food

distribution.

¥ ¥ X

A & P FOOD STORES
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Tlre Kentucky Press Association recognizes the fundamental importance
of the implied trust imposed on newspapers and dissemination of public
information. It stands for truth, fairness, accuracy, and decency in the pre-
senlation of news, as set forth in the Canons of Journalism. It advocates
sirict ethical standards in its advertising column. It opposes the publica-
tion of propaganda under the guise of news. It affirms the obligation of a
newspaper to frank, honest and fearless editorial expressions. It respects
equality of opinion and the right of every individual to participation in
the Constitutional guarantee of Freedom of the Press. It believes in the
newspaper as a vital medium for civic, economic, social, and cultural com-

munity development and progress.
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Harold A. Browning, President
Whitley Republican, Williamsburg
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Victor R. Portmann, Secretary-Manager
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Chairman, James M. Willis, Messenger, Bran-
denburg, (Fourth); First, Joe La Gore, Sun-
Democrat, Paducah; Second, John B. Gaines,
Park City News, Bowling Green; Third, J. M.
Wynn, Courier-Journal, Louisville; Fifth, Vir-
gil P. Sanders, Sun-Democrat, Carrollton;
Sixth, Enos Swain, Advocate-Messenger, Dan-
ville; Seventh, Norman Allen, Floyd County
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mour B. Goodman, Enterprise, Elizabethtown;
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Independent, Ashland.
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Dailies Are Ruled
In Interstate Commerce

The recent wage-hour decision of the Su-
preme Court means that every daily news-
paper, no matter how small, is in interstate
commerce if even only one copy is dis-
tributed across state line, thereby making it
subject to the minimum wage law.

A small town publisher of a newspaper
with 5,000 circulation tells on another page
of this issue of the injustices this will work
on his operation and how much more severe
the hardships will be under the proposed
new minimum wage regulation. He is now
paying higher wages for apprentices and ex-
perienced help than the stores or organiza-

tions with which he does business. Applica-
tion of the new minimum wage law to his
plant will double the pay to his apprentices,
raise the pay of other employees, while at
the same time contemporary businesses in
his town which are declared to be intra-
state in character continue salaries at the
old levels.

The net effect is to lump all newspapers
into one minimum wage scale, making small
town publishers pay the same as metropol-
itan newspapers, and forcing an almost im-
possible economic burden on the small pub-
lisher.

On top of this, the decision of the Court
in the wage-hour case makes any daily news-
paper that distributes one copy across a
state line liable to claims for back pay. Such
claims can go back as far as Oct. 31, 1938.

The ultimate effect will be a Court-im-
posed restriction on the freedom of dissem-
inating news and a Court-applied ecenomic
penalty for newspapers that distribute over
state lines.

Ninety per cent of the newspapers in the
United States, irrespective of volume of cir-
culation, distribute less than 2% of their
total daily issue outside of the state of pub-
lication. The only way these newspapers
can avoid astronomical claims for back pay
and the necessity of paying exorbitantly
higher wages than contemporary businesses
in small towns is to cancel every out-of-
state subscription.

If the 90% of the daily newspapers in
this country, including some of the wery
largest, which have less than 2% out-ofstate
circulation, would cancel those subscriptions
and notify their subscribers why, it might
awaken the Court to the dangers contained
in the restraint it has effected in its deci-
sions.—Editor & Publisher.

()
ABC is advertising insurance.

e
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New Program Proposed (heck
On 2nd Class Rates Regul

It is obvious from the testimony of Joseph| The ¢
F. Garland, Director of Budget and Admip. jociati
istrative Planning at the Post Office Depanjeck th:
ment, before the House Appropriations, fhyjour lav
a revised program for increasing second-clf offen:
postal rates will be submitted to Congres|ios to
at an early date. The Department's spnkes-‘ Severa
man stated: “Data are being prepared by M inford,
Heiss for requested studies of rates on first [julletin,
second, and third-class matter.” * * * “\f 4 hack
Heiss, who was with us during the fisl aploye
years 1944 and 1945, is also continuing hisiyt cove
work during fiscal year 1946. He is complet. - Sanfor
ing his study of the postzl] rates and is \\'ork-‘wpcrs V
ing on second-class postage rates at the presilly co
fian 3.0
It will be recalled that the original Heiss‘;d\-enisi

ent time.”

proposals to the House Committee on Postie mos
Offices and Post Roads called for swooping i husin
increases in the post;ll charges for ncn‘yf In ot
papers and other second-class mail. Pro- e Jaw
tests from newspapers reached a point whidiijn 3,0
convinced the committee that the early Heisyye subje
proposals would put the average publication iferpre!
out of business if the Heiss rate scheduls| §anfor

were approved by Congress. uled th
® aploye:

Taxes Not Assessed iihey h
On Training Veterans (it their
: ) i | Outsid

An interesting question recently arose nlli,m.m( o
the :lppli(‘ution of the Social Security Tax Ulrirt i
and Federal income withholding tax to \\'ug‘es’ﬂm s
paid veterans being trained under an “m[‘ﬂprctal
plant” training program. These taxes ﬂp[)l\,’ Biectis;

only to the amount paid by the employer-‘mm $9(
For instance, if you have a veteran in train- e =
: ¥ i Jloyes ar
ing whose maximum wage is $40 a x\cek“}m a
. . (1
of which you pay $20 and the government
x 2 5 Inm a 40-
contributes $20, you will deduct the Old
Age Benefit tax and withhold income
/ s vhi 7 mployec
only on the $20, which you pay the employ ed,
veteran.
] ; e _flant on
If he is one of more than 8 empln}cciv‘\ible :
2 ke, to
you contribute to the Unemployment Cmn!”Il =
pensation Fund only on the $20 you pd:

That part of the wage received by the fo'
wn 0Dl

ran
eran from the government is his 0 ; h)‘[' |
gation to settle as required by the Somlc“n r}; 3
Security Division and the Internal Re\'cmle«oteg [(::
Division. ld
W hour.
Handling Publicity ; :
The editor of a newspaper gIves - to
lowing formula for handling publicity ])l!]‘m restl
letins. This editor says he has two rules m“ge :
his office. The first is “If they want it il [hjmmi:le
paper, it’s publicity—if they don’t, it’s ue\\‘sv'
The second, “If anyone makes any mond) =
out of the enterprise, whatever it might L Your ]

[ints {
es the [oF 3

o I
so do we. ‘W moj

{
i
‘
{



. 1946 1 March, 1946

sed theck Wage-Hour
fegulations Carefully

mony of Joseph The central office of the Oklahoma Press
get and Admiy wociation warned member newspapers this
t Office Depm’week that broad interpretations of the wage-
ropriations, thyfjur laws may make them guilty unwittingly
sing second-clislyf offenses unless they take careful precau-
red to Congresfons to abide by regulations.

rtment’s spokes‘ Several Oklahoma newspapers, Vernon T.
prepared by Mr, inford, secretary-manager, said in a service
of rates on firsy ljilletin, have been assessed heavy penalties
er.” % i “Mr.;m back salaries “on employes and former
uring the fisal (mp]oyes whom the publishers thought were
 continuing hisjyt covered.”

He is complel-‘ Sanford emphasized that weekly news-
ites and is \\'ork-lpapers with more than 3,000 circulation are
ates at the prc»‘lully covered by the law. Those with less

llan 3,000 circulation whose income from
e original Heis
nmittee on Post
2d for swooping i business also are covered by the law.
arges for llﬂ\'s-‘ In other words, Sanford said, although
lass mail. Pro fie Jaw exempts weekly papers with less
d a point ‘\'llidl||han 3,000 circulation, practically all of them
t the early Heis{ze subject to regulations anyway because of

ivertising and subscriptions doesn’t consti-

ute more than 50 percent of their volume

rage publicatioierpretations of the wage-hour division.

s rate scheduls} Ginford said board interpretations have
nled that merchant-carriers are considered
i aployes and subject to the wage-hour scales
fthey have to come to the newspaper plant
s [ir their papers.

| Outside salésmen in circulation or adver-
ecently arose on

al Security Tax
ling tax to wages
d under an “iul
hese taxes apply s {
= i diertising managers, when drawing less

the employer. Z 2
Y PO o $200 a month, are considered as em-

ling who spend 80 per cent or more of
lkr time “outside the newspaper office”

1o are covered by the wage-hour law. In-
ipretations also specify that city editors and

veteran in train-
is $40 a \veekl
the government
deduct the Olf
10ld income X
pay the employc

lhyes and not executives and therefore sub-
fitto hours of work and overtime pay based
2 40-hour week.

Careful Records Urged
ur advice,

here and now,” Sanford
fied, “is for you to put everybody in your
g )14)\'ecs,;P_|am on an hourly pay basis, if at all pos-
an ! Cor Ule, to keep complete records on each per-
mployite . 'l and to get your entire plant in order
h.e $20 'you P"C[Jhr an inspection, because it is coming and
eived by the B

is his own obli= : - :
‘;S by the Social poll of Oklahoma representatives in
Coby

ngress indicated that they probably will
ente
nternal RIS 2 !

for a new bill now pending which
‘ld raise the minimum wage to 65 cents
S {hour, with a provision to increase to 75
s in a few years.
per gives the 0 g s 2
blicity b late publishers were urged to make their
pul i g =4 ; i
gk Jes i1 06t in  the provision of forthcoming
has two Iuies W S5
0 d,4 8¢ and hour legislation known to repre-

want it 5
XS AL “latives and senators.

, don’t, it'’s new

nakes any monef
- mieht D v

ever 12 A paper is worth $2.00 or more. Why

money at $1 or $1.50?
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Prices Must Meet
Increasing Costs

Now is the time for the country printer
to get his prices on job work on a paying
basis.

Some publishers have had to meet cut-
throat competition of mail-order houses, and
through carelessness or force of habit, they
are still printing at these prices.

The cheap mail-order houses have been
forced to pay the same price for paper as
you do through the ruling of OPA. The
only advantage they have is in quantity dis-
counts and these are not enough to cause the
average printer much worry.

You can now charge prices which will
make a substantial profit and the printer
who does not carefully check his cost is
losing money needlessly.

If the printer does not make money now,
he may as well close up shop and go into
some other business where he may live
nominally without worry.

Figure your increased labor costs, not at
the actual but at a profit. If your labor costs
have gone up 25 percent, add 35 per cent
to the price of your product.

You are going to have to pay more for
your labor in the future and you can take
this into consideration when making your
revised price list.

Paying more for your labor will not be
a handicap if you will pass it on to the cus-
tomer, to whom it rightfully belongs. Higher
wages for your printers will actually benefit
you in the long run. Your men will be bet-
ter satisfied and they will have more money
to spend with your local merchants.

Present strikes and other factors which are
now causing much unrest in the labor field
will also affect the country printers.

This situation can be met by keeping your
advertising rates on a profitable level. If
your subscription rates are too low, revise
them also. Other small newspapers have
raised their rates with little or no complaints
from their subscribers.

Send In Your NEA
Contest Entries Now

Rules and labels for entries in the annual
Jational Editorial newspaper
contest are being sent direct to newspapers
by NEA. Extra copies of the rules may be
obtained by writing NEA, 188 West Ran-
dolph, Chicago. We hope that Kentucky
will be well-represented in all the divisions.
In addition to the opportunities for promo-
tion, both locally and nationally, that comes
with winning an NEA award, U. S. Savings
Bonds are offered to the winners.

Association
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Pepper Wage Bill
Tentatively Approved

The Pepper bill (S.1349), which would
provide new minimum wage standards,
broaden the coverage and raise the exemp-
tions of the fair labor standards act, has
been tentatively approved by the senate
committee on education and labor to pro-
vide for a minimum hourly rate of 65 cents
during the first and second years, not less
than 70 cents an hour during the third and
fourth years and not less than 75 cents an
hour after expiration of four years. The
maximum workweek would remain at 40
hours with time and one-half for overtime.

Former Greenup Editor
Dies In Ashland

William H. Ward, 63 years old, who had
edited and published the weekly Greenup
News for nine years until he sold the prop-
erty late in February, died March 2 at an
Ashland hospital following an operation.

Ward, who had been a printer specializing
in advertising make-up on several metro-
politan newspapers, was employed for a
number of years by The Courier-Journal be-
fore establishing here.

The Greenup News was purchased by
William Cruther, who also publishes two
weeklies in Morehead.

Ward is survived by his wife, the daughter
of County Judge G. W. Burchett. The Press
extends the sympathy of the Association to
Mrs. Ward.

Two New Weekly
Members Of ABC

Advices state that the Eddyville Herald,
Gracean M. l’cdlcy. publisher, and the Hod-
genville Herald-News, Dalph Creal, editor,
are the latest Kentucky newspapers to join
the Audit Bureau of Circulation. The Press
congratulates these editors on their progres-
Sixteen
ABC members.

siveness. state weeklies are now

Over Two Billion
In Newspaper Advertising

The annual advertising volume in all
media amounted to $2,386,000,000, an in-
crease of more than 5% over 1944 and within
8.5% of the 1929 record, according to a
report by Mr. Wold, research director for
McCann-Erickson, Inc. Newspaper volume
was estimated at $660,000,000, a 2.83% in-
crease over 1944. According to the report,
papers received the largest share of the
advertising dollar, 25%, with radio in second
place receiving 17%.
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S. O. Explains
Use of Newspapers

Wesley 1. Nunn, advertising manager of
the Standard Oil Company of Indiana, de-
livering an address on “The Economic Value
of Advertising” at the mid-winter meetit
of The Inland Daily Press Association re-
cently, presented some of the specific rea-

sons why newspapers are a basic advertising
medium for his company. Here are the
seven points:

1. Newspapers are the nation’s No. 1
source for news. Everyone who reads, reads
a newspaper. The 35,000,000 families in
America buy 43,000,000 newspapers.

2. Newspapers provide a territory-wide
coverage, with extreme flexibility. News-
papers may be selected for purely local
wide coverage and schedules varied from
small amounts to large amounts.

3. Newspapers provide a medium which
is more nearly adjustable to local sales, and
potentials, than any other major medium.

4. Newspapers provide a local touch im-
possible with any other medium in that our
advertising appears with that of local mer-
chants as well as with local news featuring
local people, etc.

5. Newspapers in most cases are local or
sectional institutions—a part of the life of
every community. They help mold public
opinion. The generally favorable reputation
of newspapers tends to influence favorably
advertisements appearing in them.

6. Newspapers provide an opportunity for
dealers to identify themselves with the Com-
pany through their local tie-in ads. Spot
checks from time to time prove that there
is tremendous volume of this.

7. In a newspaper advertisement a com-
plete story can be told, in both words and
illustrations.

Advertisers Must Be
Sold Again And Again

If you do not sell a prospective advertiser
the first time you call on him, don’t get dis-
couraged. Usually the man who is easy to
sell is just as easy for your competitor to
unsell.

Advertisers who require consistent effort
to sell will be much more reliable and will
keep their advertising in your newspaper.

They will not have to be re-sold whenever
an ad fails to pull as much business as they

expected. They will stay with their schedules

because their minds were made up before
they signed their contracts.

An insurance agent called on one pros-
pect for ten years before he sold him a pol-
icy. This salesman knew that his prospect

THE KENTUCKY PRESS

needed insurance, and he knew that if he
took this man’s “no” for an answer, some
other insurance s(llum.ln would eventually

get him to say “ye

If you believe that a merchant needs your
advertising, keep after him. Show him how
other merchants he knows have increased
their sales through advertising in your
newspaper. Result stories, especially in his
own line of business, are certain to impress
him, whether he admits it or not.

The saying, “Patience and perseverance
attain success” can be applied to selling, with
better results than to any other line of bus-
iness. Prospective advertisers can change
their minds at the least expected times. If
calls with REGULARITY,
you will be the one to cash in on this change
YOUR NEWSPAPER, not your

competitor’s will get this merchant’s ad-

you make your
of mind.

vertising.

[ )
Decision On Bonus
Sets On Hourly Basis

Further emphasis was given to the fact

that a “regularly” paid bonus must be in-
cluded as part of the hourly rate of pay for
overtime purposes under the Wage-Hour
Act, in a recent New York Circuit Court of
Appeals decision. The court held such a
bonus becomes a part of the regular rate of
pay even though no understanding existed
with employees that it would be paid regu-
larly.

In the case at issue, the bonus was set
aside by the employer and paid to the em-
ployees monthly. The court held that while
the employees could not legally compel the
employer to pay the bonus, there was an
assumption it would be paid and therefore
the employees had the right to expect the
payment as part of anticipated wages.

The inference from this decision is that
a “surprise” bonus paid at irregular intervals
or once a year is not to be construed as part
of the regular rate of pay. In order to avoid
claims for overtime, based on the established
hourly rate of pay plus the addition of
bonus, care should be taken that employees
do not get the impression that a bonus will
be paid at regular intervals or to expect a
specified bonus at a fixed time.

®

Urges 2% Budget -

The Ohio Hardware Association has rec-

ommended that their members spend 2%
of sales on newspaper advertising. The sec-
retary of the

ssociation states at the present
time the average hardware spends about
one-half of 19 of sales for advertising. The
association office furnishes its members with
a complete advertising service.

N
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‘Readers Spent Huge
ims For Newspapers

lThe people of the United States and Can-
i spent the huge sum of $803.,598,000 in

may well reyo-
v,

15 to read daily and Sunday papers. That's
Waverage of $15.453,000 a week . . . $66,-
#7000 a month. These 1945 expenditures
fresent an increase of 5.3% over 1944 and
i, over 1943. They spent additional
jillions during the year, of course, to read

Kekly 11(3\\'.\‘])21‘1)61‘5. These huge expenditures
tume all the more significant when you
lftmnnber that most of the purchases were
ule with pennies, nickels, and dimes. The
d ltkday expenditure was $611,662,000 and

‘ilgl,!l?ll,OOO was spent for Sunday editions.
This is a striking demonstration of the

‘wkpendence of people on their newspapers.
L Yother medium plays so vital and intimate
it in people’s lives. That is one reason
liy the medium is so effective in registering
e % advertiser'’s message on the readers’
fiinds.
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pe ‘\S Personal Service

Small printers have to sell service and sat-
liction. Customers can be held by little

UNITS ;:rﬂlf p;’rsm'ml attention on the part of
» b 0Ca G 2
TERS cal printer

For example, if one of your customers is

SE i the habit of ordering 500 letterheads
lte times a year, suggest that he place an

N iler for.1500. In this way, he will have his

,ER I‘tﬂr's supply and the saving he will effect
Ull please him very much.

If one of your customers forgets to re-

iler a certain form before his supply runs

1de l"“l’give him the copies from your file. These

ars % be enough to take care of his needs
nti] i is

————— [l you deliver his new order.

|
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This personal interest in your customer ABC insures circulation futures.
is your best asset. The big mail order houses

can not compete with you in this respect.

The McClure Agency

It really pays to smile and seem happy Ehone 4331 Eminence, Xy,
and independent. When people realize Kentucky Newspaper Sales
you don’t need them, they like you Apbraisols Consultants

better.

ATTENTION: New Printing Plants — Reopened Plants —

Returning Veterans
Here is your guide for Valuing Printing under
CURRENT COSTS
Separate Sections, revised each ...onth, keep you abreast
of your changing costs. The Schedules are accurate,
easy to use. The possibility of error is eliminated.
The guide of Thousands of Printers for over 28 years.

Establish your business with the help of
THE FRANKLIN PRINTING CATALOG
Test it in your own office. — Send for free trial offer.

PORTE PUBLISHING COMPANY
Salt Lake City 5, Utah

SO MUCH
TO BE DONE!?

The Press has a greater responsibility in
the days ahead than at any time in our
history—rehabilitation, reconstruction,
education, rededication.

And yet, with contents of the highest
order, is your paper palatable, attractive,
easy to read ? Clear, sharp, well-composed
heads, combined with the Linotype Legi-
bility Group of newspaper body faces,
can make your paper readable.

Linotype will help dress up your paper.
Talk it over with your Linotype Produc-
tion Engineer. His experience and the ex-
pert assistance of the Linotype organiza-
tion are at your service. . . . Your paper
deserves it, your readers, too.

«LINOTYPE

29 RYERSON STREET - BROOKLYN 5, N.Y.

Linotype Bodoni Family and Baskerville Bold
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Wow?

WHICH WAY

During the next few years the United States
will be faced with a need for more and more
housing facilities. As communities meet or
fail to meet their housing requirements, com-
munity editors will, from time to time, feel
called upon to “view with alarm’ or “note
with pride.”

As soon as some of its exponents stop
emulating Stephen Leacock’s character who
““mounted his horse and rode off in all direc-
tions,” we believe that the United States
housing program will work itself out rapidly
and adequately.

Meanwhile, we hope that the housing pro-
gram in Kentucky will progress so satisfac-
torily that editors will “note with pride” the
quaniity AND THE QUALITY of the new
homes arising in their areas of influence.
Quality in a home is sometimes hard to recog-
nize. It usually stems from a reputable con-

|\®
REDD‘I‘{I('}:H-M Soruunl

Y our

tractor, and a meticulous attention to detail.

Adequate Wiring provides one method for
evaluating quality. Adequate Wiring means
more than plenty of outlets, circuits, and
switches so that the home owner can take
advantage of all the electrical servants he
will have in his home of tomorrow. It means
more than the efficient delivery of all the
current that lights and appliances need to
give their best service. It means more than
efficient usefulness.

Adequate Wiring means that the homes
are modern, and WILL STAY modern. It
helps to stabilize their worth to the individual
and to the community. It means that the
builder DOES pay meticulous attention to de-
tail. He wires ahead.

REDDY KILOWATT

Your electrical servant

KENTUCKY UTILITIES COMPANY
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